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Introduction from our chairman
2013 has been a good year for PwC, in a challenging 
market. Despite continuing economic uncertainty, we’ve 
achieved responsible, profitable growth. Our Annual 
Report (www.pwc.co.uk/annualreport) outlines our 
performance for the year. This Corporate Sustainability 
report provides further detailed information about our 
progress on the sustainability agenda and sets out how 
we’re continuing to drive improvements. 

Sustainability is at the heart of PwC and we challenge 
ourselves to create new, better practices in our operations 
and contribute to public policy development. In our view, 
it’s time to rethink how businesses operate and for 
corporate reporting to adapt. This year we’ve piloted our 
own total impact approach, ‘Total Impact Measurement & 
Management’, as a framework to quantify and monetise 
our contribution to the UK economy, and the benefits to 
society, whilst measuring the cost to the environment. 
This heralds a new era where companies will take 
accountability for their full impact on wider society.

 

  
 
Ian Powell 
Chairman and Senior Partner

The business models of the past 
need to adapt if they are to be 
sustainable in the future. 

Our ‘Total Impact’ method pioneers 
a better way to understand the 
value businesses generate, and to 
inform decisions to ensure long 
term success.

In this report

2013 in review

Total Impact Measurement and 
Management (TIMM)

Being a responsible business

Our focus on quality and ethics 

Investing in talent 

Making a difference in our communities

Minimising our environmental impacts

Our sustainability scorecard

Our approach to assurance

External recognition and standards
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2013 in review

Doing the right thing
Doing the right thing for our clients, people 
and communities is at the heart of our 
sustainability strategy, which we refreshed 
last year. It comprises four focus areas: 
responsible business, workplace and 
diversity, community involvement, and 
environmental stewardship. 

We focus on the issues which are most 
important to our stakeholders, as set out in 
our materiality matrix to the right. In 
particular, this means attracting, 
developing and retaining the best talent, 
and ensuring that our people act 
responsibly in delivering high quality work 
for our clients. We outline how on pages 8-9 
of this report. 

But part of being responsible is also giving 
something back to society, which we do by 
sharing our talent in the communities near 
our offi  ces. It engages our people and is a 
key part of the career experience we off er 
them. For the past few years, we’ve also 
made a conscious eff ort to focus on 
understanding whether we’re having a 
positive impact, rather than just driving up 
the volume of activity. We share our journey 
on pages 10-11. 

We also aim to minimise our environmental 
impacts, even though we don’t use a great 
deal of natural resources. It’s important to 
our clients, and our people also expect it of 
us. So we’re working to ambitious 2017 
targets, in particular to reduce our carbon 
emissions. This year, we’ve reduced them 
by another 8%, bringing the total absolute 
reduction to 28% since 2007. We share our 
progress on pages 12-13. 

Catalyst for change
The second element of our strategy is being 
a catalyst for change. We’re using our skills, 
voice, and relationships to encourage a 
positive change in the world around us – 
such as better trust in business, better 
reporting, and the transition to a low carbon 
economy. We share highlights on page 6. 

Where possible, we pioneer better business 
practices. Take our new, Total Impact 
Measurement and Management (TIMM) 
framework, for example. It’s a unique and 
innovative way for businesses to develop a 
holistic understanding of the economic, 
fi scal, environmental and social impacts of 
their activities. And, it’s aligned with the 
International Integrated Reporting 
Council’s new framework for reporting on 
diff erent forms of capital. We hope it’ll help 
businesses make decisions that will be 
sustainable for the long and short term.

You’ll see more about TIMM on the next 
page and throughout this report, as we use 
it to talk about the estimated impacts of our 
own business. It’s one of the ways we’ve 
amplifi ed our reporting again this year to 
provide greater transparency for our 
stakeholders. Moving forward, we’ll look at 
what it means for our business. 

Bridget Jackson

Head of Corporate Sustainability

For us, sustainability is not only about doing the right 
thing, but about how we can be a catalyst for change and 
help to create a more sustainable economy and society. 

Sustainability materiality matrix
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• Quality &
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   into services 
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   transparency 

• Inclusion and
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• Sustainability strategy 
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• Employee
   wellbeing 
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   emissions 

• Sustainability
   reporting • Stakeholder

   dialogue • Client
   selection
   policy 

• Community
   investment 

• Talent attraction
   & retention 

• Information
   security 

Brand •
   reputation   

This year, we’ve also made other 
improvements: we’ve published short and 
long-term targets for our workplace and 
diversity metrics; we’ve reported new 
metrics across all four areas of our 
sustainability strategy; and we’ve extended 
our external assurance to include our 
workplace and diversity data. Look out for 
the A  symbol in this report for data covered 
by the 2013 independent assurance 
statement by our auditors. 

You can fi nd more on our sustainability 
strategy, our governance, policies and 
performance on our website:
www.pwc.co.uk/corporatesustainability 

We’d love to hear your thoughts – contact 
me at bridget.h.jackson@uk.pwc.com

Bridget Jackson
Head of Corporate Sustainability
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Total Impact Measurement & 
Management (TIMM)
Why do we need TIMM?
We live in a world of significant change.  
A growing, global population is seeking a 
better lifestyle, placing ever-greater 
demands on finite resources and causing 
unsustainable levels of environmental 
pollution. At the same time, the 
expectations placed on business and the 
role it should play in society have shifted 
amongst stakeholders including customers, 
suppliers, employees, governments and 
society in general. The business models and 
practices of today are not equipped to deal 
with these new requirements, and many 
sectors recognise that they need to 
transform if they are to thrive in the future. 

These changes are also affecting corporate 
decision-making and reporting. The new 
reporting framework recently proposed  
by the International Integrated Reporting 
Council (IIRC) assesses how a company 
derives value by using and affecting 
different types of capital, including social 
and natural capital. But until now, it’s  
been hard to quantify and monetise social 
and environmental considerations,  
leaving them stranded outside  
traditional accounting and return on 
investment decisions. 

We’re developing ways of measuring 
impacts more holistically, in our unique 
‘Total Impact Measurement and 
Management’ (TIMM) framework. For the 
first time, it offers businesses a structured 
framework for decision-making suitable for 
today’s world. It’s already helped us to 
understand the relative importance of 
different aspects of our business and where 
to focus our future efforts. And, over time, 
it’ll show how our impacts change in line 
with our growth and the implementation of 
our strategy. 

What is TIMM? 
The TIMM framework can help business 
leaders and stakeholders understand how a 
business’ activities contribute to the 
economy, public finances, the environment 
and wider society. It starts to provide a 
more complete assessment of how value is 
generated – and potentially destroyed – for 
different stakeholders of a business in both 
the short and long term. In doing so, it helps 
businesses consider the net impact of their 
actions and avoid a natural tendency to 
focus only on the positive, short term 
financial impacts.

In addition, the framework examines the 
impacts both directly through business 
operations, and indirectly through their 
effects on customers in the market place, 
other organisations in the supply chain and 
other stakeholders (for example, through 
the impact on local communities). 

The TIMM model as applied to PwC UK’s 
impacts this year can be seen on the 
opposite page. The graphic shows our 
business activities at the centre surrounded 
by the stakeholders who are affected by our 
operations. Each of our impacts are then 
represented in the categories around the 
outside of the model, where the value is 
indicated by the size of their bar. These 
impacts are grouped into four broad areas:

1. Economic impact

2. Tax impact

3. Social impact

4. Environmental impact

What’s our impact?
The impacts we’ve been able to measure 
this year total £3.7 billion. Our economic 
impact forms the majority of this (72%) – in 
particular through the jobs that we create 
and profits we make. 

We also make a sizeable contribution to the 
UK public purse via the taxes we pay and 
collect on behalf of HMRC. Our fiscal 
contribution totals £960m, 36% of the 
economic benefits deriving from our 
business. 

Like most companies, our environmental 
impact is negative (£84m). When  
compared to other industries, however, it’s 
relatively small and mostly arising from our 
carbon emissions. 

We make other contributions to society, 
over and above the jobs created, through 
developing skills that benefit the wider 
economy and through our community 
involvement. Currently, we can only 
measure the first of these, which totals 
£174m. We’re working to quantify the other 
elements in future. 

You can find more about how each impact  
is defined on the opposite page. We also 
explain PwC UK’s specific 2013 impacts  
in the relevant chapters of this 
sustainability report.

Using TIMM with our clients

TIMM is still an emerging framework and is in the early stages of adoption. But for 
years we’ve helped our clients measure and value their impacts along individual 
quadrants – such as their total tax contribution, or the value of their environmental or 
social impacts – using recognised methodologies. We’re currently using TIMM with 
clients such as Scottish Hydro Electric (SHE) Transmission to measure the total 
impact of a large capital investment project. It will allow them to communicate more 
effectively with stakeholders, and influence the way that future projects will be 
planned and implemented. (You can read more at  
www.pwc.co.uk/annualreport/case-studies).

We’ve also surveyed CEOs to gauge their appetite for this type of approach to judging 
business strategy and performance. Their feedback is striking.  More than 90% 
believe that measuring total impact would help their businesses to identify and 
manage their risks more effectively. More than 80% believe it would provide 
supplementary insight to conventional financial reporting and help identify new 
business opportunities. And, more than 80% also believe that communicating total 
impact would enhance the reputation of their business with employees, customers 
and the local communities in which they operate. Together these indicate that there is 
a real need for this new evaluation approach, for businesses and nations, to support 
decision-making and communication.

We presented the TIMM framework at the UN MDG Innovation Forum, hosted by  
Ban Ki-Moon. 

To find out more, please visit our website: www.pwc.com/totalimpact.



PwC Corporate sustainability annual performance update 2012

C
om

m
unities

Employees
Shareholders

Sup
pliers

Governmen

ts
C

us
to

m
er

s

Social impact

Ec
on

om
ic

 im
pa

ct

Tax impact

Environm
ental im

pact

B
u

s in
e s s  a c t iv i t ie

s

People
taxes: £376m

Property
taxes: £22m

Greenhouse
gases: £37m 

Other air
emissions: £14m

Waste: £5m

Land use: £21m

Water use
and pollution: £7m

Production
taxes: £300m

Environmental
taxes: £1mProfit

taxes: £261m

Exports: £0m

Investment: £170m

Profits: £843m

Payroll: £1,578m

Education: £174m

Financial 
performance

Livelihoods

Health
Empowerment

Community cohesion

Intangibles: £58m

1 Some of the indicators in the TIMM framework require data that we don’t collect at the moment. Ultimately we want to have a holistic view of our impact, so we’ve identified the gaps  
 and are sourcing the data needed. In our 2013 results (seen above), the economic and environmental figures capture all direct, indirect and induced impacts, whilst the tax figures   
 cover all direct and some indirect and induced impacts. Our social impact calculation currently estimates part of our direct impacts, only. We’ve chosen only to include impacts where  
 we’re confident in the robustness of our data and assumptions. We’ll continue to improve our data to allow more comprehensive reporting in future years.

2 All figures refer to impacts before any estimates of the ‘counter factual’ (i.e. what the impact might have been if PwC didn’t exist).

3 www.pwc.co.uk/tax/issues/total-tax-contribution.jhtml.
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Key

Bar size represents the magnitude of our 
impact

 Green represents a positive contribution

 Red represents a negative contribution 

  Grey represents impacts where we 
don’t yet have robust enough data to 
report

The TIMM framework at a glance(1)

Total impact 2013: £3.7 billion(2)

(c) 2013. PricewaterhouseCoopers LLP. 
All rights reserved.

Economic impact: £2,649m
The contribution to the economy, in 
particular through economic output and 
employment in a given area. For example, 
we’ve estimated the value created 
through our core business operations (i.e. 
the provision of services to our clients), 
our payments to suppliers and the 
spending by both our employees and 
those of our suppliers in the wider 
economy. 

Social impact: £174m
The consequences of business activities on 
societal outcomes such as health, 
community cohesion and empowerment. In 
our case this currently refers to accountants 
we train but who leave us, adding value to 
the marketplace.

Environmental impact: 
£84m
The impact on society through emissions 
to air, land use change, water pollution 
and use, and waste generation. For most 
companies environmental impacts are 
negative. We’ve estimated the impact 
from our direct operations, our payments 
to suppliers and the spending by both our 
employees and those of our suppliers in 
the wider economy. 

Tax impact: £960m
The overall contribution to the public 
finances. We’ve measured our taxes from 
direct operations using a well-established 
process, which draws on PwC’s Total Tax 
Contribution (TTC)3 methodology. It covers 
all the taxes we pay in the UK and Channel 
Islands.
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Being a responsible business

Trust in business has been in short supply in 
recent years. The widening disconnect 
between the reality of business and how it’s 
perceived is creating an increasing need for 
a renewed focus on the relationship 
between business and society. Behaving 
responsibly is critical to rebuilding trust 
and as a leading professional services fi rm 
we’re in a great position to engage in the 
debate about what ‘being a responsible 
business’ means.

Responsible, profi table growth is at the 
heart of our strategy. Our reputation and 
long term sustainability rely upon us
acting with the utmost integrity and
with high standards of professional
conduct and competence, all of which
serve the public interest. A common 
understanding with our stakeholders and 
an embedded culture of ‘doing the right 
thing’ is the foundation of how we play our 
part in helping to map out the route to a 
new type of responsible commerce.

1 www.pwc.com/en_GX/gx/low-carbon-economy-index/assets/pwc-low-carbon-economy-index-2012.pdf

Exploring trust
The fi nancial crisis and perceived decline in 
the standing of business in society has 
highlighted the importance of trust for 
many organisations.

Over the past three years, we’ve held 
numerous round table discussions with 
CEOs exploring the characteristics of trust 
and what it means for business. We’ve also 
held debates with clients on the issue 
through ‘Battle of Ideas’ events and have 
consulted the views of our people. 
Understanding such a wide range of 
perspectives makes us better placed to 
determine our own strategy and advise our 
clients.

This year was the eleventh time we’ve 
celebrated best practice and transparency 
in corporate reporting through our annual 
Building Public Trust Awards.

You can read more at: 
www.pwc.co.uk/trust

Better audits and reporting
Today’s online world of 24/7 access to 
information, split second investment 
decisions and higher stakeholder 
expectations means we need to be able to 
help clients as they rethink how they 
measure and report on their businesses. 
Audits need to evolve too and we’ve set out 
our vision of ‘creating the audit of the 
future’ in our Transparency Report.

We’re the leading assurer of sustainability 
data among the FTSE 100 and have worked 
with clients including Unilever, for whom 
we’ve assured the key KPIs in their 
‘Sustainable Living Plan’. We’re proactive 
contributors to the International Integrated 
Reporting Council and we are pioneering a 
new reporting and decision making tool, 
TIMM, as set out on pages 4-5.

Low carbon economy
We play an active role in helping to 
decarbonise the economy. 

We’ve served as global adviser to the CDP 
for many years, producing its three fl agship 
reports and providing insight on the 
evolution of carbon reporting in companies.

This year we charted global progress 
towards agreed international green-house 
gas emissions in our own report, ‘Too late 
for two degrees?’1.

We were also a joint founder of the Green 
Deal Finance Company, an industry-led 
consortium set up to finance the UK 
Government’s Green Deal energy 
efficiency policy.

For more details of our contribution to 
sustainable development please visit: 
www.pwc.co.uk/sustainability

We remain focussed on maintaining and 
enhancing PwC’s position as a trusted 
leader in its fi eld. We contribute 
perspectives on a wide range of business 
issues and public policies; pioneer new 
initiatives that can help our clients make 
better responsible business decisions; and 
we support our people with training, tools 
and processes which enable them to deliver 
consistently high quality work, in a 
responsible way.

Kevin Ellis

Managing Partner
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Measuring our impact

Total tax contribution
The international tax system hasn’t kept 
pace with today’s global, digital economy, 
and companies’ tax aff airs are in the 
spotlight. The OECD are calling for an 
overhaul. 

Our economic impact
Our economic impact forms the greatest 
part of our total contribution to the UK. 
It’s a signifi cant and positive impact in 
our TIMM framework and is measured 
in terms of our contribution towards 
Gross Domestic Product (GDP) – 
including the value generated by our 
direct operations and via our spend 
with suppliers and in the wider 
economy.

Payroll
Impact: £1,578m

As a business of over 18,000 people2, our 
biggest contribution is through paying our 
employees, including the ‘multiplier eff ect’ 
of any of their salary that they spend in the 
economy. Similarly, by procuring goods and 
services from our suppliers we enable them 
to spend in the economy, amplifying our 
positive contribution. 
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Total tax impact
Impact: £960m

As a business, we also make a positive 
contribution to the UK through our taxes 
paid. We report this in our Annual Report 
each year using the TTC approach. The 
TIMM framework incorporates these 
same taxes. 
The majority of this positive, fi scal impact 
comes from the taxes we pay and collect on 
behalf of our people, including PAYE, 
national insurance and the taxes our 
partners pay on their profi ts. We also 
contribute through the VAT collected as a 
result of the services we sell (production 
taxes); and, to a lesser extent, the property 
and environmental taxes we pay. 

Our total tax contribution is signifi cant, 
at £960m. 

We make an important and positive 
contribution to this debate. It’s one of the 
ways we’re a responsible business. 

For example, our publications, such as Paying 
Taxes, and our Tax Transparency and 
Country-by-Country Reporting publication 
shed an important light on the taxes due and 
paid around the world, and articulate the 
challenges in transitioning to a new system. 
We engage in dialogue with interested parties 
and encourage our people to have a point of 
view, holding ‘tax and morality debates’ 
across the UK this year. 

We’ve also run the Building Public Trust 
Awards for good tax reporting for seven years 
and we pioneered a new, Total Tax 
Contribution (TTC) methodology in 2005 to 
help companies with more complete and 
transparent tax reporting.

   

Investment, intangibles and exports
Impact: £228m

A smaller part of our economic contribution 
comes from the investments we make in 
physical assets such as real estate and 
IT equipment, and in intangible assets such 
as intellectual property. The ‘multiplier 
eff ect’ from our spend with suppliers and 
our people’s spend in the economy is also 
captured.

The fi nal area shown in the framework refers 
to any additional macro-economic impact 
from our net exports, which is negligible for 
our business in the UK.

Social impact: Education3

Impact: £174m

As the leading professional services fi rm, 
large numbers of people join us for the 
excellent education opportunities: over 800 
of our people gained professional 
qualifi cations with us this year. It’s key to our 
business model and the quality of our 
services. But some of them leave the fi rm, and 
go on to use their skills elsewhere. Their 
qualifi cations help increase their earnings 
and this incremental element is valued as 
part of our social impact4. Of course, our 
people benefi t from a wide range of other 
development opportunities too, but we 
haven’t valued them yet. 

Profi ts
Impact: £843m

Our business success creates value in the 
economy through our profi ts – which are 
distributed to our partners as part of their 
income. The TIMM fi gure also includes 
profi ts created through our spend with 
suppliers as well as profi ts derived from our 
partners’ and employees’ spend in the 
economy. 

2 Source: PwC Annual Report 2013.
3 Education sits within the social impact quadrant of the TIMM framework. Included on this page to provide a complete picture of our positive contribution. For more on our social   
  impact see page 11.
4 The TIMM framework only includes those staff  who are expected to qualify as accountants.
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The pace of post-crisis regulatory reform 
continues unabated. This year, the industry 
has seen both the Competition Commission’s 
investigation into competition in the audit 
market as well as unprecedented interest in 
corporate tax strategies. It’s more important 
than ever that we challenge ourselves to keep 
raising the bar on quality and ethics and hold 
ourselves to account for our actions. We’ve 
provided a full report on our approach to 
quality, our view on audit reform and the 
views of our Public Interest Body in our 
Annual Report and our Transparency Report.

Last year we reported a set of metrics around 
quality and ethics in our sustainability report. 
We’ve continued to monitor our results and 
report on the highlights below. Our full 
scorecard is on page 14.

Maintaining quality
We’re delighted that in 2012-2013, we 
achieved our best ever quality results in our 
external Audit Quality Review Team 
inspections. Full results are in the Financial 
Reporting Council’s report on PwC1 and are 
summarised in our Transparency Report2.

We also monitor our quality internally 
using a metric that measures the 
compliance of a sample of our engagements 
to our own quality checks. We aim for at 
least 95% compliance over the year for both 
audit and non-audit assurance work. This 
year, our performance for audit 
engagements is above target but our 
performance for assurance-led non-audit 
engagements dipped as we made the 
requirements more stringent mid-year, and 
we haven’t restated the performance for 
prior years. We’re working to standardise 
the measurement of process compliance 
across the business. 

We prioritise the independence of all our staff 
and partners and confidentiality of all data 
we hold. Breaches of external auditor 
personal independence rules were committed 
by less than 1% of our people this year, and 
we successfully completed 14 external 
assessments of our ISO 27001 information 
security management system in 2013.

Assurance: Process compliance
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Our focus on quality and ethics 

What our people think
We have a responsibility to act in accordance 
with the highest professional principles. The 
way our people behave is a reflection on our 
culture of ‘doing the right thing’.

Each year we ask our people to provide 
feedback on the firm’s ethics in our firm-
wide ‘youmatter’ survey. This year, we 
modified our question to specifically 
measure whether our people felt able to 
report ethical issues. We recorded a score of 
3.87 on this new question.

We take a hard line on misconduct of our 
people. This year, dismissals for misconduct 
remain reassuringly low with only 9 staff 
being affected.

 “At PwC I feel comfortable 
discussing or reporting ethical 
issues and concerns without fear 
of negative consequences”
Staff survey question

What our clients think
Our firm’s reputation is our licence to do 
business. The way we’re perceived by our 
clients is critical to this and the trust they 
place in us can be measured through our 
client satisfaction survey scores for ‘client 
advocacy’ which measures whether they 
would recommend us to others. We also 
measure the degree to which we ‘bring fresh 
insights’ to our clients as it’s a key dimension 
of the value we deliver. Both metric results 
remained robust this year.

Client advocacy and fresh insights
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Bring fresh insights to our clients

Client advocacy

Next steps
Quality and ethics underpin our public interest responsibilities, and our ability to 
build and maintain trust, so we’re continually reviewing what can improve. Over the 
next year we plan to: 

 Î undergo the triennial ISO 27001 recertification for our information security 
management system

 Î launch a new tool to help reinforce quality process compliance from the early 
stages of engagements in a much more consistent way

 Î develop and roll-out an online, firm-wide sustainability training course, to further 
enhance the quality of our client work by highlighting longer term social and 
environmental considerations 

1 www.frc.org.uk/Our-Work/Publications/Audit-Quality-Review/Audit-Quality-Inspection-Report-PricewaterhouseCoo.pdf  
2 www.pwc.co.uk/en_UK/uk/assets/pdf/transparency-report-2013.pdf

Margaret Cole

UK General Counsel



9PwC Corporate sustainability annual performance update 2012

Our people and their skills are our biggest 
asset. They’re fundamental to the value we 
create for our clients, for our own business, 
and for the wider economy. This means that 
tapping into the most diverse talent pools, 
creating an inclusive culture, and investing 
in skills and programmes to allow them to 
perform at the top of their game is central 
to our strategy.

Hiring the best talent
We recruit thousands of people in the UK. 
We want to attract the brightest and the 
best, so we’re accessing wider pools of talent. 
We now offer higher apprenticeships for 
people who want to join direct from school 
rather than via the traditional graduate 
entry route. More than 60 joined the scheme 
this year. To encourage more young women 
considering a role in professional services, 
our female leaders offer week-long 
shadowing opportunities. And we’ve also 
worked with LEAP, a social enterprise that 
connects employers with people from 
disadvantaged backgrounds to further 
enhance accessibility and social mobility. 

This year we’ve succeeded in increasing the 
proportion of female hires, whilst 
maintaining the ethnicity ratio. 

A great people experience
To give our clients a great experience we 
also need to make sure our people are 
motivated to give their best. So each person 
has a people manager to support their 
career choices. We aim to help each 
individual find a role which matches their 
development goals and aspirations. 

For peak performance, we also need our 
people to be well. So we help them to take 
care of themselves by providing guidance 
on staying physically and mentally healthy, 
and managing their energy as much as their 
time. Accordingly, we measure work-life 
balance and have introduced a new metric 
to track absence through sickness, both of 
which dipped slightly this year. 

Investing in talent

Next steps
While we’ve seen encouraging progress, we know that we have more to do. Over 
the next year we’ll be focusing in particular on:

 Î continuing to change behaviours to become a more open-minded, inclusive and 
diverse organisation 

 Î integrating resilience materials into core training

 Î developing an Agile Ways of Working toolkit to support our people in building 
more flexibility into their ways of working 

We’ve set ourselves long term and short term 
targets (see page 14) and we’ve included our 
workplace and diversity metrics in our 
external assurance this year.

Building skills
A key reason people want to work with us is 
to broaden their experiences and learn new 
skills. Over 900 students joined our 
professional qualification training routes 
this year. And, we’re also seeing a greater 
uptake of our extensive self-directed and 
on-line learning resources. This partly 
explains why, in spite of delivering more 
programmes, our per head spend on 
learning and development has dipped from 
£1,445 to £1,361 this year. 

We also hold events jointly with clients to 
provide networking, leadership and 
self-awareness opportunities such as our 
two-year ‘Leaders of Tomorrow’ 
programme, which brought together 
emerging talent in the North West to 
collaborate on driving growth in the region 
as well as providing a forum for personal 
development. 

Retaining our talent
Once we’ve hired and trained them, we hope 
to keep our people for as long as possible. We 
have a broad business that can offer people 
long term careers with us, providing we can 
match our roles to their aspirations. A key 
part of this is our ‘deal’ framework which 
helps us clarify what each individual values 
from working with us in return for 
delivering what we expect from them.

This year we’ve also upgraded our careers 
service and resilience training to keep our 
people fresh and motivated throughout 
their careers. Retention is a key metric, and 
we have a particular focus on key groups, 
such as our graduates and ‘high potential’ 
individuals. Retention of both is roughly 
flat in 2013 versus last year (see below).

An inclusive place to work
In a diverse and competitive world, we need 
to make sure that we can bring the best 
talent to our clients, regardless of 
characteristics such as race, gender or social 
background. So, we established a Diversity 
Council last year, comprising leaders from 
across the business, to oversee diversity at 
all levels of the business. We set up 
programmes to help us recruit from diverse 
pools and measure diversity in our 
leadership. And, we launched our second 
‘Open Minds’ training to raise awareness of 
unconscious bias and help people become 
more open-minded.

We’ve created a range of programmes to 
increase the diversity of our ‘talent pipeline’. 
We’ve set up a female board sponsorship 
programme to prepare women for the 
highest levels of management. Our women’s 
leadership programme helps women at 
director grade prepare for partnership. And 
we’re also matching high potential female 
and ethnic minority employees at lower 
grades with sponsors that can support their 
progression.  This year there are more 
women in the top leadership roles in our 
business (see below). But, there’s more to do 
to increase the ethnic diversity of this group.

Senior management diversity:  
gender and ethnicity
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Making a difference in our 
communities
Part of our culture
Working with the communities around our 
offices has been part of our culture for over 
20 years. It’s an integral part of being a 
responsible business and creates value for 
both our communities and for us. 

We know that many of our people want to 
give something back to society, so we offer a 
significant amount of time per year for any 
of our staff or partners to volunteer during 
working hours. It’s an attractive part of 
their overall career experience with us. 

But volunteering also helps our people to 
gain skills. Last year we reported on our 
pioneering approach to measuring the 
business impacts of volunteering. This year, 
we’ve continued to integrate it into our 
people management processes to maximise 
the benefits. We’ve encouraged people to 
include it in their objectives and promoted 
its use for their personal development. 

Pioneering new approaches 
We’re also innovating to create new methods 
to measure our contribution to society 
through our charitable programmes. We’ve 
been doing this by adapting social return on 
investment techniques. Now, we can 
measure not only our ‘inputs’, but also the 
number of beneficiaries (our ‘outputs’) and 
the ‘outcomes’ resulting from our 
volunteering.

Scaling our impact 
This work has highlighted the positive 
effects of using our skills in our 
communities and we’ve sought to scale our 
impact, opening five new ‘centres for social 
impact’ in offices across the country, and 
growing our Social Entrepreneurs’ Club to a 
total of 190 members. Originally launched 
in 2011, we’re now well on our way towards 
providing meaningful support to 250 social 
entrepreneurs by 2017. 

More than 1,800 of our people volunteered to support over 
160 social enterprises during our national One Firm One 
May volunteering initiative, in May 20131. 

Inputs

Value of our contribution: £7.1m

Community reporting has traditionally been focused 
on measuring ‘inputs’ such as those reported above. 
There’s an established methodology for calculating 
them2 and we’ve been reporting our inputs in this 
way, for many years. 

This year, our overall community contribution 
remained high, at £7.1 million (2012: £7.2m)3. More 
than a quarter of our people volunteered a total of 
over 45,000 hours. It’s lower than in 2012 due to 
some one-off events last year. But we’ve continued 
to drive programmes that make the most use of our 
professional skills – to maximise our impact. Around 
80% of the time we give is now skills-based – up 
from 67% last year. 

Our reporting journey

Cash

Other

In Kind

Time
(45,386 hours)

Outputs

Number of beneficiaries: 15,113

But inputs are only the start of the story. We’re also 
interested in the ‘outputs’ of our investment. This 
means understanding more about the different 
programmes we run and the different groups of 
people who benefit from each of our programmes. 
It’s an emerging area in community reporting. 
We’ve been measuring beneficiaries for a couple of 
years and have chosen to publish the results this 
year, because we now have more robust data. 

We’ve identified over 15,0004 beneficiaries of our 
volunteering activities. School children constitute 
the largest group, and we’re increasingly working 
with social enterprises.

Team voluntering

Pantomime Secondary
schools

Leadership
programmes

Social
enterprises

Beneficiaries
15,113

Outcomes

Benefits

Measuring the actual benefits of our community 
activities – the ‘outcomes’ – is the next step 
towards understanding our social impact, and it 
also helps us to assess the effectiveness of our 
programmes.

This year we’ve measured the outcomes shown 
above for our two core groups of beneficiaries: 
secondary school students and social enterprises. 

See the next page for more detail about the 
impacts beneficiaries have told us our community 
work has had on them.

Job readiness

Business awareness Skills development

Confidence Motivation Aspiration

Organisational effectiveness

1 See our video at: www.pwc.co.uk/annualreport/case-studies/one-firm-one-may-2013.jhtml
2 London Benchmarking Group. 
3 We’ve refined our calculations of in-kind work this year and so have restated our prior year community contribution figures. 
4 Compared to 19,559 in 2012, a year that saw some one-time events which we do not plan to repeat. Our strategic focus is on moving to skills-based volunteering.

A A
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Towards measuring value
Social impact

Our volunteering aims to help improve the 
life chances of children in under-
performing schools, and to solve social and 
environmental issues by supporting social 
enterprises. 

Within the TIMM framework, the impact of 
our community involvement would fall 
predominantly within the ‘Livelihoods’ 
section, although it may also indirectly 
impact the other areas of the social 
impact quadrant.

We’re not currently able to put an exact 
value on our impact on society, but we’re 
developing ways to measure it. For 
example, the annual cost to the public purse 
of a homeless person has been estimated. 
This provides a basis for us to value our 
support for the homeless via Brigade, our 
social enterprise restaurant, in the future. 

Using surveys to understand our social impact
We’ve worked for many years with schools 
near our offi  ces, supporting literacy, 
numeracy and mentoring programmes, as 
well as raising employability skills and 
business awareness. Our programmes aim 
to raise the employability prospects of those 
pupils closest to the job market. 

We also work with social enterprises to 
support some of the most vulnerable 
members of society. We provide mentoring 
and business skills training to these 
individuals, and assist the organisations 
who work to support them.

This year, we’ve surveyed both groups to 
assess the impact of our activities. The 
results (see below) suggest that our 
programmes have a really positive eff ect, 
raising aspirations; and helping these 
people to get ready for the world of work 
and to be more eff ective within it.

Benefi ts of our programme5

Job readiness

Business awareness

Aspiration

Confidence/self-esteem

Motivation

Skills development

Organisational e�ectiveness

Impact (out of 10)
0 2 4 6 8 10

For example, we run a mentoring 
programme for students at the Charter 
School in London. One pupil who would 
never have considered herself suitable for 
PwC has since joined the fi rm, and feels so 
strongly about the support she has had that 
she is now a mentor herself at her old 
school.

We also support the Beyond Food 
Foundation in providing opportunities for 
the homeless through the kitchen apprentice 
programme at our social enterprise 
restaurant, Brigade. Helping these ‘hard to 
reach’ groups is challenging, but since the 
launch of Brigade we’ve provided over 45 
apprenticeships, and helped 12 go on to full 
time employment – with eight more due to 
move into work placements in March 2014.

We’re also providing a range of support to 
social entrepreneurs in our club. 

Expanding our social entrepreneurs’ club

250 people
2017 target

80
people
2012

Launch
2011

190
people
2013

Next steps
Our community work will continue 
to focus on engaging and 
developing skills for our people, 
and making a lasting positive 
diff erence in society. In particular, 
we plan to:

 Î maximise the benefi ts of our 
schools programmes through a 
new, ‘whole school’ approach 
for 25 schools

 Î further develop our 
understanding of benefi ciaries, 
to enable us to report not just 
on the numbers but also the 
extent of our impact on them

 Î roll out our social value surveys 
to all of our volunteering 
activities

 Î continue our journey towards 
quantifying the social and 
business impact of our 
community work
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We ask our volunteers about the eff ect 
our programmes have on them. This year, 
we’ve extended these business impact 
surveys to cover all our programmes.

The results highlight how volunteering 
makes a positive diff erence to our people’s 
engagement, skills and networks – which 
in turn contribute to our success in the 
market place – although we’re not yet able 
to measure the monetary value. 

We reference the value of our education 
impact on page 7.

5 2013 social value surveys, 229 surveyed.
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Minimising our  
environmental impacts 

Measuring our total 
environmental impact 
As a professional services firm our 
environmental impact is small 
compared with many other industries. 
But our clients, our people and other 
stakeholders still expect us to 
minimise our impact, and as a 
responsible business whose operations 
ultimately rely on natural resources, 
we want to do everything we can.

Using the TIMM framework, we’ve 
been able to value our negative 
environmental impact this year. At 
£84m it’s small relative to our overall 
economic contribution. The results 
draw upon a wealth of academic 
research to present our best estimates 
of impact, although there’s inevitably 
some uncertainty associated with this 
new area of environmental valuation.

Carbon emissions: total and travel
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But the model helps us to prioritise our 
actions: comparing like-for-like data 
shows our main impact is through the 
emissions of GHGs and other air 
emissions typically associated with 
burning fossil fuels, rather than our 
impact on water, waste or land. 

And a key feature of the model is that 
it doesn’t just value the ‘direct’ impact 
of running our operations, but also 
includes our ‘indirect’ impacts through 
the various tiers of our supply chain 
and the spending by both our 
employees and those of our suppliers 
in the wider economy.

In fact these are much greater than 
those in our own operations, and this 
deeper understanding has caused us to 
reinvigorate our supply chain 
sustainability programme this year.

As a people-based, service business, it’s 
little surprise that greenhouse gases  
(£37m) and other air emissions (£14m) 
account for the majority of our 
environmental impact. 

But most of this impact is generated in our 
suppliers’ operations and through 
spending in the wider economy. This year 
we’ve refreshed our long-standing 
approach to responsible procurement. In 
particular, we’ve asked our top hundred 
or so key suppliers to report their 
emissions via the Carbon Disclosure 
Project (CDP) supply chain module, as a 
way of encouraging them to measure, 
manage and reduce the footprints 
associated with services we procure. 

And, given that we’re report writers for 
the main CDP benchmarking reports, we 
offered suppliers the opportunity to 
attend a workshop on the CDP and helped 
them understand what was required of 
them. As a result, the response rate has 
been strong, even in our first year. 

GHG emissions from our direct operations 
amounted to 58,116 tonnes of CO2e this 
year – nearly 8% down on 2012, and a 
drop of 28% in absolute terms from our 
2007 baseline. Our 2017 target is to 
maintain it at under 25% of 2007 levels, 
whilst growing our business.

Most of the reduction this year was from 
business travel, aided by reduced travel 
through the Olympic period. Travel 
remains our single biggest generator of 
emissions and so we expanded our 
campaign to promote online meetings as 
an alternative to avoidable business travel. 
We introduced a metric to our scorecard 
this year to monitor the uptake of online 
meetings. It increased 110% in our first 
year of the behaviour change campaign1.

We also continue to encourage rail travel 
over flights where possible, and to offset 
the carbon emissions associated with the 
travel, waste and water in our core 
operations. 

Energy

The energy we consume in our offices 
also accounts for a large proportion of 
the carbon emissions from our direct 
operations, and we’ve continued to 
reduce our usage. It’s fallen by 5% 
this year and by 32% since our 2007 
baseline, on track for our targeted 
reduction of 50% by 2017. 

Some of this reduction has been 
driven by our office consolidation and 
space optimisation programme. But 
we’ve also continued to invest in 
improvements. We’ve extended our 
use of LED lighting, voltage 
optimisation and sub-metering to 
regional offices. 

And we’ve applied the lessons we 
learnt from our BREEAM Outstanding 
office at 7 More London office – which 
runs on a biodiesel-fuelled 
trigenerator – during the 
refurbishment of our other large 
London office, Embankment Place. 

 Energy
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GHGs and other air emissions 
Impact: £51m 

1 See scorecard on page 15
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Water use and pollution 
Impact: £7m

Our business doesn’t require large amounts 
of water, but we still aim to reduce its 
consumption in our offices. 

We’ve continued to invest in technologies 
such as water-saving taps and new cooling 
towers. This year, we’ve also successfully 
introduced waterless urinals at our 
Embankment Place office. 

Together, these are making a difference, 
with our water consumption dropping by 
13% this year, and 32% since the baseline of 
2007, on track for a 50% reduction by 2017. 

Land use 
Impact: £21m

Most of our land use impact occurs outside 
our direct operations, but we still want to do 
the right thing. We’ve been working with an 
ecologist to optimise the natural spaces at our 
More London office, to minimise our land use 
impact. These occupy 20% of the site area 
and support threatened and protected species 
of birds and invertebrates, in line with the UK 
Biodiversity Action Plan. We’ve also created a 
new living wall, herb garden and insect-
friendly borders on the new terraces at our 
Embankment Place office. 

Waste 
Impact: £5m

Having achieved zero-waste-to-landfill in 
2012, we further reduced the waste from our 
direct operations this year by 3.5%. It’s now 
28% below our 2007 baseline, on track to 
achieve our 2017 target of a 50% reduction.

Our recycling rate of 74% has increased 
significantly from 51% in 2007. But in 2013 it 
remained roughly flat compared to last year. 
This suggests that we may have now 
benefitted from the ‘low-hanging fruit’ 
opportunities and that we’ll need to work 
more closely with particular suppliers on 
reducing packaging and increasing the 
recycled content of materials we purchase, 
especially if we’re to achieve our aspirational 
target of 100% recycling by 2017.

Over and above our regular operations, we’ve 
focused on recycling as much as possible 
throughout the refurbishment of our 
Embankment Place office. This included 
recycling all of the metal and all the floor tiles 
as well as the furniture, much of which was 
donated to charities such as the Prince’s 
Trust2.
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Next steps
Our 2017 targets continue to help us 
prioritise the areas for innovation and 
investment in our operations. In 
particular we plan to: 

 Î refine and extend our online 
meetings campaign

 Î apply the technologies and lessons 
learned so far from energy and 
water reduction to other, regional 
offices in our estate 

 Î analyse our suppliers’ responses to 
the CDP as well as our own 
supplier questionnaire, and identify 
opportunities to address our 
indirect impacts

 Î look for opportunities with 
suppliers to further improve waste, 
recycling rates and recycled 
content of materials we purchase

2 See our video at www.pwc.co.uk/annualreport/case-studies/princes-trust-2013.jhtml

Paper

Paper is one of our most significant 
consumables, so we try to reduce its 
usage. Our programme to replace 
printers with multi-functional devices 
has continued this year, and our use 
of default settings to print double-
sided, and only if a pass code is 
entered, has helped our consumption 
to fall by 20% year-on-year, and by 
52% since 2007. This means that this 
year we’re ahead of our 50% 
reduction target for 2017.



14 PwC Corporate sustainability annual performance update 2012

Sustainability scorecard
Units 2013 2012 Base Base year

Financial 
Revenue 

UK revenue(2) £ million 2,436 2,411 2,079 (2007)

Profit
Partner profits £ thousand per partner 810 798 778 (2007)

Distributable partner profits £ thousand per partner 705 679

UK tax contribution

Taxes paid/payable £ million 390 404 387 (2011)
Includes partner tax and NIC payable on current year distributable profits £ million 257 266 265 (2011)

Taxes collected £ million 570 571 463 (2007)
Quality & ethics Ongoing Target
Quality 
Client advocacy(3) score out of 10 – 8.63 8.64 8.42 (2009)
Bring fresh insights to our clients(3) score out of 10 7.63 7.60 7.68 (2007)
Assurance: Audit process compliance KPI(4) percentage 95% 96% 96% 92% (2009)
Assurance: Non-audit process compliance KPI(4) percentage 95% 91% 93% 80% (2009)
Ethics

Ethical behaviour(5) score out of 5 4.00 – 4.13 4.03 (2008)
Ethical culture(5) score out of 5 4.00 3.87 – – –
Dismissals for misconduct(6) number – 9 16 14 (2011)
Independence 
Breaches of external auditor independence regulations(7) percentage 0.00% 0.21% 0.24% 0.04% (2011)
Information security(8)  
ISO 27001: major non-conformities number 0 0 0 0 (2011)
ISO 27001: minor non-conformities number – 1 3 10 (2011)

Workplace & diversity  2017 
Target

2014 
Target

Talent attraction and retention  
Graduate retention (3 years) percentage 85% 83% 78% 79% 82% (2010)

High potential retention percentage 95% 90% 90% 89% 89% (2012)
Voluntary turnover percentage 12%-15% 12%-15% 12% 12% 14% (2008)
People engagement score(5) score out of 5 4.20 4.03 3.98 4.03 3.97 (2007)

Inclusion and diversity  
New hire diversity: gender – women percentage 50% 43% 42% 41% 41% (2009)
New hire diversity: ethnicity – BME(10) percentage 30% 25% 23% 23% 21% (2009)
Partner admissions: women percentage 30% 20% 16% 18% 14% (2007)
Senior management diversity: gender – women(11) percentage 30% 20% 22% 18% 17% (2011)
Senior management diversity: ethnicity – BME(10, 11) percentage – – 3% 6% 3% (2011)
Employee wellbeing  
Absence through sickness percentage <3.5% – 3.2% 3.1% 3.3% (2009)
Work-life balance(5) score out of 5 3.80 3.65 3.53 3.60 3.67 (2008)
Learning and development  

Spend on learning and development £ per FTE – – 1,361 1,445 916 (2010)
Community involvement  
Financial contribution  
Community contribution (cash, time and in-kind)(12) £ million 7.1 7.2 4.3 (2007)
Employee involvement  

Volunteering during working hours no. of occasions  5,320 6,500 2,900 (2007)
Volunteering during working hours no. of people  4,069 4,933 4,226 (2011)
Time spent volunteering working hours  45,386 54,267 37,400 (2007)

Skills-based volunteering percentage of hours 80% 67% 58% (2011)
Payroll giving participation percentage of staff 3.2% 3.1% 3.5% (2011)
Beneficiaries: direct  no. of people 15,113 19,559 19,559 (2012)

A
(9)

A
(9)

1. All data excludes Middle East.

2. Excludes Channel Islands.

3. Based on direct client feedback.

4. Key performance indicators. See Transparency Report for more details.

5. Results are derived from the firm wide youmatter survey. Ethical behaviour: “The people I work with actively promote and demonstrate ethical behaviour consistent with the firm’s 
code of conduct”. Ethical culture: “At PwC, I feel comfortable discussing or reporting ethical issues and concerns without fear of negative consequences”. Worklife balance: “The 
people I work for are considerate of my life outside of work”. A score of 4 or above corresponds to a response of ‘agree’ or ‘strongly agree’.

6. Data covers all permanent UK staff. Excludes dismissals for failed exams and missed performance standards.

7. Breaches of the auditor personal independence regulations reported to the regulator, as a percentage of FTE. We’ve restated to align to our financial year, and made 2012 the base 
year due to a change in the scope of data measured and reported to the regulator.

8. A major nonconformity is a situation that raises significant doubt about the ability of the firm’s information security management system to achieve its intended policy and 
objectives. A minor nonconformity is a single identified lapse which would not in itself raise significant doubt as to the capability of the firm’s information security management 
system to achieve its intended policy and objectives.

9. For full details of the scope of our assurance please see our assurance statement on page 17.

10. Black and minority ethnic.

11. Senior management refers to the top leadership roles in the business. 

12. Measured according to London Benchmarking Group (LBG) principles. Restated to reflect more detailed data and updated measure of cost for discounted and pro bono work.

(1)
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Environment  2017 Target Progress 2013 2012 2007 base

Carbon emissions(13)  

Scope 1 Gas tonnes CO2e -29% 3,483 3,080 4,873

Oil tonnes CO2e -100% 0 90 478

Biodiesel tonnes CO2e  200% 3 1 –

Fugitive emissions(14) tonnes CO2e 76% 388 166 221

Scope 1 subtotal tonnes CO2e -30% 3,874 3,337 5,572

Scope 2 Renewable sources(15) tonnes CO2e -46% 14,018 16,541 26,142

Non-renewable sources tonnes CO2e 46% 4,288 4,580 2,927

Scope 2 subtotal tonnes CO2e -37% 18,306 21,121 29,069

Scope 3 Air – client facing tonnes CO2e 54% 21,585 22,303 14,039

 Air – non client facing tonnes CO2e -83% 2,348 3,444 13,866

Road tonnes CO2e -38% 4,636 5,298 7,453

Rail tonnes CO2e -26% 2,181 2,161 2,948

Business travel subtotal tonnes CO2e 0% -20% 30,750 33,206 38,306

Material consumption(16) tonnes CO2e -28% 5,080 5,165 7,077

Waste tonnes CO2e -80% 106 132 529

Scope 3 subtotal tonnes CO2e -22% 35,936 38,503 45,912

TOTAL EMISSIONS (Scope 1, 2 & 3) tonnes CO2e -25% -28% 58,116 62,961 80,553

TOTAL EMISSIONS INTENSITY (Scope 1, 2 & 3) tonnes CO2e/£m 
revenue

-38% 24 26 39

Business travel  

Air million km 1% 143 147 141

Road(17) million km -34% 23 26 35

Rail(18) million km -27% 38 38 52

On-line meetings meetings hosted per 
FTE

636% 1.03 0.49 0.14(19)

Energy 

Electricity million kWh -35% 35 41 54

Gas/Oil/Biodiesel million kWh -25% 21 18 28

TOTAL million kWh -50% -32% 56 59 82

Resource consumption  

Paper procured tonnes -50% -52% 409 509 844

Water supply(20) m3 (k) -50% -32% 141 163 206

Waste 

Landfill tonnes -100% -100% 0 23 587

Incineration to energy tonnes -45% 773 747 1,408

Recycling(21) tonnes 4% 2,149 2,256 2,059

TOTAL tonnes -50% -28% 2,922 3,026 4,054

13. Calculated using DEFRA conversion factors (May 2012).

14. Fugitive emissions added this year. Landlord operated offices and 2007–2011 estimated on the basis of office area.

15. Grid electricity supplied under a Climate Change Levy exempt ‘green tariff’.

16. Split out from waste this year in line with the Defra guidelines. Estimated using data for waste disposed by the business.

17. Mileage data for company cars, private cars and electric pool vehicles. Excludes hire car, taxi and bus data.

18. 2009 and prior years include estimates, based on spend for those years. Restated in 2013 to reflect more accurate data.

19. 2010 data shown as earliest year available.

20. 2012 data restated to reflect more accurate data.

21. New waste streams added for 2012 and 2013 and estimated for prior years.

A
(9)
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We’ve had our whole report assured. 
As in previous years, our internal 
audit team have reviewed and assured 
all of the narrative and scorecard data. 
This year they’ve also overseen a 
review of the new TIMM-related 
content by an independent expert from 
within our firm. 

And, we’ve received external limited 
assurance from our financial auditor, 
Crowe Clarke Whitehill (CCW) for the 
data in our scorecard relating to our 
workplace and diversity, community 
and environmental performance.

Our approach to assurance

Why seek assurance?
Having confidence in the accuracy and 
robustness of our non-financial information 
is important to us. Our stakeholders 
naturally expect reliable information from 
our business, and so assurance helps us to 
build trust. 

Additionally, as the leading provider of 
sustainability assurance to FTSE 100 
companies, we feel we should be putting 
our advice into practice in our own 
reporting. 

Working with Internal Audit
Our internal audit team have been assuring 
the accuracy of the sustainability 
information we publish in both our Annual 
Report and our Corporate Sustainability 
report, for several years. 

They assess the assumptions that underpin 
our data, and make sure there’s adequate 
evidence on how it’s been prepared. And, 
they make sure that the data can be 
verified, through sample testing and 
checking estimations and calculations. 

Their approach makes sure that we’re 
operating within PwC guidelines and that 
we’re being rigorous and conservative with 
the information we present.

An external opinion
Our financial auditors, CCW, assured our 
community and environmental data in our 
scorecard for the first time last year. This 
year they also assured the workplace and 
diversity data in our scorecard. 

They provide independent limited 
assurance against the ISAE 3000 standard 
– the recognised standard for non-financial 
information – which gives us an extra level 
of confidence in the data we use for 
managing our operations, and as an input 
to our TIMM model.

CCW use our publicly available Reporting 
Criteria – which provides details about the 
data we report – as the basis for forming 
their opinion (see opposite page).

Continually improving  
our data
Unlike financial data and systems, many 
elements of sustainability data are in their 
infancy, and standards for dealing with this 
information are still evolving.

So, we aim to make sure our approach is 
transparent and that our data is as complete 
and accurate as possible.

We use the recommendations we receive 
from auditors to refine our assumptions and 
data collection processes over time.

Expanding the scope –  
where next?
We’re on a journey and ultimately aim to 
externally assure all our sustainability data, 
adopting the most recent standards 
available, as appropriate.

For example, we’re aware of the new ISAE 
3410 standard for a greenhouse gas 
statement and are preparing to conduct our 
future assurance according to this new 
standard, in line with our philosophy of 
early adoption. 

Over time we’ll include the outstanding 
section of our scorecard and any new 
metrics. Whenever we extend our 
assurance, we verify the baseline data as 
well as the most recent year – giving 
confidence to our stakeholders in the trends 
in our sustainability performance.

Warwick Hunt

Chief Financial Officer
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Assurance statement
Independent Assurance  
Report to the members of 
PricewaterhouseCoopers LLP 
on Selected Sustainability Data

We have been engaged by 
PricewaterhouseCoopers LLP (hereafter 
‘PwC’) to provide independent limited 
assurance on Selected Sustainability Data. 

The Selected Sustainability Data included 
within the scope of our report is that which 
appears on the ‘Non-financial information’ 
pages of the Annual Report for the financial 
year ended 30 June 2013 and that marked 
with A  in PwC UK’s sustainability 
scorecard, as set out in the Corporate 
Sustainability Annual Update and on PwC 
UK’s corporate sustainability website1. 

It includes: 

•	 All 2013 environment and community 
performance data. 

•	 All baseline data for newly introduced 
KPIs within the environment and 
community sections (i.e. beneficiaries, 
fugitive emissions, online meetings).

•	 All 2012 and 2013 workplace and 
diversity performance data. 

•	 All baseline workplace and diversity 
data.

•	 Data relating to let area and full time 
equivalent employees for 2013 used in 
performance related ratios (website 
only).

•	 UK and Channel Islands (i.e. excluding 
the Middle East). 

The scope of our work does not extend to 
any other information, although assurance 
has been gained in 2012 for all 2007 and 
2012 environment and community data 
presented in that year. Details can be found 
in the assurance statement in the 2012 PwC 
Corporate Sustainability Annual 
Performance Update2.

This report has been prepared to assist PwC 
in reporting its corporate sustainability 
performance. We permit this report to be 
disclosed in the 2013 Corporate 
Sustainability Annual Update to enable the 
members to show they have addressed their 
governance responsibilities by obtaining a 
sustainability assurance report. To the 
fullest extent permitted by law, we do not 
accept or assume responsibility to anyone 
other than PwC and PwC’s members as a 
body, for our work, for this report, or for the 
opinions we have formed.

Respective responsibilities of 
members and independent 
assurance provider

The Executive Board – on behalf of the 
members – are responsible for establishing 
objective assessment and Reporting 
Criteria3 for preparing the Selected 
Sustainability Data, as well as the 
Corporate Sustainability Reporting and for 
the information and statements contained 
within it. They are responsible for 
establishing and maintaining appropriate 
systems of internal control from which the 
Selected Sustainability Data is derived, 
based on the Reporting Criteria.

Our responsibility, based on our 
procedures, is to express an independent 
conclusion on the Selected Sustainability 
Data as to whether anything has come to 
our attention which causes us to conclude 
that the Selected Sustainability Data is 
materially misstated. 

Scope of our work
We conducted our review in accordance with 
International Standard on Assurance 
Engagements 3000 (Revised) – ‘Assurance 
Engagements other than Audits and Reviews 
of Historical Financial Information’ issued by 
the International Auditing and Assurance 
Standards Board (‘ISAE 3000’) and we have 
complied with the ICAEW Code of Ethics. To 
comply with those standards, our work was 
conducted by an independent specialist 
assurance team.

Our procedures consisted primarily of:

•	 Making enquires of relevant members 
of management at PwC.

•	 Evaluating the design of the systems of 
internal control for capturing and 
reporting the source data. 

•	 Performing sample tests on a selection 
of the data prepared by PwC: this 
included 27 sites, selected on the basis 
of their inherent risk and materiality to 
PwC. 

•	 Analytically reviewing the data 
included within the scope of our report: 
this included limited substantive testing 
of the Selected Sustainability Data at 
corporate head office.

•	 Assessing the disclosure and 
presentation of the Selected 
Sustainability Data.

In addition we read all the information 
relating to sustainability in the 2013 
Annual Report and the 2013 Corporate 
Sustainability reporting to assess whether 
there are any material inconsistencies with 
the data we have reviewed. If we become 
aware of any apparent material 
misstatements or inconsistence we consider 
the implications for this report. 

Assurance gives the user confidence about 
the subject matter assessed against the 
reporting criteria. A limited assurance 
engagement is substantially less in scope 
than a reasonable assurance engagement 
under ISAE 3000. It does not include 
detailing testing of source data nor the 
operating effectiveness of processes and 
internal controls. In addition, there is not 
yet generally established practice for 
evaluating and measuring sustainability 
data so it is important to read the assurance 
report in the context of the Reporting 
Criteria. 

Conclusion
On the basis of our procedures nothing has 
come to our attention that causes us to 
conclude that the Selected Sustainability 
Data in the 2013 Annual Report and 2013 
Corporate Sustainability Reporting has not 
been prepared in all material respects with 
the Reporting Criteria.

 
 
 
Matthew Stallabrass 

For and on behalf of 
Crowe Clark Whitehill LLP 
Chartered Accountants, London 

29 October 2013 

 

1 www.pwc.co.uk/corporatesustainability 
2 www.pwc.co.uk/corporate-sustainability/downloads.jhtml 
3 For PwC’s reporting criteria, see: http://www.pwc.co.uk/corporate-sustainability/assurance.jhtml 
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External recognition

Excellence in sustainability 
services 
Our Sustainability & Climate Change 
practice were ‘highly commended’ in the 
consultancy of the year award at the 2013 
BusinessGreen Leaders Awards, having 
won the award outright in both 2011 and 
2012. This award recognises our 
commitment to sustainability through the 
services we offer to our clients. 

The team were also highly commended 
twice in the social and environmental 
category at the Management Consultancies 
Association (MCA) awards this year, for our 
work with Puma SE and with the 
Department of Education.

And, they also won the Sustainability and 
Climate Change team of the Year award at 
the 2013 Finance Monthly Global Awards.

Excellence in sustainability
We’ve been recognised as one of the UK’s 
most responsible businesses in Business in the 
Community’s annual benchmark index, 
earning the highest rating – a Platinum Big 
Tick – for ensuring that our long term vision 
and strategy builds a more sustainable future.

Excellence in environmental 
performance 
We achieved the Carbon Trust Standard 
certificate for the second time in 2011.

Our offices at More London have achieved 
the BREEAM Outstanding rating for 
sustainable building design, construction 
and operation – the first building in the 
capital with such high green standards and 
currently the highest rated building in the 
UK. 

Excellence in community 
engagement 
In 2011, we renewed and retained our 
Business in the Community 
CommunityMark status for a further three 
years. This is the UK’s only national 
standard for community engagement.

We take part in awards and schemes as a way of benchmarking our performance and gaining valuable feedback 
from established external bodies, so that we can continue to challenge ourselves. External recognition also helps 
our stakeholders to gauge how we’re doing against our ambitions.

Excellence in workplace & 
diversity 

For the last eight years, we’ve been ranked 
amongst the leaders in The Sunday Times 
25 Best Big Companies to Work For.

This year we won an Opportunity Now 
Diversity award for ‘Advancing Women in 
the Workplace’ which recognises 
recruitment, retention and/or development 
of women in the workplace. It’s for the 
female partner sponsorship programme we 
launched in 2010 to increase the number of 
female partners in leadership positions. 

This year we were ranked in the top ten 
private sector organisations for both 
ethnicity and gender in the Race for 
Opportunity Benchmarking survey, for 
demonstrating a clear strategic commitment 
to achieving racial and gender equality, 
diversity and inclusion.

We strive to be a progressive employer, and 
for the seventh year we’ve been one of the top 
50 organisations where women want to work 
recognising our commitment to increasing 
the diversity of our business.

We’re again listed as one of the UK’s top 100 
employers in Stonewall’s Workplace 
Equality Index 2013 – the definitive list of 
Britain’s most gay-friendly workplaces.

We’ve been an accredited UK Living Wage 
Employer since the scheme’s introduction in 
2011. This applies to all of our staff and 
those of our suppliers who work 
permanently at our sites across the UK. 
We’ve been a London living Wage employer 
since 2006.
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Sustainability at PwC

For more information on our corporate 
sustainability agenda, visit:

www.pwc.co.uk/corporatesustainability

To find out more about how we work with 
business to tackle sustainability issues, visit:

www.pwc.co.uk/sustainability 

External standards
We use recognised standards to help us review and continually improve processes for important aspects of our 
business. We’re currently certified to the standards listed below.

EMS532263 IS569854

OHS565375 ENMS563396

BCMS545975 FS579606

EIMS581339



This report is part of a suite of complementary  
reports including our Annual Report and Transparency  
Report. You can access these and read about the role of  
each on our website.

www.pwc.co.uk/corporatesustainability

For more on our social enterprise hub, the PwC Social Entrepreneurs Club and our UK network of Centres for Social 
Impact visit www.firestation.pwc.co.uk

PwC UK helps organisations and individuals create the value they’re looking for. We’re a member of the PwC network of firms in 158 countries with more than 
180,000 people committed to delivering quality in assurance, tax and advisory services. Tell us what matters to you and find out more by visiting us at  
www.pwc.com/uk.

This publication has been prepared for general guidance on matters of interest only, and does not constitute professional advice. You should not act upon the 
information contained in this publication without obtaining specific professional advice. No representation or warranty (express or implied) is given as to the 
accuracy or completeness of the information contained in this publication, and, to the extent permitted by law, PricewaterhouseCoopers LLP, its members, 
employees and agents do not accept or assume any liability, responsibility or duty of care for any consequences of you or anyone else acting, or refraining to 
act, in reliance on the information contained in this publication or for any decision based on it.

© 2013 PricewaterhouseCoopers LLP. All rights reserved. In this document, “PwC” refers to the UK member firm, and may sometimes refer to the PwC network. 
Each member firm is a separate legal entity. Please see www.pwc.com/structure for further details.
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