Anti-Money Laundering

Know Your Customer: Quick Reference Guide

A Global Issue

The financial services sector, in particular, faces significant Please rollover map to select your region then click to select country of choice
reputational damage should it have inadequate controls to
prevent money laundering.

In response to our customers’ requests to gain quick and easy
access to anti-money laundering and “Know Your Customer”
requirements and details of the myriad of regulatory and

other cultural issues which need to be addressed when doing
business across territories, we have developed a Know Your
Customer quick reference guide.

The guide is a quick and easy way of comparing anti-money
laundering issues for over 60 countries and includes additional
links to useful information such as Financial Action Task Force
(FATF) reports and country evaluations.

It also includes, amongst other topics, information about
whether local regulators support the use of the risk based
approach to anti-money laundering; how to deal with Politically
Exposed Persons and whether doing business with shell banks
is prohibited.

Also included in the Know Your Customer quick reference
guide are details of the appropriate PricewaterhouseCoopers
anti-money laundering professionals in these countries, whose
on-the-ground knowledge is invaluable. They would be happy
to discuss any anti-money laundering issues you might have.

To access the information about a particular country, please
click on the map to the right.

PRICENVATERHOUSE(COPERS












Anti-Money Laundering

Know Your Customer:

A Global Issue

The financial services sector, in particular, faces significant
reputational damage should it have inadequate controls to
prevent money laundering.

In response to our customers’ requests to gain quick and easy
access to anti-money laundering and “Know Your Customer”
requirements and details of the myriad of regulatory and

other cultural issues which need to be addressed when doing
business across territories, we have developed a Know Your
Customer quick reference guide.

The guide is a quick and easy way of comparing anti-money
laundering issues for over 60 countries and includes additional
links to useful information such as Financial Action Task Force
(FATF) reports and country evaluations.

It also includes, amongst other topics, information about
whether local regulators support the use of the risk based
approach to anti-money laundering; how to deal with Politically
Exposed Persons and whether doing business with shell banks
is prohibited.

Also included in the Know Your Customer quick reference
guide are details of the appropriate PricewaterhouseCoopers
anti-money laundering professionals in these countries, whose
on-the-ground knowledge is invaluable. They would be happy
to discuss any anti-money laundering issues you might have.

To access the information about a particular country, please
click on the map to the right.

Middle East

Israel

Quick Reference Guide

PRICEWATERHOUSE(COPERS












Questions and Answers:

‘Know Your Customer’ quick reference guide

Country by country comparison of high level Know Your Customer and Anti-Money Laundering information

2000

N/A

Yes.

Yes.

No.

iHEERE

Customer due diligence

No.

Individuals: should obtain name, address, identification number, date of birth and gender. Passports and ID cards are suitable for
verification purposes.

Corporates: should obtain name, address, identification number, date of incorporation; for controlling shareholders the same information as
for individuals should be obtained. Memorandum and Articles of Association and Certificates of Incorporation are suitable for verification
purposes.

Document copies should be certified by an appropriate person, for example a notary, lawyer or accountant.
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Questions and Answers:

‘Know Your Customer’ quick reference guide

Country by country comparison of high level Know Your Customer and Anti-Money Laundering information

013 What enhanced due diligence must be performed for correspondent banking relationships (cross-border banking and similar relationships)?

Al3 Banks should gather sufficient information to understand fully the nature of the business of the correspondent/respondent bank. Banks
should try to ascertain from publicly available information whether the other bank has been subject to any money laundering or terrorist
financing investigation or regulatory action. It should also be satisfied that the respondent bank has verified the identity of the customers
having direct access to the accounts and is undertaking ongoing 'due diligence' on them. The correspondent bank should also ensure that
the respondent bank is able to provide the relevant customer identification data immediately on request.

Are relationships with shell banks specifically prohibited?

Guidance issued by the local regulator prohibit entering into a correspondent relationship with shell banks. Shell banks are not permitted to
operate in India. Banks should also guard against establishing relationships with respondent foreign financial institutions that permit their
accounts to be used by shell banks.

In what circumstances is additional due diligence required for non face-to-face transactions and/or relationships?

In the case of non-face-to-face customers, apart from applying the usual customer identification procedures, the banks must adopt specific
and adequate procedures to mitigate the higher risk involved. If necessary, additional documents may be called for in such cases. In the
case of cross-border customers, there is the additional difficulty of matching the customer with the documentation and the bank may have
to rely on third party certification/introduction. In such cases, it must be ensured that the third party is a regulated and supervised entity and
has adequate KYC systems in place.

This publication has been prepared for general guidance on matters of interest only, and does not constitute professional advice. You should not act upon the information contained in this publication
without obtaining speci c professional advice. No representation or warranty (express or implied) is given as to the accuracy or completeness of the information contained in this publication, and, to the
extent permitted by law, PricewaterhouseCoopers does not accept or assume any liability, responsibility or duty of care for any consequences of you or anyone else acting, or refraining to act, in reliance
on the information contained in this publication or for any decision based on it.

PricewaterhouseCoopers provides industry-focused assurance, tax and advisory services to build public trust and enhance
value for our clients and their stakeholders. More than 163,000 people in 151 countries across our network share their thinking,
experience and solutions to develop fresh perspectives and practical advice.





