| Good practices in sustainability reporting
Tip #1: Organisation overview

Private sector

Johnson Matthey at a Glance Johnson Matthey, Annual
Report 2015, p2

Johnson Matthey is a leading speciality
chemicals company

As a business, we always aim to deliver what we promise.

We work together, applying our expertise in advanced materials and

technology to innovate and improve solutions that:

o arevalued by our customers;

« optimize the use of nalral resources; and

= anhance the guality of life for the people of the world, both for today
and for the future.
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HOW we create value... WHERE we create value...
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We held and securely Our analytics and software Our analytical, technical manage their credit reports, so they
1 manage powerful, high- 2pracssses define and 31nd industry experts work can get fair and affordable access to
quality data. Our data interpret data, joining collaboratively with our essential services.
assets are very exdensive. together multiple data sets, clients. They combine data
coming from many unique automating our clients' decisions and analytical expertise with
data sources, and include and producing insights they can business acumen, to support -]
consumer and business use. Our secure platforms enable and empower clients to soive Helping businesses get to know their
credit, utilities, insurance, our clients to manage and strategic problems and turn customers better, 5o they can reach
rental, healtheare payments tailor these complex activities insights into valusble decisions them more efficiently and provide
and automotive data according to their specific needs even better service.

and delivery requirements

400 :‘ppuﬂingamnm inclusive saciety by

WE EMELOY 400 DATA AN, improving access to services for the
AMONG OUR 16,900 EMPLOYEES underserved and underbanked.

'OPERATING WITHIN A STRICT DATA SECURITY AND REGULATORY COMPLIANCE FRAMEWORK.
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O OUR COMPETITIVE ADVANTAGES

Underpinning our business model is a set of powerful competitive advantages, (: Q

which enable us to create value for our shareholders. Our strategy builds on and $
reinforces these advantages, 5o we can continue to create value for the long term INTEGRATION GLOBAL REACH SCALE OPTIMISATION
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Experian, CR Report 2015, p5

If you would like to discuss your sustainability reporting, please speak to your usual PwC
contact, or email info@corporatereporting.com

PwC has a strong network of people who can advise on all aspects of your corporate reporting, as
well as share our unique insight into the needs of the investment community.


mailto:info@corporatereporting.com
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Public sector

Our business model works

We finance
green projects
across the UK.
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This allows us to recycle
our capital, raise funds and
invest even more to achieve
a greater green impact.

These projects are helping
to modernise the
UK’s infrastructure.

These investments
will generate a profit for
the UK Government.

They play an important role
in achieving the UK's demanding
environmental targets.
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We are supporting the
deployment of innovative new
technologies and creating new,

innovative financial solutions.
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They are strengthening
the UK's economy and
creating new jobs.
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They offer a positive
demonstration effect that
others can follow and
replicate, mobilising
additional investment.

20 Annual Report and Accounts 2014-15

Green Investment Bank, Annual Report 2014-2015, p20

Our organisation

The NHS Business Services Authority (NHSBSA) is a Special Health Authority and an Arm’s
Length Body of the Department of Health (DH). We provide a range of critical central services
to NHS organisations, NHS contractors, patients and the public (see Figure 1 below). The
NHSBSA was created in 2006 by bringing together a number of previously separate NHS
organisations. We still deliver the core range of services we started with and have taken on
additional services as our stakeholders’ needs have evolved.

Il seics steas Wk the NHSBSA:
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NHS oy Beneft schere
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Figure 1: NHSBSA services

Our locations

We provide this range of services from locations across the country (see Figure 2 below),
with i 2,700 direct employ

Figure 2: Office locations

NHS Business Services Authority, SHE Annual Report 2014-15, p3




This publication has been prepared for general guidance on matters of interest only, and does not constitute
professional advice. You should not act upon the information contained in this publication without obtaining specific
professional advice. No representation or warranty (express or implied) is given as to the accuracy or completeness of
the information contained in this publication, and, to the extent permitted by law, PricewaterhouseCoopers LLP, its
members, employees and agents do not accept or assume any liability, responsibility or duty of care for any
consequences of you or anyone else acting, or refraining to act, in reliance on the information contained in this
publication or for any decision based on it.

© 2015 PricewaterhouseCoopers LLP. All rights reserved. In this document, 'PwC' refers to the UK member firm, and
may sometimes refer to the PwC network. Each member firm is a separate legal entity. Please see
www.pwc.com/structure for further details.



