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Private sector

Material issues by stakeholder group
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RELEVANCE T0 STAKEHOLDERS

Our contribution as a growing business

As a successful company, we make a significant and growing economic contributicon to Britain and Ireland.
The material sustainability issues we are addressing, and why they are important, are outlined below:

Material issue  Why it's important

There are benefits of our investment and innovation to the economy, market and

Helping grow competition and other broadcasters, as well as Sky.
the economy

See this year's Oxford Economic Report of the Impact of Sky on the UK economy.
Improving L o o

We want to inform, educate and inspire people, connecting them to each other and to
customers' :
fives the wider world.

Investing in To be a successful business it is important that the industry in which we work is

creative successful. This gives us access to the best talent and the best production companies
industries and | and also enables us to offer the best and broadest range of programming for our
sport customers.
Championing
creativity and : .

- We want to celebrate the very best that arts in the UK and Ireland have to offer.
opening up
the arts

BSkyB, Our focus areas, sky.com

If you would like to discuss your sustainability reporting, please speak to your usual PwC
contact, or email info@corporatereporting.com

PwC has a strong network of people who can advise on all aspects of your corporate reporting, as
well as share our unique insight into the needs of the investment community.
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Key factors affecting
our performance

Natural resources Climate change

Resources and relationships relevant
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To fulfil our priorities and our vision we need to make our inputs and outputs efficient and effective while
respecting the three areas of sustainability. In the rest of the report, we illustrate where we add value.

Carbon footprint of crime, recorded and unrecorded
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B Consequences of crime
B Criminal justice system
Unrecorded crime - 2 Million
Both ~4 Million

Home Office, Sustainability
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This publication has been prepared for general guidance on matters of interest only, and does not constitute
professional advice. You should not act upon the information contained in this publication without obtaining specific
professional advice. No representation or warranty (express or implied) is given as to the accuracy or completeness of
the information contained in this publication, and, to the extent permitted by law, PricewaterhouseCoopers LLP, its
members, employees and agents do not accept or assume any liability, responsibility or duty of care for any
consequences of you or anyone else acting, or refraining to act, in reliance on the information contained in this
publication or for any decision based on it.

© 2015 PricewaterhouseCoopers LLP. All rights reserved. In this document, 'PwC' refers to the UK member firm, and
may sometimes refer to the PwC network. Each member firm is a separate legal entity. Please see
www.pwc.com/structure for further details.



