
Reporting tips 
Market factors

At a time when so much uncertainty exists, it is more 
important than ever for management to put across their 
perspective on the markets they operate in and how they are 
responding to the changes and trends. Whilst most companies 
do a decent job of talking about the market factors in their 
industry, very few go on to describe how they are responding 
to these trends and dealing with them or indeed, how they are 
capitalising on the opportunities that these trends present. 
Moreover, two thirds of companies still do not quantify 
market trends which can therefore make it difficult for the 
reader to comprehend the impact of market factors.

What companies are doing today

Provide context to your results by 
illustrating how you are responding to 
market trends. Give management’s 
perspective on the competitive 
landscape and macro environment to 
allow the reader to evaluate your 
strategic choices and actions along with 
the quality and sustainability of 
performance.

I need an analysis of what markets they are in: 
what their position is and what drives their 
business model. But you very rarely find anything 
like that.

Analyst
”

”

of FTSE 350 companies 
present quantified 
market data beyond the 
next year (2017/8)

34%

of FTSE 350 companies 
link their markets 
discussion to their 
strategic objectives

1%

of FTSE 350 companies 
have a principal risk on 
markets41%

(Source: PwC 2017 review of FTSE 350 narrative reporting)
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Good practice example
Marshalls plc annual report 2016 

Clear articulation and 
identification of market trends 

Disclosure of forward looking 
data points

Company specific response – both in 
terms of long term and 2020 strategy

A foot in the past and an eye to 
the future

The importance of forward looking 
information in corporate reporting 

Accountability in 
changing times 

Analysis of FTSE 350 reporting 
trends in 2017 
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