


2021 saw the 26th United Nations Climate Change Conference (COP26) take place in Glasgow from 31 October -
13 November 2021, with a particular focus on mobilising climate action across all actors, including governments,
businesses and investors. The expanded role of business saw a significant move towards increased transparency
by achieving a global common approach to ESG related disclosure standards through the creation of the
International Sustainability Standards Board (ISSB) by the IFRS Foundation. This aims to develop a global
baseline of sustainability disclosure standards to enable greater comparability between companies’ sustainability
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impacts. The ISSB will consolidate the existing Climate Disclosure Standards Board (CDSB—an initiative of CDP)

and Value Reporting Foundation (VRF, which includes the Integrated Reporting Framework and the SASB
Standards). This year’s review process once again considered sustainability reporting from FTSE 350, public
interest entities (PIEs), and inbound companies, with key findings summarised here.

Sustainability Benchmarking and Standards Reporting

In preparation for the new ISSB standards, we have provided a section focusing
on companies already taking steps to meet sustainability disclosure and
benchmarking standards. We expect a focus here becoming of increasing
importance.

Diversity and Inclusion

The murder of George Floyd in May 2020, the Black Lives Matter events and
continued racist attacks on minority ethnic communities over the last year served
as important reminders that the fight for racial equality is far from over. These
events have propelled diversity and inclusion (D&l) matters into focus for many
companies, concentrating efforts towards serious consideration of the role of
structural racism and inequality within their own businesses and beyond, and
what measures can be taken in response. For some companies, the pandemic
provided a point in which priorities were realigned in order for them to report more
comprehensively on diversity and inclusion. We have included a section in this
report demonstrating the greater prominence given over to this topic in company
reporting.
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Purpose

Purpose continues to be a driving force for many companies
seeking to communicate clearly the reasons why their business
exists. The number of companies reporting their corporate purpose
continues to grow year-on-year, with 100% of both FTSE100 and
FTSE250 companies reviewed disclosing a purpose that goes
beyond financial returns for shareholders. This is an increase on last
year’s results at 93% and 71% respectively.

Risks and opportunities

As companies continue to embed the TCFD recommendations into
their reporting, the number of companies identifying
sustainability-related risks has increased to 95%, up from 87% in
2020. A similar trend has been observed in sustainability-related
opportunities at 37%, compared to 20% in 2020. As TCFD reporting
continues to mature with the introduction of mandatory reporting in
2022, we expect to see disclosure of sustainability-related
opportunities to continue to rise.



About this report

This report contains the results of our analysis, expert guidance to
improve your reporting and a selection of leading examples that we at
PwC have identified following our review of annual reports, sustainability
reports and associated websites of the FTSE 350, PIEs and selected
inbounds. The report is structured as follows:

* An overview of good practice in sustainability reporting, with basic,
intermediate and advanced tips for improving your reporting

A quantitative analysis of the performance of the companies scored as a
part of this review

An in-depth exploration of company performance for each of the following 5
categories, organised into key questions that reporting should address:

How does sustainability fit with your organisation’s purpose
and strategy?

How do you consider your priorities?
How do you monitor and manage performance?
How do you consider the broader viability of the business?

How do you report with clarity and transparency?

This year we have included 2 additional chapters that spotlight reporting on
Diversity and Inclusion and Benchmarking Frameworks.

If you would like more personalised advice on your own reporting, please get in
touch with us — our contact details are on the back page. You can also find
more examples of good practice by visiting our website
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https://www.pwc.co.uk/services/sustainability-climate-change/insights/sustainability-reporting-tips.html
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An overview of good practice sustainability reporting

What Why
How does Organisation Provide an overview of your organisation’s key activities and the This helps the reader to view your sustainability information against the wider context of your organisation’s remit.
sustainability overview environment in which you operate. The overview is also important for clarifying the scope of the data in the report, which activities are covered and
fit with your which are not.

organisation’s

purposs/and Communicate a clear and succinct purpose that explains your This will demonstrate to the reader why your business exists and what you seek to achieve, creating a shared

organisation’s raison d’étre beyond creating a financial return for ambition that is core to your business and clear to all stakeholders.

-

TR shareholders.
Describe how your sustainability strategy is integrated into your This will prove to the reader that sustainability is not just an ‘add-on’ for your organisation but is considered in every
core corporate strategy and demonstrate how it permeates activity. Having a short, medium and long term sustainability strategy will help you track your progress towards key
throughout your business. sustainability goals in the future.

How do you Demonstrate that you have an understanding of the sustainability ~ This will prove to the reader that you are focusing on the most important sustainability issues where your efforts will

consider your issues that are most relevant to you and your key stakeholders. have the greatest impact.

UONOEAREE
priorities? 5IE1 Gl Y8 Explain how you engage with principal stakeholders and how this ~ This shows the reader that you have considered a wide range of views and therefore made informed decisions about
engagement has impacted your sustainability strategy. prioritising and acting on your sustainability issues.
Rlsks and ...... Explain the key strategic risks and opportunities for your This gives the reader confidence that you have considered the impacts that external sustainability factors might have
Y LTI Organisation that arise from sustainability issues. on the success of your business and that you are acting on these.
How doyou - KPIs and ........ Identify KPIs that are directly relevant to your sustainability Clear presentation of progress towards targets will demonstrate to the reader that you are holding yourself
monitor and targets strategy and set challenging but realistic targets that you can accountable to the goals you have set for your organisation.
Manage assess your performance against.
PO
pelickiiances Impacts Provide a clear explanation and quantification of the social, This demonstrates to the reader that you have a thorough understanding of your wider impacts on society and the
environmental and economic impacts of your business. environment. This understanding will allow you to make more informed decisions towards being a more
sustainable business.

(el NI EN -3 Provide a clear explanation of the company’s sustainability This gives the reader confidence that the necessary framework and resources are in place for the strategy to be
governance structure and explain how directors and staff are delivered. Having senior staff members listed in the governance framework further demonstrates your commitment to
incentivised to deliver on the sustainability strategy. the strategy.

How do you Value chain Consider relevant upstream and downstream value chain aspects  This demonstrates you understand the wider influence you have on sustainability issues in society. By thinking
consider the of your business in order to take account of all environmental, holistically you identify areas that create a greater positive impact than you can by changing your core operations.

broader viability
of the business?

social and economic impacts, both positive and negative.

Future Disclose that you have considered the future resource constraints  This shows the reader that you are monitoring and minimising any resource risks in order to prevent disruption to your
proofing that might affect your business e.g. non-financial capitals including organisation in the future.
natural capital and human capital.
How do you Balanced Present information in a balanced and transparent fashion and Acknowledgement of not only your successes but also your negative sustainability impacts gives the reader
report with reporting explain where and how improvements will be made. confidence that you are a self-aware organisation — one that is honest and transparent about progress towards
clarity and sustainability goals.

?
LI eI Enhance the credibility of your reported content by referencing, for  This gives the reader confidence in the data and confidence in the integrity of your sustainability reporting. It also

example, independent studies, external benchmarking, expert gives management confidence in the company’s performance over the period.
review panels or external third party assurance.

' Disclose your slavery and human trafficking statement in In line with the UK Modern Slavery Act 2015, all companies with i) a global turnover of over £36 million and ii)
slavery accordance with the Modern Slavery Act 2015. operations in the UK, are required to comply by publishing a modern slavery statement annually. The statement
demonstrates that you understand the potential risks associated with modern slavery.

PwC 1



Basic reporting tips

Introduce the reader to your organisation by giving an
overview of your size, operations and activities.

Define a clear purpose which should be a
succinct statement.

Demonstrate how your sustainability strategy is
integrated into your core business strategy and aligned
with core objectives.

Report which issues you have identified as
material and why.

Identify the key internal and external stakeholders to
your organisation and describe how they have
been engaged.

List out the risks and opportunities relating to
sustainability that the organisation is managing.

Disclose sustainability KPls most relevant to your
business, including historic performance data to
show trends over time.

Specifically discuss qualitatively which areas of the
environment and society you impact through your
operations and supply chains.

Identify the board member responsible for
sustainability issues and outline your sustainability
governance structure.

Consider the positive and/or negative effects of your
supply chain and/or your products and services.

Disclose significant use of non-financial capitals,
e.g. water, land, timber.

Report progress against all targets, whether
performance has been good or bad.

Reference independent data, e.g. external
benchmarking, to ensure the credibility of
your reporting.

Publish a signed statement on your website by a

director (or equivalent), disclosing that your company is

in accordance with the Modern Slavery Act.

PwC

Intermediate reporting tips
Contextualise your sustainability activities in relation to the remit and objectives
of your organisation.

Ensure your purpose is well-aligned to your core business activities.

Clearly describe your sustainability strategy over the short, medium
and long-term.

Report on the process that was undertaken to determine material issues and
which key stakeholders were involved.

Describe the issues that stakeholders have identified as important and how
these have been addressed and will be addressed going forward.

Describe the action plan in place to address these risks and opportunities.

Set specific and quantifiable short and medium-term targets for these KPls.

Disclose quantitative indicators of the relative size of your impact on society
and the environment.

Showcase how sustainability governance permeates through your business,
e.g. through department heads with sustainability responsibilities.

Report quantitative data on material effects from across your value chain, both
positive and negative, and strategies in place to address these.

Explain whether you expect that the availability of any non-financial capitals
might be restricted in the future.

Explain poor performance and how you will address it going forward.

Obtain internal or external assurance over the sustainability data in your report.

Disclose a statement that includes information against the overview of the
business, related policies, and risk assessments of modern slavery risks

Advanced reporting tips

Explain both the direct and indirect sustainability impacts that might arise from your
organisation’s role or activities.

Reference to your purpose should be consistent across all company communications.
The purpose should form the foundation to your core business strategy.

Report on structures, systems and action plans which allow your sustainability strategy
to permeate throughout your organisation. Where relevant, align your strategy to the
Sustainable Development Goals or incorporate a Net Zero Ambition.

Focus your reporting on your material issues, linking them to your strategy and KPlIs.
Where relevant, align your material issues to the Sustainable Development Goals. Offer
visualisation of your issues.

Show linkage between stakeholder consultations and your materiality, strategy and risk
and opportunities planning processes. Consider alternative media for communicating
messages from your sustainability report.

Disclose the relevance and financial implications of these risks and opportunities. As
per the TCFD recommendations, identify the risks and opportunities faced by your
business as a result of climate change.

Disclose financial implications behind KPIs. Where relevant, align your sustainability
KPlIs and targets to the Sustainable Development Goals.

In monetary terms, disclose your impact on society and the environment.

Report on how staff are incentivised to deliver on the sustainability strategy throughout
the company, and include financial and non-financial incentives.

Set specific targets for material value chain effects and report on progress
towards them.

Describe your strategy for managing your risks. Consider the resilience of your
business to climate change by undertaking scenario analysis, as per the TCFD
recommendations.

If you reach targets ahead of schedule, set more challenging targets for the future.

Include the assurance opinion, which should clearly state the scope of the work, the
assurance standard followed and the work completed, in the report.

Ensure your Modern Slavery Statement includes information against each area that the
government guidance ‘Transparency in Supply Chains’ recommends.



Overview of analysis

Our analysis of FTSE 100, 250, Public Interest Entities (PIE’s) and inbound companies yielded the following statistics across the range of
criteria considered by the Purpose and Impact in Sustainability reporting award.

1. How does sustainability fit with your organisation’s purpose and strategy?

Of the FTSE 100 companies we reviewed:

84%

Set out a clear sustainability

82 % strategy

(FTSE 250: 64%)

Describe the company’s key
business activities and how they
link to sustainability

(FTSE 250: 57%)

100%

Describe the company’s purpose beyond
making money for shareholders.

(FTSE 250: 100%)




Overview of analysis

Our analysis of FTSE 100, 250, Public Interest Entities (PIE’s) and inbound companies yielded the following statistics across the range of
criteria considered by the Purpose and Impact in Sustainability reporting award.

2. How do you consider your priorities?

Of the FTSE 100 companies we reviewed:

Identify what the
company believes
are its material
issues

(FTSE 250: 43%)

Explicitly identify
sustainability risks

(FTSE 250: 93%)

Identify internal
and external
stakeholders

(FTSE 250: 86%)

84%

Outline actions
taken in response
to stakeholder
concerns

(FTSE 250: 93%)

Explicitly identify
sustainability
opportunities

(FTSE 250: 7%)




Overview of analysis

Our analysis of FTSE 100, 250, Public Interest Entities (PIE’s) and inbound companies yielded the following statistics across the range of
criteria considered by the Purpose and Impact in Sustainability reporting award.

3. How do you monitor and manage performance?

Of the FTSE 100 companies we reviewed:

66% 58%

Disclose a range of Disclose targets for each KPI

sustainability KPls (FTSE 250: 36%)
(FTSE 250: 57%)

Specifically disclose the Describe the sustainability
environmental and/or social governance structure

impacts of the business e
(FTSE 250: 0%) (FTSE 250: 838%)

88%




Overview of analysis

Our analysis of FTSE 100, 250, Public Interest Entities (PIE’s) and inbound companies yielded the following statistics across the range of
criteria considered by the Purpose and Impact in Sustainability reporting award.

Of the FTSE 100 companies we reviewed:

Include upstream and downstream impacts in Discuss future constraints on their most
materiality assessments and/or target setting important non-financial capitals

(FTSE 250: 25%) (FTSE 250: 13%)

5. How do you report with clarity and transparency?

Of the FTSE 100 companies we reviewed:

/0
Give adequate Have external Disclose a slavery and

attention to assurance on human trafficking
reporting negative some sustainability statement in accordance
and positive metrics with the Modern Slavery
performance (FTSE 250: 43%) Act 2015.

(FTSE 250: 13%) (FTSE 250: 100%)




How does sustainability fit
with your organisation’s
purpose and strategy?



Organisation Overview

Provide an overview of your organisation’s key activities and the
environment in which you operate.

This helps the reader to view your sustainability information against the
wider context of your organisation’s remit. The overview is also important
for clarifying the scope of the data in the report, which activities are
covered and which are not.

Tips to make your reporting more effective:

Introduce the reader
to your organisation
by giving an
overview of your
size, operations and
activities.

Intermediate

Contextualise your
sustainability
activities in relation to
the remit

and objectives of
your organisation.

Advanced

Explain both the
direct and indirect
sustainability impacts
that might arise from
your organisation’s
role or activities.

Croda 2020 Annual Report, pg. 2

Of the FTSE 100 companies we reviewed:

Describe the company’s key
business activities and how
they link to sustainability

—& £

Croda details their main
business activities with clear
consideration for
Sustainability and alignment
with business strategy. We
like that they have included
their approach, purpose,
markets and values together.

(FTSE 250: 57%)
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Our approach
We use s S
and lec

Through our strategy

Qur corporate strategy sets out the high-ievel
themes that will help us to delver our
Purpose. A focus on growth, innovation and
sustainabiity means that our smart scienca
can help our customers to delver both their
consumer and sustanability commitments,
while we achieve our own, creating
sustainable value for our shareholders.

e See page 22

Through the markets
we serve

QOur market focus targets Consumer Care,
Life Sciences and Performance Technologies
as we look to extend the reach of our smart
sclence to consumers everywhare. From

sun protection to pharmaceuticals, crop and
battery tachnologies, thesa markets touch our
fves every day.

Consumer Care

From 1 January 2021, Perscnal Care, Home
Care and Iberchem were combined to create
our new Consumer Care sactor.

e See pages 24 - 29

te high-performance ingredients

Consistent top and
bottom-kne growth, with
profit growing ahead of
salas, ahead of volume.

._I
-

Consumer
Care*

Our smart science s
helping our customers,
large and small to create
formulations with mproved
environmental profiles for
thousands of parsonal
and home care products
whie delvering dear
benefits to consumars.
*  Reported as Personal Care
for 2020.

Delivered by our shared values

Smart science

At Croda our Purpose is 1o use Smart sciance to improve fves™, enabled by our distinctive values-led
culture that govemns how we work with one another and guides our refationships with all of our partners.
We combine our knowledge, passion and entrepreneurial spirit 1o create, make and sel spediaiity
ingredients that are relbied on by industries and consumers everywhere.

The lfeblocd of our
busness, we seek to
increase the proportion of
NPP (New & Protected
Products) that we sell.

We reach customers
worldwide with our

ingredients to deliver
health care solutions,

protect crops and enhance
seeds. From our vaccing
technologies to
microplastic-free seed
coatings, we are using our
smart science to improve
ives everywhere.

Our distinctive values-led culture governs how we work and guides our relationships with
others. Our shared values of ‘Responsible’, ‘Innovative’ and ‘Together' focus our work to
ensure our smart science helps to improve lives. For more information on our values see p16.

P

Sustainability

Aligning our businass with
our Purpose and accelerating
our customers' transition 10
sustainabla ingredients.

Our innovative, low-carbon,
sustainable and technology-
rich additives and materiais
enabie the transition of
industrial markets to new
sustainabiity-driven
solutions. We work with cur
customars to help them to
deliver superior
performance, lower carbon,
and greater circularity n
materials, mobilty, energy,
and water industries.




Purpose

Communicate a clear and succinct purpose that explains your
organisation’s raison d’étre beyond creating a financial return for

shareholders.

This will demonstrate to the reader why your business exists and what you
seek to achieve, creating a shared ambition that is core to your business

and clear to all stakeholders.

Unilever Annual Report 2020, pg. 8

Our purpose
is to make

sustainable living
commonplace

Our visionis to be the global leader in
sustainable business. We will demonstrate
how our purpose-led, future-fit business
model drives superior performance,
consistently delivering financial results
inthe top third of our industry.

Tips to make your reporting more effective:

Intermediate

Advanced

Marshalls Annual Report 2020, pg. 6

Define a clear Ensure your
purpose which purpose is
should be a well-aligned to
succinct your core
statement. business
activities.

Reference to your

purpose should be consistent
across all company
communications. The purpose
should form the foundation to
your core business strategy.

Of the FTSE 100 companies we reviewed:

Describe the company’s purpose beyond
making money for shareholders.

(FTSE 250: 100%)

PwC

their reporting, and are guided
purpose to their core business

these companies.

Unilever and Marshalls both introduce
their purpose statements early on in

these principles throughout. Centering

strategy is a particular strength of

by

feading manufacturer
of products for the
built environment

OUR PURPOSE OUR MISSION

OUR
STRATEGIC
GOAL...
is to become the UK's
Strategic

priorities Brand
preference
for product
specification
Logistics
o ® excellence

Ma?fshalls

Customer | systainable
centricity materials

supply

New product

Enabled by
people and talent
development

JJ-

excellence

emerging businesses




Strategy

Describe how your sustainability strategy is integrated into your core
corporate strategy and demonstrate how it permeates throughout

your business.

This will prove to the reader that sustainability is not just an ‘add-on’ for
your organisation but is considered in every activity. Having a short,
medium and long term sustainability strategy will help you track your
progress towards key sustainability goals in the future.

Tips to make your reporting more effective:

Demonstrate how
your sustainability
strategy is integrated
into your core
business strategy
and aligned with core
objectives.

Clearly outline
the sustainability
strategy over the
short, medium
and long-term.

Advanced

Report on structures and
actions which allow your
sustainability strategy to
permeate throughout the
organisation. Align strategy
to the SDGs or incorporate a
Net Zero ambition.

Cranswick plc Annual Report 2020, pg. 24

Of the FTSE 100 companies we reviewed:

Set out a clear
sustainability strategy

(FTSE 250: 64%)

PwC

= 1

Cranswick’s purpose includes the
aim to feed the nation with
sustainably produced food, which
guides the strategic objectives
within their Second Nature
sustainability strategy. We liked
that it is aligned with relevant
SDG'’s and directed towards Net

Zero by 2040.
J)—

Our Sustainability Strategy

Second Nature:
Inspiring positive change

Our Second Nature strategy

A

4
s

(1 SECOND
Y NATURE

Link to SDG Link to SDG Link to SDG Link to SDG Link to SDG
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How do you consider your
priorities?




Materiality

Demonstrate that you have an understanding of the sustainability
issues that are most relevant to you and your key stakeholders.

This will prove to the reader that you are focusing on the most important
sustainability issues where your efforts will have the greatest impact.

Tips to make your reporting more effective:

T
Report on the Focus reporting on your
Report which process that was material issues, linking
issues you have undertaken to them to your strategy and
identified as determine material KPIs. Where relevant,
material and issues and which key align issues to the SDGs.
why. stakeholders were Offer visualisation of your
involved. issues e.g. in a matrix.

Of the FTSE 100 companies we reviewed:

United Utilities Annual Report 2021, pg. 27

Level of interest to stakeholders

Based on a balance of views from

Higher

h, shareholder
-
»

sand

|
9

®
8

.
H
o

-

Effect on our ability to create value

Based on the potential effect on our ability to create value over the short, medium and long term.

Value can be created for United Utilities, i g s,
environment. Value can be financial and non-financi;

al.

, the public, and/or the

External factors

© Political and regulatory environment
© Climate change

® Cyber security

@ North west regional economy

@ Natural resources

@ Social media

@ Land management and access

@ Human rights

Internal factors

© Resilience

© Financial risk management

@ Corporate governance and business conduct
@ Innovation

@ Data security

@ Energyuse

@ Responsible supply chain

@) Health, safety and wellbeing

@& Employee relations

@ Community investment

Both external and internal factors

1 Trust, transparency and legitimacy

3 Customer service and operational performance

4 Leakage and water efficiency
6 Affordability and vulnerability
7 COVID-19

11 Sewer flooding

14 Environmental impacts

21 Competitive markets

24 Diverse and skilled workforce

11

United Utilities has clearly
identified 27 internal and
external factors believed to
be material to the
business, along with a
comprehensive overview
of the methodology used
to identify such issues.

Identify what the company
believes are its material issues

JJ-

(FTSE 250: 43%)
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Our approach to materiality
Understanding what matters most to our
stakeholders is fundamental to being a
purpose-driven organisation. We consider
these stakeholder priorities alongside our
own assessment of what has the biggest
impact on the company and its ability to
create value, and the output is presented in
the material issues matrix below.

This stakeholder materiality assessment
informs decisions about what we report

in documents such as this annual report.
Setting out issues in this way helps ensure
we understand key stakeholder priorities and
consider their interests in strategic decision-
making, helping us create long-term value.

" Our assessment of the level of interest to

stakeholders is based on a balance of views
obtained from communities, customers,
employees, investors, regulators, and
subject matter experts from the company
on an ongoing basis, as well as the extensive
insights gathered for the regulatory price
review process. We will be undertaking a
thorough review of our material issues and
matrix in the next 12 months.

We have cross-referenced and aligned
these issues with our principal risks

and uncertainties, and our approach

was reviewed by responsible business
consultancy Corporate Citizenship, which
commented that “alignment with United




Barratt Annual Report 2020, pg. 39, 46

Stakeholder Engagement

[oress e ]
Explain how you engage with principal stakeholders and how this has pre-lockdoy,
impacted your sustainability strategy.
Shareholders Employees
This shows the reader that you have considered a wide range of views and © Bestmore on pages 010 4 © Resdmore o pages 421063
therefore made informed decisions about prioritising and acting on your
sustainability issues.
Tips to make your reporting more effective:
© nntmaes cnpage 4 supply chain
Identify the key Describe the issues Show linkage between ok gy
internal and identified as stakeholder consultations
external important by and your materiality,
stakeholders to stakeholders and how| |strategy and risk
your organisation these have and opportunities
and describe how been addressed and planning processes. Local communities Banks and analysts Lockdown Businese resta®
they have been will be addressed Consider alternative media Pem=ror Py
engaged. going forward. for sustainability comms. Outcomes of engagement
¢ |mproved our sales reservation process to ensure all
milestone updates nsistent
Of the FTSE 100 Companies we reviewed: o Developed our n M system and customer portal to
ensure that customers have a single source of information
Bovernmeniani and a central repository.
regulators ¢ Updated our sales schemes and incentives and launched
i deposit contribution sche or the Armed Forces and
© Read more on pages 4810 43 NHS <taff.
¢ Updated the design and layout of our smaller product range
89 84 . 4 4
Effect of engagement with customers
on Board decisions
Barratt Developments has identified their
. . e Defect resolution included as an element of the annu
StakehOIderS and prOVIded eXtenSIVe and LJ;]-u; 5 :‘iw_“l for s Uj:md»_‘;':; ’;:L.'J ".J'wrw :EdJZ:'Kq"[{.]E
Identify int | and Outli i ; logical detail on the concerns, engagement e ot outstancing dutec
entify internal an utline actions taken In response | ang outcomes of engagement with each ek fothar gl 2 b wys af g ineusi
external stakeholders to stakeholder concerns group. We like that pre- and post-lockdown i e o arodl Sl oAl e gri i sgion
(FTSE 250: 86%) (FTSE 250: 93%) opinions are captured, and how the il e ity it
outcomes of engagement impacted board '

decisions.

PWC , , — 13




Risks and Opportunities

Explain the key strategic risks and opportunities for your
organisation that arise from sustainability issues.

This gives the reader confidence that you have considered the
impacts that external sustainability factors might have on the
success of your business and that you are acting on these.

Tips to make your reporting more effective:

List out the risks Disclose the relevance and

and Describe the financial implications of risks
opportunities action plan in and opportunities. As per
relating to place to the TCFD

sustainability address recommendations, identify
that the these risks the risks and opportunities
organisation is and facing your business due to

managing. opportunities. climate change.

Of the FTSE 100 companies we reviewed:

G Y

Persimmon Annual Report 2020, pg. 67

Strategy impact Resilience of the Group's strategy and business model

Based on the high level review of the Group’s balance sheet, the
carrying value of the Group's owned and under control land holdings

is most likely to be impacted by the transition to a low carbon economy
through changing regulations. At 31 December 2020, the Group has
84,174 owned and under control plots in its land holdings. The Group's
underlying gross margin® achieved in 2020 of 31% serves to highlight
the quality of these land holdings and provides some mitigation against
potential increased costs associated with delivering low carbon homes.
These diverse and high quality land holdings supports the Group's strong
network of outlets and ensures the Group is well positioned to invest in
land at the right time in the cycle. The strong gross margins embedded
in the Group's existing land holdings helps to absorb potential volatiity
caused by increases in build costs.

The Group has core house types used across its national network

of development sites which helps ensure that any new regulatory
requirements re home design and construction can be effectively

and consistently applied across the Group.

The Group's business model includes vertical integration — the Group
owns its own timber frame, wall panel and roof cassette manufacturing
facilities. These modern methods of construction are considered likely
to assist in building low carbon homes.

The Group's significant ongoing investment in training ensures that it
maintains an appropriate skills base to manage changes in regulation.

@R’

Risk Potential impact
(0-5 years) On 1 October 2019, the Government set outits plansfor  © 8
Transition to a low the introduction of a *Future Homes Standard’ in England
{planned to be introduced by 2025) which will require
‘c:rrob:;hecc:::gr?! g new build homes to be fulurg-proo%ed with low carbon
regulations heating and world-leading levels of energy efficency.
Whilst the detailed changes have yet to be announced,
the industry is currently considering the likely impact
of these new regulations.
The Ministry of Housing, Communities and Local
Government'’s “Planning for the Future' White Paper
published in August 2020 outlined proposals to
introduce a simpler and quicker planning system in
England, which would promote developments that
actively address the challenges of climate change.
Regulatory change may lead to:
« constrained land supply leading to an increased
cost of land investment for the business;
« extended planning delays impacting the
Group's new home delivery rate;
« increased cost and pressure on the availability
of labour and matenials; and
« requirement for the use of new technology
and skills impacting overall build cost.
(11100 years) This may increase disruption to the
Changes in weather construction process resulting in build
patterns and the delays and increased costs.
frequency of Land availability may become constrained
extreme weather in higher flood risk areas
events, particularly
storms and flooding

The Group's strategy and business model considers the risk
of climate change at a number of key stages, including:

« Identifying land investment opportunities in the mast sustainable
locations, in places where our customers wish to live and work; and

« Developing sustainable communities which includes the
consideration of dimate change risk assessments (e.g. consideration
of flood risk and developing appropriate flood defence mechanisms)

limate change opportunities for the Group’s strategy and business model

Opportunity

Strategy impact

Resilience of the Group’s strategy and business model

(0-10 years) Changing regulations and the evolution N S, The Group's high quality land holdings, land investment strategy,
Transition to a low of new home design may lead to increased O @O well designed core house types and skilled teams will ensure
carbon economy demand for new build homes which include an agile response to changing regulations to take advantage
through changing low carbon solutions for our customers, of any increase in customer demand.

buildings regulations leading to increased revenue.

and evolution of

home design

Identification In establishing and setting a pathway to achieving m The Group's robust operating systems will ensure that any

of a pathway net zero carbon in its own operations by 2040, o= changes can be implemented promptly and effectively.

to ‘net zero' the Group is likely to identify areas of cost and

operational efficiencies

—& £

Persimmon clearly identify the risks and opportunities climate change could
pose to their business and strategy. We liked that once identified, the resilience
of the group’s strategy and business model is considered in detail. , ,

PwC 14

Explicitly identify
sustainability risks
(FTSE 250: 93%)

Explicitly identify
sustainability opportunities
(FTSE 250: 7%)




How do you consider your
priorities?




KPIs and Targets

Identify KPIs that are directly relevant to your sustainability strategy
and set challenging but realistic targets that you can assess your

performance against.

Clear presentation of progress towards targets will demonstrate to the
reader that you are holding yourself accountable to the goals you have set

for your organisation.

Tips to make your reporting more effective:

Disclose sustainability
KPls most relevant to
your business,
including historic
performance data.

Set specific and
quantifiable short-
and medium-term
targets for KPIs.

Disclose financial
implications behind
KPls. Where relevant,
align your sustainability
KPls and targets to the
SDGs.

Of the FTSE 100 companies we reviewed:

Disclose a range of
sustainability KPIs

(FTSE 250: 57%)

PwC

Disclose targets for
each KPI

(FTSE 250: 36%)

|> )

WPP Annual Report 2020, pg. 56

PEOPLE

Every WPP workplace should be
open, inclusive and collaborative to
allow our people to do their best
work. Our people KPIs assess our
progress against these aims.

(} Read more on:
Campuses - page &4
Women in leadership - pages 46 and 76

SUSTAINABILITY

We aim to be a sustainable business
and play our part in protecting the
planet. We have made a series of
commitments to reduce our
environmental impact, which are
captured in our KPIs.

() Read more on our actions to tackle
the climate crisis on page 81

Proportion of women 40 % of employees in 33
in executive leadership shared Campuses’
roles
(3%)
2020 &0 2020 33
2019 7 2019 26
2008 % 2008 B
Description and rationale Description and rationale

This measures our gender diversity.

We believe that diversity drives creativity,
50 we are working hard to improve in all
aspects of diversity, equity and inclusion.
We aim to achieve equal representation of
women at the Board and all other levels.

We have 20 world-class, shared Campus
workplaces across the globe in low-
carbon, energy-efficient buildings. Each
location encourages closer collaboration
between cur agencies, providing clients
easier access to our talent and expertise.

Targets and performance

In 2020 the proportion of women in
executive leadership roles increased to
40% (2019: 37%). We are committed to
achieve parity. To support this goal,
we are running a number of leadership
development programmes for women.

Targets and performance

In 2020 33% of our employees were
located in Campuses. We expect this to
rise to 85% of employees in 60 Campuses
by 2025, providing an opportunity to
reduce both our office space and our
environmental footprint.

Carbon emissions Share of electricity
per person from our 0‘52 purchased from 65
owned operations renewable sources
(tCO,e, scope 1and 2§ (%)
2020 0.52 2020 &5
209 0.82 20 37
2018 076 2008 kY
Description and rationale Description and rationale

We support urgent action to tackle the
climate crisis through the Paris Climate
Agreement. We measure carbon emissions
per employee, as headcount is closely
linked to levels of business activity and
this allows us to reflect the impact of
acquisitions and disposals without
needing to adjust cur baseline.

We have made good progress in reducing
our carbon footprint, but there is more
we can do, and we have committed to
solely using renewable electricity to
support our carbon reduction targets.

Targets and performance

We are committed to achieve net zero
emissions across our value chain by 2030
and to achieve net zero emissions across
cur owned operations by 2025. In 2020
carbon emissions per employee reduced
by 37% compared with 2019.

Targets and performance

In 2020 we purchased 65% of our
electricity from renewable sources
(2019: 37%), reflecting progress towards
our target of 100% by 2025. We are
currently at 100% in the United States,
Canada, UK and most European markets.

11

explained.

WPP has grouped performance measurements into four categories, including
sustainability-related KPIs. The targets are clearly described, with progress for current and
previous years clearly indicated. We liked how the measurement of non-financial metrics is

I



Standard Chartered Sustainable Finance Impact Report 2020, pg.9

Impacts

Provide a clear explanation and quantification of the social,

environmental and economic impacts of your business. ‘ ‘

This demonstrates to the reader that you have a thorough understanding of

your wider impacts on society and the environment. This understanding will Standard Chartered give in-depth detail on the impact that their
allow you to make more informed decisions towards being a more business operations are having on a variety of sustainability
sustainable business. indicators. We liked the level of detail provided for each, and that
Tips to make your reporting more effective: the importance of these issues to Standard Chartered is clearly

communicated in the publication of a standalone report.

T [ -

Specifically discuss
which areas of the
environment and

Disclose quantitative

indicators of the In monetary terms,

disclose your impact

society you impact relative size of your . Green Project Financing: USD 625m
through your impact on society and on SIOCIth and the Category Type of Project Country Number of Projects Bond asset portfolio GHG Emissions Avoided
operations the environment. environment. amount (USDm) (tonnes CO2 emissions)®
and supply chains. Renewable Energy Wind Australia 1
ia 2
Jordan 1
Of the FTSE 100 companies we reviewed: Taiwan
UK 2
Solar Bangladesh 1 90
’ China 1
Hong Kong 1
ndia 1
1
1
1 203
aste to Energy UAE 1
Specifically disclose the environmental and/or Energy Efficlency GreenBuidings  Singapare
social impacts of the business Total: 19 496 738,096.90

(FTSE 250: 0%)

PwC 17



Governance

Provide a clear explanation of the company’s sustainability
governance structure and explain how directors and staff are
incentivised to deliver on the sustainability strategy.

This gives the reader confidence that the necessary framework and
resources are in place for the strategy to be delivered. Having senior staff
members listed in the governance framework further demonstrates your
commitment to the strategy.

Tips to make your reporting more effective:

Identify the board S
member responsible how'casg .hOW
sustainability

for sustainability

Advanced

Report on how staff are
incentivised (financially &

issues and outline governance non-financially) to deliver
your sustainability permeates on the sustainability
governance throughout strategy throughout the
structure. your business. company.

Of the FTSE 100 companies we reviewed:

—L &

Royal Mail Group reports on the
oversight and responsibility for
sustainability within their
corporate governance framework,
making clear how each
sub-committee reports into the

RMG Board.
JJ-

Describe the sustainability
governance structure

(FTSE 250: 88%)

PwC

Royal Mail Group Corporate Responsibility Report 2020-21, pg. 7

PLC BOARD

The Royal Mail plc Board receives regular updates on CR activities, including monthly health and safety briefings. Maria da Cunha
is the designated Non-Executive Director for engagement with the Royal Mail and GLS workforces. The Governance section, on
pages 83 to 137 of our 2020-21 Annual Report and Financial Statements, describes in detail how the Group manages its risks at
Board level, via subcommittees, and throughout the organisation.

_

The CR Committee oversees the Group’s ESG agenda and monitors the Group’s performance across a number of key metrics.
The CR Committee is Chaired by Rita Griffin, Non-Executive Director.

The CR Committee membership also includes Non-Executive Directors Maria da Cunha and Baroness Hogg, the CEOs

of Royal Mail and GLS, and, as required, the Director of Corporate Affairs, members of the Royal Mail CR team, the Chief

HR Officer, the Global Compliance and Sustainability Director and GLS Compliance and Directives Officer.

The Committee has focused its activities of the year on the following areas: health, safety and wellbeing, culture and

diversity, environment strategy, and enhancing the understanding of stakeholders’ ESG expectations and performance.

The Terms of Reference for this Committee can be viewed here:

- www.royalmailgroup.com/en/about-us/management-and-committees/corporate-responsibility-committee/

Further information about the CR Committee’s activities during 2020-21 can be found on pages 106 to 107 of the Annual Report
and Financial Statements.

ROYAL MAIL UK EXECUTIVE BOARD (EB) GLS EXECUTIVE BOARD

The Chief Executive Officer has overall responsibility for

CR within Royal Mail. Individual members of the EB are

responsible for strands of CR activity, as follows:

- Jenny Hall, Director of Corporate Affairs, is responsible
for shaping and implementing our CR strategy, including
our environment and community investment strategies.

- Matt Newman, Chief HR Officer, is responsible for
the people strands of our CR strategy, including health,
safety and wellbeing.

- Achim Dunnwald, Chief Operating Officer, is responsible
for ensuring the implementation of CR -related strategies
across fleet and operations.

CR activities are a regular agenda topic for the GLS
Executive Board as part of the Accelerate GLS strategy.
All country managers are responsible for implementing
the sustainability initiatives in their country.

An executive sponsor has been appointed to drive the
initiatives across GLS.
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Value Chain

Consider relevant upstream and downstream value chain aspe

cts of

your business in order to take account of all environmental, social

and economic impacts, both positive and negative.

This demonstrates you understand the wider influence you have on

sustainability issues in society. By thinking holistically you may identify
areas that create a greater positive impact than you can by changing your

core operations.

Tips to make your reporting more effective:

Advanced

Intermediate

Consider the positive
and negative impacts
across your value
chain and your
products and
services.

Report quantitatively on
both positive and
negative impacts
across your value
chain, and strategies in
place to address these.

Set specific
measurable

and
targets

for material value
chain impacts and
report on progress
towards them.

SSE Sustainability Report 2021, pg. 11

Of the FTSE 100 companies we reviewed:

—& 6

Include upstream and downstream
impacts in materiality assessments
and/or target setting
(FTSE 250: 25%)

net-zero transition).

PwC

SSE defines material issues
aligned to each stakeholder
group, including both upstream
impacts (e.g. management and
mitigation of health and safety
risks on sites) and downstream
impacts (e.g. "decarbonisation,

JJ-

Energy customers
SSE directly and ind

across GB and d nd of Ireland, v
expect a quality service they can rely on.

How we engaged in 2019/20

SSE has well established customer
engagement channels in each of its
customer-focused businesses, ranging from
dedicated panels to ensure perspectives

of vulnerable customers are considered

to forums to engage with large business
customers. Customer-facing businesses
also maintain 3 wide range of indicators of
performance and customer sentiment. A
significant part of SSE's engagement with
govermnment and regulators relates to the
maintenance and development of reliable
and sustainable energy systems for the
benefit of energy customers across GB and
the island of Ireland.

Material issues raised

Affordable energy

onsiveness to need and vulnerability
mer service

» Impact of industry change

Government and regulators
SSE works

How we engaged in 2019/20

SSE has dedicated teams who work to
communicate its business strategy and help
to develop long-term sustainable policy
positions with government and regulators.
Over 2019/20 SSE undertook meetings
with senior ministers, key politicians and
regulatory officials and responded to

all material government and regulator
consultations. Areas of SSE's businesses also
held workshop events when setting out new
business or project plans, regularly attended
by representatives from regulators and
government

Material issues raised

delwery of infrastructure

atment of ene

» Security of supply and critical
infrastructure

» The RIIO-T2 and RIIO-ED2 networks
price controls

» Economic impact of investments

« The UK's future relationship with the EU

Employees

SSE directly employs over 12.0

employees in the UK and Ireland, who
t stake in the sustainability

How we engaged in 2019/20

SSE has ongoing, two-way channels for
engaging with its employees, including
structured career conversations; annual
all-employee engagement surveys; internal
social media platforms; employee forums;
and structured engagement with trade
unions. Over the year calls and townhall
events held by the Chief Executive and
members of the Group Executive Committee
(GEC) were held for SSE's serior leadership
team to provide updates on key financial
milestones and strategic matters. As the
coronavirus pandemic struck, the regularity
and reach of employee engagement was
stepped up. to ensure employees were
coping with the new working arrangements
both at home and in the field.

Material issues raised

= Opportunities for development and
progression

» Flexible, agile and family-friendty

«» The opportunity to have a say and make
a difference within SSE

« Being supported to make decisions
centred around doing the right thing

Suppliers, contractors and partners
SE has around 10,000 suppliers and
actors and several joint venture
partners who are crucial to its successful
operation.

How we engaged in 2019/20

SSE worked closely with suppliers to ensure
its values on issues such as

environmental protection, safety and
modern slavery were upheld. During
2019/20 engagement included meetings
with strategic suppliers, onsite training for
contractors, and quality and health and
safety audits. SSE adopted a new Group
Policy designed to help ensure that all joint
ventures should be structured, govemed and
operated in a way that is consistent with the
company’s goals and culture

Material issues raised

« Fair expectation in the delivery of projects

» Management and mitigation of health

risks on sites

nomiC opportunities to local
supply chains

+ Ensure social and environmental
impacts are managed and mitigated

« Effective JV structures, governance and
operations

Shareholders and debt providers
SSE’s large and diverse shareholder

and debt provider base is increasingly
mental, social and

How we engaged in 2019/20

SSE undertook its regular engagement
programme which included: the financial
reporting cycle; investor roadshows;

the AGM; and attendance at investor
conferences. Meetings were held with
investors with particular interest in SSE's ESG
performance and SSE responded to letters
from investor groups on issues as diverse as
climate change and employee mental health
through the coronavirus pandemic. SSE
actively engaged with four of the main ESG
ratings agencies and participated in a trial
for the development of a new ESG ratings
product

Maternial issues raised

« Financial performance, credit rating
and dividends

« Political and regulatory risk

« Investment and capex plans, including
focus on networks and renewables

» Environmental, social and governance
(ESG!} performance

NGOs, communities and civil society
SSE works in partners

How we engaged in 2019/20

Throughout 2019/20, SSE held community
consultation events to gather feedback

on projects and business plans, and
progressed partnerships with NGOs which
deliver additional social and erwvironmental
benefits for communities. SSE's senior
leaders supported key NGO partnerships
through publicly raising awareness of their
initatives, including promoting them to
other businesses and organisations. SSE
also actively promoted the UN's Sustainable
Development Goals, contributing to mary
events and participating in working groups.

Material issues raised

« Ervironmental protection and
decarbonisation

» Customer vulnerability and fuel poverty

« A just and fair net-zero transition

« Employment standards including the
real Living Wage and the gender pay gap

* How E shares value with local
communities and wider society

+ Responsible behaviour of large businesses
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Future Proofing

Disclose that you have considered the future resource constraints
that might affect your business e.g. non-financial capitals including
natural capital and human capital.

This shows the reader that you are monitoring and minimising any
resource risks in order to prevent disruption to your organisation in the
future.

Tips to make your reporting more effective:

Disclose any
significant use of
non-financial capitals
in your value chain
e.g. water, land,
timber.

Intermediate Advanced

Describe your strategy
for managing your risks.
Consider the resilience of
your business to climate
change by undertaking
scenario analysis, as
recommended by TCFD.

Explain whether you
expect that the
availability of any
non-financial capitals
might be restricted in
the future.

Mondi Sustainable Development Report 2020, pg. 47

@“ * Understanding what the climate crisis means for our business

Risk description and impact

How we manage and mitigate the risk
N of Mondss 8 pup and paper il fa nces the EU Ermssions Traing Scherme (EU ETS) Whits most of these mils have aHG
e tere tho fou d 2020

We codect
Our scsenc

Ou

[

Durng the recent draught n S
o

e
paney
we

e atires whh can s 12 sirenge

5 €15 milon per anrum

i certral Eurcpe Alower | = regens, we expect an s gowth de 1o Atlower sktudes spruce o be marly
e for cr

d rchatren NGOs
ezt medel s

inchuding rver , o g fre

o o the wasewster For exarpe o sceme of o mib

4
pper where possie plaste hh-qudty focus on creulty

s where packagng requres birrers or functonsity to protect the produet fram fam 1 ferk

seveirog o sokiters vl
soiuten: for spgicatins rmurrg pasbe barrer furctoraives

Of the FTSE 100 companies we reviewed: — ‘ ‘

Mondi has a detailed section
that details the impact of
climate change that includes
non-financial capitals such
as access to raw materials
and supply chain impacts.
Further detail is also
provided on the impacts on
the business, and
management and mitigation

efforts in response.
JJ-

Discuss future constraints on their most
important non-financial capitals

(FTSE 250: 13%)

PwC
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How do you report with clarity
and transparency?




Balanced Reporting

Disclose reporting in a balanced and transparent fashion and explain
where and how improvements will be made.

Acknowledgement of not only your successes but also your negative
sustainability impacts gives the reader confidence that you are a self-aware
organisation. One that is honest and transparent about progress towards
sustainability goals. Describing the actions you will take to address poor
performance and maximise good performance demonstrates that your
organisation is committed to achieving the sustainability targets that have
been set.

Tips to make your reporting more effective:

m Intermediate Advanced

Report progress If you reach targets

Explain poor

Taylor Wimpey Sustainability Report 2020, pg. 19

against all targets,
whether performance

performance and how

ahead of schedule,
set more challenging

Progress against targets

Target

Test our new standard house
type range ahead of a full roll
out and develop a range

of standard apartments
Complete our connected
community trials at two sites
and assess the findings

Run our third internal

with a foous on sustainability
and update our Design
Academy training

increase the number

rof-out will Begn n 2027, We &re sl
apariment mnge.

We Ssrched the

- of pxcemaoaxg test
placemaking self-assessment sers foliorang trainng

you will address it of schemes rated green on our

has been good or going forward.

bad.

targets going forward.

Develop a more energy-efficient

Of the FTSE 100 companies we reviewed: ‘ ‘

Taylor Wimpey provides a
narrative on progress against
282 sustainability-related targets
and KPIs, detailing where
their performance has
allowed targets to be
achieved and also where it
has fallen short. Detail is also
given on how to address and
improve poor performance.

Give adequate attention to reporting
negative and positive performance

(FTSE 250: 13%) , , .

PwC

build specification to improve
performance for customers
and comply with updated
building reguiations
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Assurance

Enhance the credibility of your reported content by referencing, for
example, independent studies, external benchmarking, expert
assessment panels or external third party assurance.

This gives the reader confidence in the data and confidence in the integrity
of your sustainability reporting. It also gives management and shareholders
confidence in the company’s performance over the reporting period.

Tips to make your reporting more effective:

m Intermediate Advanced

Include reference to
independent
benchmarking data,
to ensure credibility
of your reporting.

Obtain internal or
external assurance
over the sustainability
data in your report.

Include the assurance
opinion, which should
clearly state the scope of
the work, the standard
followed and the work
completed, in the report.

Of the FTSE 100 companies we reviewed:

Have external assurance on
some sustainability metrics

(FTSE 250: 43%)

PwC

1]

Aviva disclosed an
assurance statement,
verifying that their
sustainability data has
been externally assured
by PwC to the ISAE
3000 and 3410
assurance standards.

JJ-

Aviva’s Sustainability Summary 2020, pg. 34-35

Professional standards applied and level of assurance

We performed a limited assurance engagement in accordance with International Standard
on Assurance Engagements 3000 (Revised) ‘Assurance Engagements other than Audits or
Reviews of Historical Financial Information’ and, in respect of the greenhouse gas emissions,
in accordance with International Standard on Assurance Engagements 3410 ‘Assurance
engagements on greenhouse gas statements’, issued by the Intemational Auditing and
Assurance Standards Board. The procedures performed in a limited assurance engagement
vary in nature and timing from, and are less in extent than for, a reasonable assurance
engagement. Consequently, the level of assurance obtained in a limited assurance
engagement is substantially lower than the assurance that would have been obtained had
a reasonable assurance engagement been performed.

pwec

Independent Limited Assurance
Report to the Directors of Aviva plc

The Board of Directors of Aviva plc (“Aviva”) engaged
us to provide limited assurance on the information
described below and set out in the Sustainability
Summary Report and Annual Report and Accounts
for the year ended 31 December 2020.

Ourconclusion

Based on the procedures we have performed and the
evidence we have obtained, nothing has come to our
attention that causes us to believe that the Selected
Information for the year ended 31 December 2020
has not been prepared, in all material respects, in
accordance with the Reporting Criteria.

This conclusion is to be read in the context of what
we say in the remainder of our report.

24



Modern Slavery

Disclose your slavery and human trafficking statement in accordance
with the Modern Slavery Act of 2015.

In line with the UK Modern Slavery Act 2015, all companies with i) a global
turnover of over £36 million and ii) operations in the UK, are required to
comply by publishing a modern slavery statement annually. The statement
demonstrates that you understand the potential risks associated with
modern slavery.

Tips to make your reporting more effective:

Basic |
Publish a signed Disclose a statement Ensure your Modern
Modern Slavery that includes Slavery Statement
statement on your information on the includes information
website, signed by a overview of the against each area that
company director (or business, related the government guidance
equivalent). policies, and MS risk ‘Transparency in Supply
assessments. Chains’ recommends.

Kering Group Modern Slavery Statement 2020, pg. 2

MODERN SLAVERY
STATEMENT

2020

Of the FTSE 100 companies we reviewed: ‘ ‘

The Kering Group disclose

a Modern Slavery
statement. We liked how
the Group’s sustainability

strategy follows directly
afterwards, suggesting
prevalence of the principles

Disclose a slavery and human trafficking from the statement are
statement in accordance with the embedded throughout the
Modern Slavery Act 2015. sustainability strategy.

(FTSE 250: 100%) , , —

PwC
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Spotlight

Diversity & Inclusion




Diversity and inclusion

Legal & General Group Annual Report 2020, pg. 54
LGIM Investment Stewardship Diversity Plan 2020, pg. 3

2021 has seen diversity and inclusion matter (D&I) propelled into sharp focus for
companies following the murder of George Floyd in May 2020, and subsequent
Black Lives Matter activism.

Diversity focuses on the diverse range of people within a company, reflective of the
society in which it exists and operates. Inclusion focuses on enabling and encouraging
a diverse workforce to work together effectively.

It is usual for Gender, Ethnicity and Disability to form important areas of D&l focus.
However, the tragic events of last summer have concentrated company efforts towards
seriously considering the role of structural racism and inequality within their business
and beyond, and developing D&l measures in response. For some companies, the
pandemic provided a point in which priorities could be realigned in order for them to
become champions of D&I.

We have included a selection of companies in this section that have demonstrated
enhanced transparency and consideration for the topic.

—k £

While Legal & General reports
against other important D&I

The horrifying killing of George Floyd and so
many others has led many institutional investors
to think much more seriously about structural
racism and inequality. At LGIM, we believe asset
managers must go further - now is the time for
action.

We have been longstanding advocates for cognitive
diversity in the companies in which we invest, and have

spent a lot of time improving the gender balance of those

s, through both engagement and voting, with

index, women now hold 32

up from 9.5% in 2010

all-male boards in the S&P 500 index. Institutional

investors are only one voice, yet we are confident that

with intentional and focuse

about additional, sustainable change at companies and
we will use our experience to broaden our engagement

and voting strategies

measures (including Gender and

Disability), their investment arm also D&l actions in

provides a separate report on their Toreflectthe & 3 diver
corporate engagement plans to and inclusive b 1 new
advance ethnic diversity. We Global Diversit

appreciated their acknowledgement The Council repo rd and
that their racial diversity advocacy chaired by Laura Mason, Chief | tive of our
must increase going forwards, and institutional retirement i Giobal
their commitments to improve this D&I sponsor

both internally and with the

companies they invest in.

)

PwC

enougnonra

expand our diversity strategy and corporate engagement
- including through strengthened proxy voting policies
and a focused outreach campaign regarding diverse
board member representation — over the coming months

and expect many other investors to formulate new policies

S arega

1 is incumbent on companies to improve the ethnic

sity within their organisations — and on us as investors

l disclosure on ethnic « rsity

ethnic diversity and incl

and hold companies accountable for these policies
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ITV Social Purpose Impact Report 2020, pg. 22-28 and ITV Annual Report, pg. 48-49

Gender

50%

BAME

15%
Declared disability
10%

LGBT+

7%
otk e S

Gender

50%
0
of women in SLT, managers

and colleagues

BAME

0,
15%
of SLT, managers and
colleagues
And 30% women, and 10%
BAME on the PLC Board

Declared disability

12%

of SLT, managers and
colleagues

LGBT»

7%

\\\\\”////
’

\

\\\\Ill//

N

T

TS

Diversity
& Inclusion

Fostering creativity by
embracing diversity

improve gender, BAME,
disability and LGBT+
representation on and
off-screen by 2022

Sustainable Development Goals

s.-é.

1. Increasing diversity on ITV's Management Board
and senior leadership teams

2. Commissioning to ensure ITV better represents
contemporary British life on-screen within the
next 12 months

3. Improving diversity and career progression in TV

production

4.Recruitment - taking positive action at entry-level

as well as middle and senior leadership

5. Educating and developing ourselves so everyone

understands racism and their role in creating an
inclusive culture

PwC

—6&k

Understanding their responsibility as a commercial
public service broadcaster, ITV has included Diversity
& Inclusion as one of their priorities for their Social
Purpose, which centres it within the company’s
strategy. ITV also report their intention to publish their
Diversity Acceleration Plan, with 5 central
commitments. Since the end of our review period
process, this has now been published. We liked how
ITV gives equal consideration to both their
broadcasting (on-screen) activities, along with their
internal, operational (off-screen) activities, reporting
D&l metrics for both.

Off-screen Diversity Data (based on disclosed population at 31 December 2020)

Characteristic

Colleagues who are female
Black, Asian & minority ethnic

LGBT+**

Senior Leadership
Team (SLT)*

2022
Target

50.0%
15.0%
7.0%

Managers

2022
Target

50.0%
15.0%
70% 73

2020
45.3%
10.6%
49%***

2020
49.3%
101%
7.2%***

Colleagues with a disability or

long-term health condition

Lty
versity

This tarq

*** This number is

11.6% 12.0%

All colleagues

2020

52.9%
12.9%

%*11

1.0%

2022
Target

50.0%
15.0%
7.0%

12.0%

gement |

yesentative in terms of

))—

Progress against Targets'

We have increased our off.screen
BAME representation n the year,
being 12.5% of all colleagues, 10.6%
af SLT and 30.7% of managers
On-screen we surpassed our BAME

target, with 77.6%° representation

We have surpassed mast of our
fernale representation targets,
with on-screen being 53 8%, and

screen being 52.9% of
colleagues and 4%.3% of managers
being female. Our SLT

representation of 45.3% Is ahead of
most of the FTSE 100, however are
still working to reach S0%

The 2020 Hampton- Alexander
report ranked ITV tenthinFTSE
250 for fermale representationin
aur combined Executive
Cormmittee and direct report roles,
and second withen the FTSE 350
Meda sector.

We have surpassed most of our
targets for LGET+ representation,
with onsoreen at 14.8%, and
aff.screen being 7.3% for all
colleagues and 7.2% for managers
We are working tosmprove SLT
representation which ks currently
at49%

disability representation
all colleagues was 11.0%
exceeding our previous 2022 target
of 8%. We have subsequently
noreased our 2022 target to 12.0%,
with the aim to review again at the

end of 2021 On.soreen disability =
1.2%°, which is the highest of all
the UK broadcasters

1 Dag3 36 3t 31 Decamber 2020

9-20 Diamond

the Creative Diversity Natwork
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Barclays Diversity and Inclusion Report 2020, pg. 50-53

We focus on five pillars of diversity and inclusion

Multigenerational

Disability & Gender

Multicultural

Pride

Barclays has been a headline sponsor of
Pride in London since 2014, where we
first turned a number of our cash
machines along London's Pride route
into rainbow decorated ‘GAY-TMs'.

In June this year, we marked Pride month
across the globe, and in particular the
50th anniversary of the Pride traditions
inthe US. We came together virtually to
mark a different kind of Pride — which we
called Pride Inside. Pride Inside
highlighted our commitment to
challenging homophobia, biphobia and
transphobia inside or outside the office,
and to champion inclusion for all, while
also enabling us to lean on the strength
of our community to stand up, not just
for the LGBT+ community, but for all
minority communities.

Our social media campaign on Pride
generated 25 million impressions.

Multigenerational split

Ethnicity split

Age of employees %

Global
%

. White Asian Black . Other atrnically dhverse cobeagues

2019

UK
%

26
2020 n 229
28

. Whita Black - Other athnically diverse coleagues

05
226 384 228 >=40& <50
Il >=505+<60
385 218 AT A
03

<20
W >=20s<30
Ml >=30&<40

. >60years

Female colleagues

Females at Managing Director
and Director level
%

28% target by 2021

Females on Board of Directors
%

33% target by 2020
|

Females on Group ExCo and ExCo

directreports
%

33% target by 2020

Females in Barclays
%

£

us

. White D Black . Other athnically diverse coleagues

Barclays has provided a separate, comprehensive Diversity and
Inclusion report providing an overview of the Group's approach to
building a more inclusive company, including a progress report on
each of their five pillars of diversity and inclusion.

PwC
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Standards Reporting



Sustainability Benchmarking
and Standards Reporting

Companies use a range of sustainability disclosure and
benchmarking standards to meet investor and other capital market
participants information needs.

COP26 saw the announcement of the International Sustainability
Standards Board (ISSB), which will provide a comprehensive global
baseline of high-quality sustainability disclosure standards. The ISSB will
consolidate the Climate Disclosure Standards Board (CDSB—an initiative
of CDP) and Value Reporting Foundation (VRF, which includes the
Integrated Reporting Framework and the SASB Standards).

The companies featured in this section are some of those that have
effectively aligned their reporting to existing standards.

—& &

Diageo has provided a clear overview of
the Sustainability Accounting Standards
Board (SASB) information included in their
Sustainability & Responsibility

Performance Addendum 2020. We liked
that this report provides specific disclosures
aligned with multiple sustainability
benchmark and standard frameworks. We
also liked how relevant sector-specific
standards have been included by them.

)J-

PwC

Diageo Sustainability & Responsibility Performance Addendum
2020, pg. 84-85

ENERGY MANAGEMENT

SASE metric Our response

(1) Total energy consumed, (2) percentage grid electricity, vee GRI 302 in this document
(3) percentage renewable energy

WATER MANAGEMENT

SASE metric Our response

(1) Total water withdrawn, (2) total water consumed; percentage of each
in regions with high or extremely high baseline water stress

Di ion of water g risks and description of g

gies and ices to mitigate those risks

RESPONSIBLE DRINKING AND MARKETING

SASE matric Our response

Percentage of advertising imp made on individuals above B advertivng impressions are targeted 1o those above the legal drinking age
the legal drinking age see the Diageo Marketing Cod
Number of incid of non- with industry or regulatory

labelling and/or marketing codes

Total amount of monetary losses as a result of legal proceedings
associated with labelling and/or marketing practices

Description of efforts to pr ponsibl ion of alcohol

ee www.diageo.com

PACKAGING LIFECYCLE MANAGEMENT

SASE metric Our response

(1) Total weight of packaging, (2) percentage made from recycled or see GRI 301 in this document
bl terials, (3) per ge that is recyclable or compostable

Description of strategies to reduce the environmental impact of
packaging throughout its lifecyde

f the Annual Repart

See the sustainable packaging section of our website
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GlaxoSmithKline ESG Performance Summary 2020, pg. 17-19

SASB index

We have produced our first Sustainability Accounting Standards Board (SASB)

index to illustrate how our reporting aligns with the Biotechnology and
Pharmaceutical Industry guidelines. We will continue to align our reporting
to SASB in future reports.

Data and information is reported via a range of sources including our public

policies, the 2020 Annual Report, this 2020 ESG Performance Summary
and on gsk.com. This Index signposts to the relevant source.

—&k

SASB Indicator

Where to find the information

Safety of clinical trial participants

HC-BP-210a1
HC-BP-210a.2

HC-BP-210a.3

Discussion, by world region, of management process for ensuring quality and patient safety during clinical trials

Number of FDA Sponsor Inspections related to clinical trial management and pharmacovigilance that resuited
in: (1) Voluntary Action Indicated (VAl) and (2) Official Action Indicated (OAl)

Total amount of monetary losses as a result of legal proceedings associated with clinical trials in developing
countries

@® Clinical trials policy
Not reported

Not reported

Access to medicines
HC-BP-240a.1

HC-BP-240a.2

Affordabilty & pricing

Description of actions and initiatives to promote access to health care products for priority diseases
and in priority countries as defined by the Access to Medicine Index

List of products on the WHO List of Prequalified Medicinal Products as part of its Prequalification of Medicines

Programme (PQP)

(® p.35-36 Annual Report

(® p-15-16 of this document

HC-BP-240b.1

HC-BP-240b.2

HC-BP-240b.3

Drug safety

Number of settiements of Abbreviated New Drug Application (ANDA) litigation that involved payments and/or
provisions to delay bringing an authorized generic product to market for a defined time period

Percentage change in: (1) average list price and (2) average net price across US product portfolio compared
to previous year

Percentage change in: (1) list price and (2) net price of product with largest increase compared

to previous year

Not reported
@ p.2 of this document

@ p.2 of this document

HC-BP-250a.1

HC-BP-250a.2

HC-BP-250a.3
HC-BP-250a.4
HC-BP-250a.5

List of products listed in the Food and Drug Administration’s (FDA) MedWatch Safety Alerts for
Human Medical Products database

Number of fatalities associated with products as reported in the FDA Adverse Event Reporting System

Number of FDA recalls issued, total units recalled
Total amount of product accepted for takeback, reuse, or disposal

Number of FDA enforcement actions taken in response to violations of current Good Manufacturing Practices
(cGMP), by type

Available via

FDA Adverse Event Reporting
website

Available via

El vent R i
website

® p-10 of this document

Not reported

(® p-10 of this document

For their first SASB Index report,
GlaxoSmithKline provides three
pages of detailed SASB Index data,
with clear reference to where
further information can be found for
each indicator. We liked that this
information is collated in a
standalone ESG Performance
Summary 2020 report, which also
details other standards which GSK
reports against alongside ESG

PwC

assurance statements.
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Coca Cola HBC Integrated Annual Report 2020, pg. 132-133

2020 SASB
Index

Our 2020 Integrated Annual Report (IAR) is the first
time that Coca-Cola HBC AG has reported to the
Sustainability Accounting Standards Board (SASB)

framework. The majority of the information is included

inthe 2020 IAR and 2020 GRI Content Index.
Part of the information refers to our public website
https://www.coca-colahellenic.com/

Table 1. Sustainability disclosure topics & accounting metrics

inthe future.

Table 1. Sustainability disclosure topics & accounting metrics

e Now

Alccholic
data

ontinued)

-L &

Coca Cola provides good
detail presented across
two pages on their
alignment with the SASB
index, in addition to their
alignment with the GRI,
lIRC, and TCFD
disclosure and reporting
standards. We like how
their response indicates
towards their responses
to the other standards.

Topic Accounting metric Category Unit of measure Cod Response Accounting metric Category Unit of measure Cod Response
Flect fual consumed oues (GJ) 1060529 Matr ) 704,445
Floet fuel Quantitative FO-NB-110a1
management Porcontage renewabie Porcentage (96 a% Percontage %) 8.2% rocyciad PET; 34.5% glass;
= [ ath . N
Operaticnal energy corsumed gajoues (GJ) 6,495 806 B LSRN SR
E eeaseem———————— - 2 .
bt Parcentage orid dloctricity Quantitatve  Porcentage 96) 0% o Ainachate SR
Parcentaga renawabio 14% lifecycle :
ard/or compostable
Total water withdrawn 23053
Discusson of strateges to nia CCHBC website_Sustainability section_
—_— rechce the enmvirormental Discussion > Work without waste
. i 159359 impact of packaging and analysis <
Cantitive FB-N@-140a1 theoughout its ifecycle
Porcentage (%) 54% Supplars’ social and Rate 2020 GRI Content Indax (205-2, 308-1
Water envircnmantalresponsbiity 407-1,408-1, 409-1, 414-1)
Environmental . .e: non-conformance rate — =
- z CCHEC websita_Sustainable sourcing
va & social B - and Our suppers sections
i Cuanteatie FB-NE-430a1
discussion of strategies Padcimsion of ingredient and associstad corective ':_C-oQ‘; websita_Sustainabiit
and practices tomitigate v, action rate for (a) major and (b) Sourcing
thoss il and aralysis supply chain ., on conformances — —
CCHBC website_Supplier Guiding
Princples
Vatar stawar:
— - Purcentage of beverage Porcontage (36) by 3.9% of supplers locations are in high
[51) 0.5 rmilion (14.5% of total) - 4 -
2o St e o ingredients sourced from R FB-NG-a4007 WEMT-risk 3% per our assassmant by us
Only froem sparking soft drinks portfolo regions withHighar Extramely o Lratve STNETANRE WWF Water Risk Fitar
—— High Baseline Water Stry
Health & no added SuGr bavarages o Fa-NB-250a3 NOtreported =
Quantitative. _ PSR e — Ingredient List of priority beverage nfa
artficidly sweetened ELR CHBC wabsita_Sustanabi 2 " 2
bavarages Nutrition sourcing
g 0! ant Inckax (205-2, 308-1
e environmental and so 8-NB-3 2
Notreportac S e a7 FB-NB-44032 (57 1 408-1,408-1, 414-1)
tage of advertising Percontaga (%) Not reportad. As amamber of both £ CCHBC websita_Sustainable sourcing
1)madecn Coca-Cols System and UNESDA w and Our supphers sections S
chitdran and (2} made an By the respactive responsible marks
chidran promcting products guideiines. In addtion our approach
that meat datary guideines v . towards markating to children is covered by
Quantitatve our health and wolnass po
CCHI mbaite_Sustainabity section_
Responsitia marketing tab o -
Table 2. Activity metrics
0 childran statement
Reverue from products FTency (1) None —we don't producalsal
Product \abaliod a5 (1) GMO products Activity metric Category  Unit of measure Cod Response
labedling & arganisms (GMOz) and (2) Quantitatie FE-NB-270a2 (2)non-GMO: €6 131.8 miicn Misons of hectoltras (MH) 12638
marketing nen-GMO {100% of the portfatio) Volume of products sold Quantitative FB-NB-000A  ftotal CCHBC. axcludng N Macedoni
CCHBC website_GMO P and Multan from May 2020 cewards),
bor of Incidants of Number of non-complance n 2020 = Z = Number = 56 manufacturing sites, 54 of them
U GE Kickwnt ez DOTECOMPANOCR i1 2020 Number of production facilities Quantitative o Fe-NB-000B o 9
non-compliance wehindustry . producing baverages
atory lsbaling andlce  CUSntitathe GRIContent Index
SnQoodss. - ) Total fleet road miles travelled Quantitative Kiometres FB-NB-000C 331,157.846
Total amount of monatary Reporting curency non-complanca in 2020
SOrSg ¥ S ot ol wou = afer to the 2020 GRI Cantent Incex
proceedings associatedwith  Cuantitative 3

marketing and/or lsbeling
practices

PwC

2and 417-3)

JJ-

33



Marks and Spencer Plan A Report 2021, pg. 45

FRAMEWORKS AND ASSURANCE CONTINUED

GLOBAL REPORTING INITIATIVE STANDARDS/SUSTAINABILITY ACCOUNTING STANDARDS BOARD AND GLOBAL COMPACT

CONTENT INDEX
This table provides CRI, Clobal Compact and SASB content inclusion references to assist those who wish to use this Plan A Report for benchmarking purposes.
Description GRI Standards® Global compact SASB Page
General disclosures 102 - - pO4and AR
Additional material topics - - Health & nutrition pa2
Economic performance 201 - - AR
Market presence 202 - - AR
Materials 301 Environment Materials/chemicals p36
Energy 302 Environment Energy p32and AR
Water 303 Environment - p36
Biodiversity 304 Environment Materials p18
Emissions 305 Environment Refrigeration & fleet p34and AR
Effluentand waste 306 Environment Food waste p35
Environmental & Social Impacts
Supplier environmental assessment 308 Environment in the Supply Chain** p26
Labour/employment 308/401 Human rights/Labour Labour AR
Diversity/non-discrimination/
freedom of association/child labour/forced labour 405/406/407/408/409 Human rights/Labour Labour AR and MSS
Communities 113 Human rights/Labour - p4al
Supplier social assessment 414 Humanrights/Labour Labour p4o
Political donations 415 - - AR

* Please refer to our 2018 GRI index for more detail on which standards apply.

** The relevant SASB material Topic relating to raw materials sourcing in the production of clothing covers potential negative impacts in resource conservation, water, fair labour; in response we use the Sustainable Apparel Coalition's Higg Facility Environmental

Module (FEM), as well as its Facility Social & Labour Module (FSLM), along with other assessment frameworks, in evaluating performance at our suppliers’ processing facilities.
AR 2021 Annual Report
MSS Modern Slavery Statement

g -

PwC

Marks & Spencer clearly identifies content inclusion references for SASB, GRI and Global Compact reporting
standards, communicating the information clearly and in alignment with the relevant standards for benchmarking
purposes. We like how the descriptions provided are applicable across all of the standards, with page references
for the report itself as well as other relevan material e.g. 2021 Annual Report and Modern Slavery Statement.
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For more information contact...

Alan McGill

E: alan.d.mcgill@pwc.com
M: +44 (0) 7711 915663

Katherine Murphy

E: katherine.l.murphy@pwc.com
M: +44 (0) 7483 935999

PwC

Gordon Wilson

E: gordon.x.wilson@pwc.com
M: +44 (0) 7901 670585

Enda Doherty

E: enda.doherty@pwc.com
M: +44 (0) 7483 448508

...and refer to our other relevant reporting and analysis, available

online

Excellence in chma e

" "f”lll T

November 2021

B,

pwe

GHG Market Sentiment Survey 2021

GHG Market Sentiment Survey 2021
https://www.pwc.co.uk/sustainability
-climate-change/pdf/ieta-ghg-marke
t-sentiment-survey-2021.pdf

Excellence in climate
change reporting 2021 - A
review of leading UK
companies

TCFD 2021 Status Report

https://www.fsb.org/wp-conten
t/'uploads/P141021-1.pdf

Task Force on
Climate-related

Financial Disclosures



https://www.pwc.co.uk/sustainability-climate-change/pdf/the-latest-trends-and-developments-in-2019.pdf
https://www.pwc.com/sdgreportingchallenge

This publication has been prepared for general guidance on matters of interest only, and does not constitute professional advice. You should not act upon the information contained in this
publication without obtaining specific professional advice. No representation or warranty (express or implied) is given as to the accuracy or completeness of the information contained in this
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