




Conclusion
Firms that already have embedded fintech and are beginning to fuse TMT and 
FS strengths are set to seize most of the opportunities in the marketplace for 
differentiation and growth. Organisations that ignore the shake-up not only risk 
falling short of customer expectations, but also open the door for aggressive entrants 
to move in and claim market share and customer relationships. Following the action 
plan we’ve outlined will put your company on track for success.
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Methodology
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Exhibit 11: About the respondents

Even split across TMT and FS Responses from 14 countries

TMT – 260 responses (51%) FS – 248 responses (49%)

> US$1bn

< US$1bn

More than 60% of responses from organisations with 
US$1bn or more in revenues

More than half of responses from C-suite executives

508 
responses 

overall
49% 

(248)
51% 

(260)

Banking & Capital Markets 53%Technology 81%

Insurance 22%Telecommunications 16%

Asset Management 18%Entertainment and Media 3%

Fintech 5%

Payments 2%

Other 1%

Total TMT FS n TMT  n FS

n TMT  n FS

62%

38%
30%

45%

55% 70%
C-suite

Head of department

Director

53%

33%

14%

51%

29%

20%

North America (Including Caribbean)

22% 38%

Europe

17% 25%

Asia-Pacific

43% 32%

Africa

2% 0%

Latin America 

17% 5%
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Exhibit 12: How we conducted our survey

Our process

Analysis and reporting

Following completion of 
fieldwork, the survey was 
validated and analysed. 

Survey fieldwork

Fieldwork was carried 
out from 23 May 2019 to 
25 June 2019.

Internal interviews

We conducted interviews with 
PwC experts in FS and TMT 

across the globe to gather 
insights and form 

hypotheses to test. 

Questionnaire 
design 

The survey was designed 
incorporating questions 

to test our hypotheses. 
We used an online survey tool.

1
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PwC technology tools

Tool Function

Customer Insights 
Platform

Acquiring and retaining customers requires ‘in the moment’ insights about whom to target, at what time and with what actions. PwC’s Customer Insights platform can 
help you get the information you need, right away. Our suite of interconnected analytic modules operates over PwC’s proprietary big data analytics infrastructure to 
deliver insights in real time using the latest data science techniques. Our innovative, user-centred designs make it easy to find the insights that matter most to you.

Productivity Hub The Productivity Hub gives you a global-to-granular view of your entire project management environment. The tool provides comprehensive information on milestones, 
financials, risk, resource utilisation and quality of deliverables, using your own data from your existing systems. The information is available for desktop and mobile. 
And output from the tool is designed to be used in reports for you and your stakeholders. The tool is applicable for financial services, assurance and tax.

Digital Fitness Assessment The Digital Fitness Assessment tool helps identify employees’ digital strengths and weaknesses and transforms the way they learn, think, interact and solve problems.



28  |  PwC Global Fintech Report 2019

Contacts
Financial Services

John Garvey  
Global Financial Services Leader 
Principal, PwC US  
+1-646-471-2422  
john.garvey@pwc.com 

Peter Burns  
Global Banking and Capital Markets Leader  
Partner, PwC Australia  
+61-2-8266-4726 
peter.burns@pwc.com 

Olwyn Alexander  
Global Asset and Wealth Management Leader  
Partner, PwC Ireland  
+353-0-1-792-8719  
olwyn.m.alexander@pwc.com 

Stephen O’Hearn  
Global Insurance Leader  
Partner, PwC Germany  
+49-89-38-00-69-688 
stephen.t.ohearn@pwc.com 

Julien Courbe  
Global Financial Services Advisory Leader  
Principal, PwC US  
+1-646-471-4771 
julien.courbe@pwc.com 

es

Isabelle Jenkins  
UK Banking and Capital Markets Leader 
Partner, PwC UK 
+44-0-7711-773030 
isabelle.jenkins@pwc.com

Rav Hayer 
Partner, PwC UK 
+44-7841-468-296 
rav.hayer@pwc.com 

Harjeet Baura  
Hong Kong Financial Services Consulting Leader  
Partner, PwC Hong Kong 
+852-2289-2715 
harjeet.baura@hk.pwc.com 

Manoj Kashyap  
Global Fintech Leader 
Partner, PwC US  
+1-415-498-7460  
manoj.k.kashyap@us.pwc.com 

Aaron Schwartz  
Director, PwC US  
+1-212-656-0850 
aaron.m.schwartz@pwc.com 

Henri Arslanian  
Fintech and Crypto Leader, Asia  
Partner, PwC Hong Kong  
+852-2289-2490 
henri.arslanian@hk.pwc.com 

Technology, Media and 
Telecommunications

Wilson Chow  
Global Technology, Media and Telecommunications 
Leader  
Partner, PwC China  
+86-755-8261-8886  
wilson.wy.chow@cn.pwc.com 

James Chang  
Partner, PwC China  
+86-755-8261-8882 
james.chang@cn.pwc.com

Roger Wery  
Global Advisory Technology, Media and 
Telecommunications Leader  
Principal, PwC US  
+1-415-498-6401 
roger.wery@pwc.com 

Romain Godard  
Partner, PwC France  
+33-0156578640 
romain.godard@pwc.com 



pwc.com/financialservices
PwC Research, PwC’s global Centre of Excellence for market research and insight, conducted this global survey of business executives. For further information 
on the research, please contact Cliona O’Beirne (cliona.a.obeirne@pwc.com), PwC Research.

At PwC, our purpose is to build trust in society and solve important problems. We’re a network of firms in 158 countries with more than 236,000 people who are 
committed to delivering quality in assurance, advisory and tax services. Find out more and tell us what matters to you by visiting us at www.pwc.com.

This publication has been prepared for general guidance on matters of interest only, and does not constitute professional advice. You should not act upon the 
information contained in this publication without obtaining specific professional advice. No representation or warranty (express or implied) is given as to the 
accuracy or completeness of the information contained in this publication, and, to the extent permitted by law, PwC does not accept or assume any liability, 
responsibility or duty of care for any consequences of you or anyone else acting, or refraining to act, in reliance on the information contained in this publication 
or for any decision based on it.

© 2019 PwC. All rights reserved. PwC refers to the PwC network and/or one or more of its member firms, each of which is a separate legal entity. 
Please see www.pwc.com/structure for further details.

https://www.pwc.co.uk/pwcresearch.html
mailto:cliona.a.obeirne@pwc.com



