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This year’s Building Public Trust Awards mark the
11th year that we have been reviewing sustainability
reporting across the FTSE 350, public interest
entities (PIEs), and, more recently inbound
companies.

Over the past 12 months the growth of public
awareness and concern over climate change (more
frequently now referred to as a ‘climate emergency’)
has seen a huge uptick. There is a strong consensus
that if we do not achieve real change in the way we
use and consume the Earth’s natural resources over
the next 10 years then the consequences will be
catastrophic. Furthermore, since the release of David
Attenborough’s ‘Blue Planet II’ in 2017, sustainability
issues such as biodiversity loss and ocean plastics
have entered the public consciousness like never
before. Society is increasing its expectations of the
role businesses should play in tackling these issues,
organisations are expected to not only minimise their
negative impacts but to contribute positively too.
Over the past few years, we have seen companies
taking greater responsibility in helping move towards
a cleaner and more sustainable planet. Many are
articulating this as part of their corporate purpose that
is central to their business strategy.

This award celebrates the ‘Purpose and impact in
sustainability reporting’. | believe that a transparent,
concise and ambitious purpose is key for businesses
to mitigate sustainability risk in today’s volatile and
unpredictable environment.

Our analysis of this year’s reporting was presented
to an independent panel, which chose a winner
alongside two highly commended companies. These
prestigious awards are presented at our annual
Building Public Trust Awards lunch. You can see the
winning and highly commended organisations at
www.bptawards.com.

In choosing the winner, we reviewed reporting of over
470 organisations. Our in-depth approach and our
long history of these reviews give us insight into what
a great report looks like, and how innovation in the
reporting is developing.

This years report of leading practice examples now
includes 3 additional chapters that spotlight on the
SDGs and TCFDs - our key findings, reporting
trends and a range of some good practice examples;
and a further chapter highlighting some international
examples of innovative, purpose and impact driven
sustainability reporting.



Purposeful business

Companies are becoming more transparent
about their corporate purpose. We are
seeing companies using their purpose to
demonstrate the value that they bring to
society and the impact they have on their
environment. Of the FTSE100 companies
reviewed, 71% clearly described their
purpose in their corporate reporting, a 5%
improvement relative to last year.

Although FTSE250 companies are less likely
to disclose a purpose in their reporting, we
have seen a 19% improvement compared to
last year.

Greater recognition of climate
change risks

With the impact of climate change on
business operations becoming more
significant, we are seeing increasing
disclosure of future-proofing in corporate
reporting. Interestingly, 76% of FTSE100
companies reviewed mentioned the Task
Force on Climate-related Financial
Disclosure (TCFD). The TCFD encourage
companies to report on how a changing
environment will impact their business and
its performance.

Since the initial publication in 2017, more
than 800 companies across the world have
publicly committed to report on climate-
related issues, particularly focusing on
governance, strategy, risk management, and
metrics and targets. Although we have seen
a greater acknowledgement of the TCFD in
corporate reporting, only 22% conducted
scenario analysis. We expect more
companies to conduct this form of
assessment as stakeholders place greater
importance on mitigating climate

change risks.

Top scoring industries

Companies from the retail and consumer, as
well as industrial products are the best
represented industries across our higher
scorers. Of the top 20 best scoring
companies, 65% are listed in the FTSE100,
whereas only 10% are classified as a
FTSE250. Nevertheless, the gap between
these companies is becoming less profound
as the quality in reporting from smaller
companies (measured in terms of market
capitalisation) improves.

Integrating SDGs into business strategy

We have seen a continued increase in
companies recognising the importance of the
UN Sustainable Development Goals (SDGs).
This year, 72% of the companies we
reviewed explicitly mentioned the SDGs,
compared to 64% last year. Prioritising the
goals is only the first step in SDG reporting as
executives should be aiming to fully integrate
the SDGs in their business strategy. More
companies have attempted to align their
strategy to the SDGs, and we expect this
figure to increase year on year. In this years
report, we have included a detailed SDG
assessment, providing greater insights into
the trends and best reporting tips.

| hope this document will be useful in helping
you to communicate your purpose and wider
impacts in your sustainability reporting.



http://www.bptawards.com/

this report

This report contains a selection of leading examples that we at PwC have
identified following our review of annual reports, sustainability reports and
associated websites of the FTSE 350, PIEs and selected inbounds. The
leading practice examples are organised into five sections, each of which
forms a key building block of good reporting, i.e. reporting that:

* Answers how an organisation considers its environmental and social impact in
the context of its purpose and strategy;

» Discloses the way in which it operates and reports this in an open and
transparent manner;

» |s fair, balanced and understandable; and

» Is mindful of broader stakeholder needs and how value creation by a business is
shared with this wider groupage

Despite a constantly changing political, social and economic landscape, ever
increasing and complex regulatory frameworks and reporting trends that continue to
develop, we have found very little change over the years in the fundamental
components of a good practice report. In this booklet we share these features,
organised under the five key questions which your reporting should answer:

How does sustainability fit with your organisation’s purpose and strategy?
How do you consider your priorities?

How do you monitor and manage performance?

How do you consider the broader viability of the business?

How do you report with clarity and transparency?

aprON=

This year we have included 3 additional chapters that spotlight TCFD and SDG
reporting and trends in International reports.

We give advice on how your reporting can be improved, and show some of the best
examples we’ve found this year of each essential aspect of a good report.

If you would like more personalised advice on your own reporting, do get in touch
with us — our contact details are on the back page. You can also find more
examples of good practice by visiting our website.



http://www.bptawards.com/
https://www.pwc.co.uk/services/sustainability-climate-change/insights/sustainability-reporting-tips.html
https://www.pwc.co.uk/build-public-trust/the-building-public-trust-in-corporate-reporting-awards.html
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An overview of good practice sustainability reporting

How does
sustainability
fit with your
organisation’s
purpose and
strategy?

How do you
consider your
priorities?

How do you
monitor and
ERET[
performance?

How do you
consider the
broader
viability

of the
business?

How do you
report with
clarity and
transparency?
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What

Why

Provide an overview of your organisation’s key activities and the
environment in which you operate.

Communicate a clear and succinct purpose that explains your
organisation’s raison d’étre beyond creating a financial return for
shareholders.

Describe how your sustainability strategy is integrated into your
core corporate strategy and demonstrate how it permeates
throughout your business.

Demonstrate that you have an understanding of the sustainability
issues that are most relevant to you and your key stakeholders.

Explain how you engage with principal stakeholders and how this
has impacted your sustainability strategy.

Explain the key strategic risks and opportunities for your
organisation that arise from sustainability issues.

Identify KPIs that are directly relevant to your sustainability
strategy and set challenging but realistic targets that you can
assess your performance against.

Provide a clear explanation and quantification of the social,
environmental and economic impacts of your business.

Provide a clear explanation of the company’s sustainability
governance structure and explain how directors and staff are
incentivised to deliver on the sustainability strategy.

Consider relevant upstream and downstream value chain aspects
of your business in order to take account of all environmental,
social and economic impacts, both positive and negative.

Disclose that you have considered the future
resource constraints that might affect your business e.g. non-
financial capitals including natural capital and human capital.

Present information in a balanced and transparent fashion and
explain where and how improvements will be made.

Enhance the credibility of your reported content by referencing,
for example, independent studies, external benchmarking, expert
review panels or external third party assurance.

Disclose your slavery and human trafficking statement in
accordance with the Modern Slavery Act 2015.

This helps the reader to view your sustainability information against the wider context of your organisation’s remit.
The overview is also important for clarifying the scope of the data in the report, which activities are covered and
which are not.

This will demonstrate to the reader why your business exists and what you seek to achieve, creating a shared
ambition that is core to your business and clear to all stakeholders.

This will prove to the reader that sustainability is not just an ‘add-on’ for your organisation but is considered in
every activity. Having a short, medium and long term sustainability strategy will help you track your progress
towards key sustainability goals in the future.

This will prove to the reader that you are focusing on the most important sustainability issues where your efforts
will have the greatest impact.

This shows the reader that you have considered a wide range of views and therefore made informed decisions
about prioritising and acting on your sustainability issues.

This gives the reader confidence that you have considered the impacts that external sustainability factors might
have on the success of your business and that you are acting on these.

Clear presentation of progress towards targets will demonstrate to the reader that you are holding yourself
accountable to the goals you have set for your organisation.

This demonstrates to the reader that you have a thorough understanding of your wider impacts on society and the
environment. This understanding will allow you to make more informed decisions towards being a more
sustainable business.

This gives the reader confidence that the necessary framework and resources are in place for the strategy to be
delivered. Having senior staff members listed in the governance framework further demonstrates your
commitment to the strategy.

This demonstrates you understand the wider influence you have on sustainability issues in society. By thinking
holistically you identify areas that create a greater positive impact than you can by changing your core operations.

This shows the reader that you are monitoring and minimising any resource risks in order to prevent disruption to
your organisation in the future.

Acknowledgement of not only your successes but also your negative sustainability impacts gives the reader
confidence that you are a self-aware organisation — one that is honest and transparent about progress towards
sustainability goals.

This gives the reader confidence in the data and confidence in the integrity of your sustainability reporting. It also
gives management confidence in the company’s performance over the period.

In line with the UK Modern Slavery Act 2015, all companies with i) a global turnover of over £36 million and ii)
operations in the UK, are required to comply by publishing a modern slavery statement annually. The statement
demonstrates that you understand the potential risks associated with modern slavery.

2 | Purpose and impact in sustainability reporting | PwC



Basic reporting tips

Intermediate reporting tips

Advanced reporting tips

Introduce the reader to your organisation by giving an
overview of your size, operations and activities.

Demonstrate how your sustainability strategy is integrated into
your core business strategy and aligned with core objectives.

Identify the key internal and external stakeholders to your
organisation and describe how they have been engaged.

List out the risks and opportunities relating to sustainability
that the organisation is managing.

Disclose sustainability KPIs most relevant to your business,
including historic performance data to show trends over time.

Specifically discuss qualitatively which areas of the
environment and society you impact through your operations
and supply chains.

Identify the board member responsible for sustainability issues
and outline your sustainability governance structure.

Consider the positive and/or negative effects of your supply
chain and/or your products and services in your sustainability
reporting.

Disclose significant use of non-financial capitals, e.g. water,
land, timber.

Report progress against all targets, whether performance has
been good or bad.

Reference independent data, e.g. external benchmarking, to
ensure the credibility of your reporting.

Publish a signed statement on your website by a director (or
equivalent), disclosing that your company is in accordance
with the Modern Slavery Act.

Contextualise your sustainability activities in relation to the remit and objectives of
your organisation.

Report on the process that was undertaken to determine material issues and which
key stakeholders were involved.

Describe the issues that stakeholders have identified as important and how these
have been addressed.

Disclose quantitative indicators of the relative size of your impact on society and
the environment.

Showcase how sustainability governance permeates through your business, e.g.
through department heads with sustainability responsibilities.

Report quantitative data on material effects from across your value chain, both
positive and negative, and strategies in place to address these.

Explain whether you expect that the availability of any non-financial capitals might
be restricted in the future.

Disclose a statement that includes information against the overview of the
business, related policies, and risk assessments of modern slavery risks

Explain both the direct and indirect sustainability impacts that might arise from your
organisation’s role or activities.

Reference to your purpose should be consistent across all company
communications. The purpose should form the foundation to your core business
strategy.

Report on structures, systems and action plans which allow your sustainability
strategy to permeate throughout your organisation. Where relevant, align your
strategy to the Sustainable Development Goals.

Focus your reporting on your material issues, linking them to your strategy and
KPIs. Where relevant, align your material issues to the Sustainable Development
Goals.

Show linkage between stakeholder consultations and your materiality, strategy and
risk and opportunities planning processes. Consider alternative media for
communicating messages from your sustainability report.

Disclose the relevance and financial implications of these risks and opportunities.
As per the TCFD recommendations, identify the risks and opportunities faced by
your business as a result of climate change.

Disclose financial implications behind KPIs. Where relevant, align your
sustainability KPIs and targets to the Sustainable Development Goals.

Report on how staff are incentivised to deliver on the sustainability strategy
throughout the company, and include financial and non-financial incentives (e.g.
remuneration, employee awards).

Set specific targets for material value chain effects and report on progress towards
them.

Describe your strategy for managing your risks. Consider the resilience of your
business to climate change by undertaking scenario analysis, as per the TCFD
recommendations

Include the assurance opinion, which should clearly state the scope of the work,
the assurance standard followed and the work completed, in the report.

Ensure your Modern Slavery Statement includes information against each area
that the government guidance ‘Transparency in Supply Chains’ recommends.

PwC | Purpose and impact in sustainability reporting | 3



Overview of analysis

Our analysis of FTSE 100, 250, Public Interest Entities (PIE’s) and inbound companies yielded the following statistics across the range of
criteria considered by the Purpose and Impact in Sustainability reporting award.

Of the FTSE 100 companies we reviewed:

1%

Describe the company’s key business
activities and how they link to sustainability

(FTSE 250: 78%)

1. How does sustainability fit with your organisation’s purpose and strategy?

71% 80%

Set out a clear sustainability strate
Describe the company’s purpose beyond y 24

making money for shareholders. (FTSE 250: 78%)
(FTSE 250: 52%)

2. How do you consider your priorities?

Of the FTSE 100 companies we reviewed:

88% 94%

Identify what the company Identify internal and
believes are its material issues external stakeholders
(FTSE 250: 87%) (FTSE 250: 91%)

55% 92% 33%

Outline actions taken in Explicitly identify Explicitly identify
response to stakeholder sustainability risks sustainability opportunities
concerns (FTSE 250: 83%) (FTSE 250: 39%)

(FTSE 250: 39%)

4 | Purpose and impact in sustainability reporting | PwC




3. How do you monitor and manage performance?

Of the FTSE 100 companies we reviewed:

96% 76% 31%

‘93%’

Disclose a range of Disclose targets for Specifically disclose the Describe the sustainability
sustainability KPls each KPI environmental and/or social governance structure
(FTSE 250: 87%) (FTSE 250: 52%) impacts of the business (FTSE 250: 83%)

(FTSE 250: 22%)

4. How do you consider the broader viability of the business? 5. How do you report with clarity and transparency?

Of the FTSE 100 companies we reviewed: Of the FTSE 100 companies we reviewed:

% 47% 80% 90% 96%

5 3 o) o) o o o
Include upstream and downstream Discuss future constraints Give adequate attentionto  Have external assurance on discllos.es a slavery apd human
impacts in materiality assessments on their most important reporting negative and some sustainability metrics trafflcl:jlng Stat%:ntehnta g
and/or target settin £ ; ; iti rf . accordance wi e Modern
(FTSE 258: 83%) 9 non-financial capitals positive Pe. 0”’:‘3”09 (FTSE 250: 83%) Slavery Act 2015.
(FTSE 250: 50%) (FTSE 250: 83%) (FTSE 250: 100%)
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How does
sustainability
fit with your
organisation’s
purpose and strategy?



1.1 Organisation overview

Provide an overview of your organisation’s key activities and the environment in which

you operate.

This helps the reader to view your sustainability information against the wider context of
your organisation’s remit. The overview is also important for clarifying the scope of the
data in the report, which activities are covered and which are not.

Tips to make your reporting more effective:

Introduce the reader to your
organisation by giving an
overview of your size,
operations and activities.

Contextualise your
sustainability activities
in relation to the remit
and objectives of
your organisation.

Of the FTSE 100 companies we reviewed

1%

Describe the company’s key business activities
and how they link to sustainability.

(FTSE 250: 78%)

8 | Purpose and impact in sustainability reporting | PwC

Explain both the direct and
indirect sustainability
impacts that might arise
from your organisation’s
role or activities.

—k £

DS Smith explicitly
explains its business
operations and activities.
We like how the business
model is integrated with
its key products, showing
the importance placed on
a circular economy
business model.

D https://www.dssmith.com/contentassets/5880dbda8a944e0aafdbbae34121851 8/ds-smith-sustainability-review-208_final-online.pdf

DS Smith Sustainability Report 2018, page 2-3

Our business

As packaging strategists, we promote longer-term

strategies to create a more efficient packaging ecosystem.

Packaging

= 5%
N

i

\/
DS Smithis aleading
provider of consumer
packaging, with emphasis

on state-of-the-art
packaging design.

g 549 oNN
c. 22,800
employees

A

e

countries

Paper
‘f;ﬁ.ﬁ

gy

We arealeading
manufacturer of
high-quality papers.

Our papers are used by
the packagingindustry for
conversion into board for
making corrugated boxes

10

countries

Recycling

o
L)

DS Smith is Europe's

largest cardboard and
paper recycler, and a leading
global supplier of paper for
recycling. We manage over
5 million tonnes of recycling
every year.

P \ O

L. OU
employees
1A
Aoy

countries

Plastics

~

&

Our Plastics business
comprises flexible
packaging and dispensing
solutions, rigid packaging
and returnables, as well as
foam products

employees

13
countries


https://www.dssmith.com/contentassets/5880dbda8a944e0aafdbbae341218518/ds-smith-sustainability-review-2018_final-online.pdf

Glencore Sustainability Report 2018, page 3

At a glance
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Glencore uses visuals to
impressively highlight its
geographical

footprint, environmental
performance, and
supply chain.

) https://www.glencore.com/dam:jcr/633f190c-76d6-42b3-beca-debb25134556/2018-Glencore-Sustainability-Report_.pdf
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1 . 2 P u rpOse ConvaTec Corporate Responsibility Report 2018, page 8

Our Business Model
Communicate a clear and succinct purpose that explains your organisation’s raison d’étre
beyond creating a financial return for shareholders.

De\'wering for cusq,,"e,s

This will demonstrate to the reader why your business exists and what you seek to achieve,
creating a shared ambition that is core to your business and clear to all stakeholders.

Tips to make your reporting more effective:

Define a clear purpose Ensure your purpose is Reference to your

which should be a well-aligned to your core purpose should be 2

succinct statement. business activities. consistent across all t'"\';”;::;"ogf
company communications. the people

The purpose should form — we touch
the foundation to your core ;
business strategy.

Of the FTSE 100 companies we reviewed:

719 g
1 /0 “having ethically and transpa’®

We like how ConvaTec
puts its purpose
Describe the company’s purpose beyond making money physically at the heart of
for shareholders. its business model.

(FTSE 250: 52%)

Relationships <—> Trust > Value

10 | Purpose and impact in sustainability reporting | PwC ) https://www.convatecgroup.com/media/1557/corporate-responsibility-report-2018.pdf


https://www.convatecgroup.com/media/1557/corporate-responsibility-report-2018.pdf

Experian plc Corporate Responsibility Report 2018, page 6

—k &

Experian plc’s purpose is concise and focuses on its key
stakeholders, consumers, clients, people, and community.
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Redrow Annual Report 2018, page 4

1.3 Strategy

Describe how your sustainability strategy is integrated into your core corporate strategy and
demonstrate how it permeates throughout your business.

This will prove to the reader that sustainability is not just an ‘add-on’ for your organisation
but is considered in every activity. Having a short, medium and long term sustainability
strategy will help you track your progress towards key sustainability goals in the future.

Tips to make your reporting more effective:

Demonstrate how your Clearly describe your Report on structures,
sustainability strategy is sustainability strategy over systems and action plans
integrated into your core the short, medium which allow your
business strategy and and long-term. sustainability strategy to
aligned with core objectives. permeate throughout your

organisation. Where
relevant, align your strategy
to the Sustainable
Development Goals.

MEASURE 2020 KEY PERFORMANCE
- - OBJECTIVES INDICATORS
Of the FTSE 100 companies we reviewed: e "
S¢¢ Developing 2018 201
— ‘ ‘ —_— Thriving Communities
800 sustainability strategy R . . DPS of 32p
(0] with its purpose, vl esiam iy

targets, and key e il Soeretar e
performance indicators L o to ¢£2.2b
to measure progress. gedis b b beplhd Canid Bl i

Set out a clear sustainability strategy S Hoias or A
(FTSE 250: 78%) :
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Heathrow 2018 Sustainability Progress Report, page 6

HEATHROW
2.0
STRATEGY
OVERVIEW

Heathrow 2.0 is our plan for sustainable
growth. It sets out how we will improve life
for colleagues and communities, contribute
to a thriving economy, and help to tackle
global challenges including climate change.

Our plan has four pillars, underpinned by 12
objectives and a range of goals and
indicators. It covers our own business as well
as the role we will play in driving change
across the wider industry. It shows how we
aim to go beyond mitigation and deliver
positive impacts that enable us and those
around us to thrive.

A GREAT PLACE TO WORK

1. Safe and well

A place where everyone can
get to their destination and
return home, safe and well

2. Careers, not just jobs

A place where anyone can
reach their potential

3. Culture of sustainability
A place that lives and breathes
sustainability

7. Connecting the UK

A place that provides a
gateway hub for the UK to the
world and the world to the UK
8. The next economy

A place that nurtures small and
medium sized businesses and
social enterprises

9. Sustainable supply chain
A place that drives change
throughout our supply chain

HEATHROW 2.0

A THRIVING SUSTAINABLE ECONOMY

—k &

Heathrow has a clear strategy with 12 focus points underpinning it. We like

L j

A GREAT PLACE TO LIVE

L=

{

N

-
v

4. Respite for residents

A place that's getting quieter
5. Quality air, locally

A place where local air
improves

6. Sustainable communities
A place where local people
shape their future

10. Zero carbon airport

A place that is run on
renewable energy and delivers
zero waste

11. Accelerating the era of
sustainable flight

A place that nurtures small and
medium sized businesses and
social enterprises

12. Responsible gateway

A place that strives to end
trafficking of people and wildlife

A WORLD WORTH TRAVELLING

how forward thinking it is and the amount of issues it covers.

) https://www.heathrow.com/content/dam/heathrow/web/common/documents/company/heathrow-2-0-sustainability/futher-reading/heathrow-sustainability-report-2018-report.pdf
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How do you

consider your
priorities?




2.1 Materiality

Demonstrate that you have an understanding of the sustainability issues that are most

relevant to you and your key stakeholders.

This will prove to the reader that you are focusing on the most important sustainability

issues where your efforts will have the greatest impact.

Tips to make your reporting more effective:

Report which issues you
have identified as material
and why.

Report on the process that
was undertaken to
determine material issues
and which key stakeholders
were involved.

Of the FTSE 100 companies we reviewed:

88%

Identify what the company believes are its material
issues

(FTSE 250: 87%)

16 | Purpose and impact in sustainability reporting | PwC

Focus your reporting

on your material issues,
linking them to your strategy
and KPIs. Where relevant,
align your material issues to
the Sustainable
Development Goals.

BMO clearly explain

the process which it
takes to identify its key
material issues. We

like the use of the matrix
to prioritise the
significance of the
issues for its operations
and stakeholders.

BMO Environmental, Social and Governance Report 2018, page 12-13

Topic identification

- Identified 19 potential ESG topics in a broad review of global research and
analysis that considered the spexcific issues facing our industry, reports
on trends, sustainability reporting by peers in our industry, and widely
acknowledged frameworks such as the GRI Standards and Financial Services
Sector Disclosures.

Prioritization

- Surveyed more than 3,300 individuals - a representative sampling of
employees, customers, investors, communities/civil society organizations
(€s0) and BMO leaders in North America, Europe and Asia - in order to find
out how they rated each of the 19 potential topics on a four-point scale,
based on its level of importance to BMO and BMO’s stakeholders, as well
as how effective they believe BMO has been in addressing the topic.

- Plotted the topics on a materiality matrix based on their average
survey ratings.

« Conducted in-depth interviews with select investors, community /(SO
representatives and BMO leaders to gain an understanding of the context
for the survey scores and comments, and to identify any other topics, risks
and opportunities that we should consider and address.

Validation

+ Conducted an internal workshop with BMO leaders and subject-matter
experts in which we reviewed and validated the topics on the materiality
matrix. Participants also considered topics that fell below the threshold
of materiality, as well as a number of other topics cited during the online
survey and in-depth interviews, to determine whether any of those topics
should also be addressed in some way in the ESG Report.

« Presented the final materiality matrix - including an indication of the priority
topics to be discussed in our ESG Report and their alignment with specific
topics in the GRI Content Index - to BMO’s Sustainability Council for validation.

) https://www.bmo.com/corporate-governancef/files/len/BMO_ESG_PAS_en.pdf


https://www.bmo.com/corporate-governance/files/en/BMO_ESG_PAS_en.pdf

Reckitt Benckiser Sustainability Report 2018, page 5

Reporting our material issues

RB'’s sustainability priorities

A

@ Business ethics
® Responsible sourcing o e -

@ Climate change

Materiality threshold
’/Tﬂml attraction and retention

2
@ )Deforestation @)Legal complance
% ’ Bribery and conunmn./ H“'n;'; ()] .Jﬁrmbm health & safety
= @)stakeholder .JWnuw @ Corporate governance
Z @siodversity  engagement @) water
§ @ Renewable energy consumption ._/Cmpomo tax .JDau security and prvacy
c @ Dsease prevention
8
i @Packaging materials .jovmmy and gender equity
E .Jhnova!on .}mm# o .)Ext(ubv! remuneration
g @)Health education
2
g
i~}
=

@)Product safety
= and quality

@ financial and business risks

KEY

.anuc business

@ jbetter society

© better environment

@ Governance

Increasing importance to R8

The process

;sw

Internal stakeholder views

External stakeholder views

Material issues analysis
and validation

\_° 4
A © 4
10/
\ 4

Material issues and
strategic analysis/insight

) https://www.rb.com/media/4343/rb_sustainability-insights_2018.pdf

O

—6 &

Reckitt Benckiser’s sustainability report includes an
extensive materiality section with a detailed methodology for
identifying material issues and how the issues drive the
company’s strategic priorities.

Our materiality assessment process

We define our material issues in line with the United Nations
Sustainable Development Goals and the indicators that are

most relevant to our operations. We engage with a range of
stakeholders, including consumer groups and communities,
peers, suppliers, experts, policymakers and investors to consider
the most material issues for our business, both regarding current
activities and also into the future. Utilising internal and external
research, surveys, interviews and interactive webinars, our
materiality assessment helps to gather a 360-degree perspective
on the environmental, social and governance issues facing our
Company and our stakeholders.

The process adopts both quantitative and qualitative
inputs on sustainability issues and opportunities following
a four-staged approach:

¢ |[ssues identification — identifying key ethical, governance,
environmental and social issues, drawing on internal and
external resources and research.

¢ Internal stakeholder engagement — gathering views and
insights across RB’s Corporate and Business Unit divisions,
functions and geographies, reflecting on the complexity
and diversity of our organisation

» External stakeholder feedback — engaging with a board range
of external opinion formers from consumers and suppliers to
leading experts, NGOs and investors to better understand
expectations, key drivers and future trends.

e Analysis and validation — detailed analysis of the internal
and external context that RB is operating in, supported
by the development of a dynamic quantitative materiality
tool, providing additional understanding of the complexities
and interrelationships impacting our material issues and
strategic directing.
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2.2 Stakeholder engagement

Explain how you engage with principal stakeholders and how this has impacted your

sustainability strategy.

This shows the reader that you have considered a wide range of views and therefore made
informed decisions about prioritising and acting on your sustainability issues.

Tips to make your reporting more effective:

Identify the key internal and
external stakeholders to
your organisation and
describe how they have
been engaged.

Describe the issues
that stakeholders have
identified as important
and how these have
been addressed.

Of the FTSE 100 companies we reviewed:

‘ 94% ’ 55% '

Identify internal and
external stakeholders

(FTSE 250: 91%)

Outline actions taken
in response to
stakeholder concerns

(FTSE 250: 39%)

18 | Purpose and impact in sustainability reporting | PwC

Show linkage between
stakeholder consultations
and your materiality,
strategy and risk

and opportunities

planning processes.
Consider alternative media
for communicating
messages from your
sustainability report.

Boots disclose

the mechanism for
engagement for

each stakeholder. It
highlights the issues
raised by each
stakeholder group and
the actions taken to
address them.

Boots Corporate Social Responsibility 2018, page 16-17

Stakeholders

Non-governmental
organizations (NGOs)

Stockholders, investors, lenders

Government bodies and
agencdies

Internal stakeholders

Mechanism for engagement

« At @ minimum, gquarterly
meeatings with key charity
partners

Formal yearly feedback with
key charity pariners

Regular and ad hoc meetings,
as well as confarence
participation with MGOs;
frequency varies from business
to business and from group
to group

.

.

« Annual stockholders meeting
Frequent dialogue through aur

imvastor relations team

May 2018 sell-side analyst

event, participation in investor

conferences at least twice

yearly

» Annual submission of CDP
Climate Change guestionnaire

.

= Weekly or more frequent
meetings with government
agencies

+ Weekly or more frequent

dialague with membership

assodiations

Consultation responses at

national and intermational levels

« Quartery industry panels

.

Annual employes performance
reviews/appraisals

» Quarterty and/or annual
employee feadback surveys,
varies from business to
business

.

Ethics, safety. compliance,
development and other
training —frequency varies
from business to business and
fram role to role

Daily Company and business
communications through email,
intranet and bulletin boards

« Quarterty tawn hall meetings
with senior leadership

.

Expectations/issues that
arose through engagement

» Consumer health education
and marketing

« Product safety

+ Community engagement and
partnerships

+ Prescription drug abuse

« Access to affordable and
quality healthcare

= Tobacco use

« Energy use and climate impacts
« Packaging

« Waste management

« Prescription drug abuse

« Employee haalth, safety
and wellbeing

« Employee wages and hiring
practices

) http://www.boots-uk.com/media/4213/wba_2018_csr_fnl_webversion_1_24.pdf

Actions taken

» Mental health education and
resources for veterans

+ Expanded UK dementia
awareness campaign

+ Trained cancer information
pharmacists

« Chemical Policy Statement

+ Collabaration on personal care
praducts rating system with The
Sustainability Consortium (TSC)

+ Expansion of opioid abuse
preveantion programs and
partnerships

+ Copay support for patients

+ Disaster response and
enhanced preparedness to
pravide healthcare access

« Tobacco removed from pilot
praject stores in Gainesville,
Florida

+ Energy efficiency investments

« Established refrigerant baseline
in our main markets

+ Joined UK Plastics Pact

+ Expansion of opioid abuse
prevention programs and
partnerships

+ U.S. parental leave benefit and
other benefit updates

» U.S. wage increase

« Walgreens Boots Alliance
diversity and inclusion
leadership goal

+ UK gender pay gap, actions
taken


http://www.boots-uk.com/media/4213/wba_2018_csr_fnl_webversion_1_24.pdf

Morrisons Corporate Responsibility Report 2018/19, page 32

Ongoing engagement with our stakeholders

Engaging with our stakeholders enables us to identify issues
and opportunities and respond to changing needs.

—& &

Morrisons identify the
different ways that it engages
with its stakeholders and
clearly understand its
primary concerns.

STAKEHOLDERS HOW WE LISTENED WHAT OUR STAKEHOLDERS CARE ABOUT EXAMPLES OF ENGAGEMENT
Communities Council correspondence, lettersand  Our communities want us to be an active neighbour, to support the + £5.5m donated to local community greups through Morrisons Foundation
surveys, local news, social media. causes that matter to them and make a positive difference through « Quieter Hour introduced in stores for customers with autism
acting responsibly and thoughtfully. » Community rooms established for local community group use in stores
» Colleague beach cleans organised near to coastal stores
Customers Customer listening groups, sales of We know that customers recognise that sustainability issues are important. + Helping customers to reduce their plastic by remowing plastic bags for produce,
products, customer insight survey, They want us to make it easier for them to be suppertive through healthier offering more loose fresh fruit and veg to customers, paper carrier bag introduced
social media, correspondence. and more responsible buying habits, without additional cost. = V Taste vegan range launched
» Free fruit for kids rolled out across all stores
= Eat Fresh boxes launched to help customers manage food in the home
collengues Colleague Your Say forums, internal ~ Our colleagues care about how we look after them, from their progression + Store programime for women in leadership launched
communications, Your Say surveys, within the business to their engagement. They want to be treated equally + My Performance online tool for every colleague
colleague social media platforms, and be rewarded by their commitment. * Your Say forums established
CRinitiatives. « Over 500 Craft Apprenticeships launched
Government Formal enquiries, meetings, trade Government policy implemented through legislation, regulation and, « Working with DEFRA and WRAP to provide insight for Government’s

and regulators

associations, social media, visits.

increasingly, sector specific voluntary agreements which forms the back drop
to our operational activity.

Ervironmental Plan to increase loose fresh fruit and vegetables
» Providing written evidence to Government on progress against UM Sustainable
Development Goals

Investors Enquiries, surveys, Annual General Investors scrutinise our activity on a range of environmental and social measures » Completion of Carbon Disclosure Project for carbon
Meeting, meetings. as well as financial performance, to ensure investment risks are limited. * Responding to investor enquiries on sustainable supply chains and science
based targets
MNon-Governmental  Enquiries, surveys, collaborative MNGOs care about the impact we have on the environment and society. + Responding to Greenpeace's survey on plastics activity
Organ isations projects, visits, meetings, blogs, They ask us to make changes to the way we operate to help address + Working with environmental communications charity, Hubbub, on their initiative
social media. a particular topical issue. to increase recycling in the city of Leeds
(NGOs) « Working with food redistribution charity, FareShare, to increase surplus
redistribution in our manufacturing sites
suppliers GSCOP, conferences, meetings, We trade with companies all around the world and our challenge is to ensure » Searching for the best local suppliers as part of Local Foodmakers initiative
visits, audits and surveys. that their operation is aligned with our values, policy and responsible business + Supporting #Farm24 event to promote British farming
practices. Through our terms of trade, monitoring processes, technology, supply » Working with 250+ farmers to reduce on-farm waste through Naturally
chain management, certification and auditing we work hard to ensure compliance. Wonky range
lndustry British Retail Consortium (BRC) We know the positive impact working collaboratively as an industry can have to » Working with industry to reform the way we use plastics through UK Plastics PACT

) https://www.morrisons-corporate.com/global

waorking groups, IGD working
groups, industry conferences,
collaborative projects.

+

help tackle the issues that affect our society and environment. In some cases,
joining forces is the only way to create meaningful change.

P

ts/corpor

corporate-responsibility/corporate-responsibility-report/morrisons_cr_2018_interactive.pdf

* IGD Food Waste Task and Finishing Group to establish a food waste reduction
road map for the food industry

» Working with industry to improve sustainability of soy supply chains
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2.3 Risks and opportunities

Explain the key strategic risks and opportunities for your organisation that arise from
sustainability issues.

This gives the reader confidence that you have considered the impacts that external
sustainability factors might have on the success of your business and that you are acting
on these.

Tips to make your reporting more effective:

List out the risks and Describe the action plan in Disclose the relevance and

opportunities relating to place to address these risks  financial implications of

sustainability that the and opportunities. these risks and

organisation is managing. opportunities. As per the
TCFD recommendations,
identify the risks and
opportunities faced by your
business as a result of
climate change.

Of the FTSE 100 companies we reviewed:

‘ 92% ' 33% .

Explicitly identify
sustainability opportunities

(FTSE 250: 39%)

Explicitly identify
sustainability risks

(FTSE 250: 83%)
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Thames Water Annual Report 2017/18, page 72 — 78

Climate and Societal
Description

Strategic execution, customer behaviour and demand can change due
to external influenices outside of our control, such as population growth,

climate change, long-term weather patterns and new technologies.

Link to strategic priorities:

S

Risk Climate:
"]

Key Drivers
» Climate change and long-term weather patterns:

» Adverse and unseasonal weather events;
* Population growth; and

¥ Uncertainty around the UK leaving the EU (Brexit).

Potential business impact
Customer Service: Financial; Regulatory; Operations; Reputation

Executive responsibility
Richard Aylard - External Affairs & Sustainability Directar

Movement in the period
¥ There has been no significant change in the inherent risk profile
during 2017118,

Mitigation

¥ Long-term investrment in the network and assets to strengthen custamer
redatiorships, secure future water requirements, develop resilience and reduce
the impact of adverse weather pattermns and events, and pepulation growth;

¥ Woark to manage the unavaidable impacts of climate change ta the
business and reduce carbon and greenhouse gas emissions;

¥ Continue to find solutions that balance cormpeting ervironmental, sacial
and economic demands in a mare sustainable way through the five-year
business plan; and

¥ Concentrate on demand reduction activity such as smart metering and water
effidency solutions to help build resilience within the network and assets.

Opportunity

Increase operational effectiveness by recognising and managing

external trends.

Role of the Executive Team

¥ Monitor the delivery of plans and the appropriate allocation of resources
to long-term strategic drivers; and

¥ Regularly debated capital investrment and any challenges and opporturities.

Looking forward
¢ Continue ta reqularly review our forecast planning and investment.
prograrmime; and

¥ Review the effect the UK leaving the European Union hos on
our people and market.

Thames Water discloses the key drivers and mitigation efforts, alongside
potential impacts which climate change may have on the business. We
like how it has also acknowledged potential opportunities that may arise.

) https://corporate.thameswater.co.uk/-/media/Site-Content/Thames-Water/Corporate/AboutUs/Investors/Annual-report/2018/2017-
18-Annual-Report-and-Annual-Performance-Report.pdf


https://corporate.thameswater.co.uk/-/media/Site-Content/Thames-Water/Corporate/AboutUs/Investors/Annual-report/2018/2017-18-Annual-Report-and-Annual-Performance-Report.pdf

Berkeley Group Annual Report 2018, page 68

Hammerson Sustainability Report 2018, page 26

RISK DESCRIPTION AND IMPACT

APPROACH TO MITIGATING RISK

CLIMATE
CHANGE

The effects of climate change could
directly impact Berkeley's ability to
deliver its product throwgh disruptions
to programme and supplies of materials.
Our customers and communities could
be adversely affected through
overheating, water shortages of flooding.

There is also anincreased level of interest
in disclosures on cdimate change
managerment. Failure to report in line
with regulations or key recommendations
could expose Berkeley to penalties

and reputational damage.

LIKELIHOOD
CHANGE
DURING YEAR

RESIDUAL

RISK RATING DURING YEAR

The Group Sustainability Team identifies strategic climate change
ricks and opportunities facing the business through the regular
renview of issues and trends, along with active collaboration with
external experts. These are shared with the Chief Executive and
Board Director Responsible for Sustainability.

Climate change action is a key focus for Berkeley with this
featuring prominently under Our Vision, with commitments to
bath mitigate and adapt to climate change.

By taking action under our carbon emissions reduction target

our sites, offices and sales suites are identifying and investing in
energy efficiency measuwres. We are also increasingly using energy
frarn low carbaon or renewable sources.

Climate change adaptation measures are considered for all
new developments submitted for planning to build resilience
into our homes and developrments. Mitigation measures are
alzo incorporated.

We welcome the recommendations from the Financial Stability
Beard's Task Force on Climate-related Financial Disclosures
(TCFDY and are taking action to implement these owver time
through the evelvement of cur processes and reparting.

IMPACT CHANGE

COMMENTARY

MEDIUM

@ o

) https://www.berkeleygroupage co.uk/media/pdf/g/j/10921_001_Berkeley_Annual_Report_2018_AW_WEB.PDF ) http://sustainability.hammerson.com/downloads/download420.pdf

‘We monitor the actions taken to reduce carbon emissions
across our activities and report the greenhouse gas emissions
for which we are responsible. In 2018, we were the first major
housebuilder to become carbon positive, offsetting more
emissions than we produce.

‘We also regularly review the features incorporated into our

homes and places to both mitigate and adapt to climate change.

This year we have committed to produce transition plans which
enable homes to operate at net zera carbon by 2030,

This year, Berkeley is reporting gualitatively on the governance,
strategy and risk management components of the TCFD
recommendations on our website.

See pages 28, 32 and 36
Key Performance indicators see pages 2 and 3

— Greenhouse gas emissions intensity

—6 £

Berkeley Group discloses a detailed
description of its sustainability-related
risks. It highlights the approach to
mitigate key issues, as well as rating the
significance of the risk to core business.

Managing risk

Management of any potential risks flowing from sustainability are
high on the corporate agenda.

medium risk area of the map. We consider each of the risk areas

as being effectively managed but the business is alert to their
importance. The approach to risk management set out here
mirrors the corporate risk strategy as set out in our Annual Report
and Accounts. Sustainability risks are communicated through the
business via our Corporate Responsibility Governance structure.

‘The risk heat map set out below includes the eight sustainability
risks we consider to be most significant for the business. The map
is based on the probability of the identified risk occurring and the
severity of the impact if it does occur. The analysis demonstrates
that the eight key sustainability risks are contained within the

N

Meore detail on our sustainability risk and our
management approach is set out in table 8.1,
p. 124-125

Chart 1.9 Risk Heat Map

High

Failure to address sustainability within our
development programme

Non-compliance with UK, Irish, French and EU
Envir | regulation and legislation

Rising energy cost including regulatory
/fiscal charges

QO
Gsb )

Poor performance in investor-focused
industry benchmarks

Inpexct
Medium
w

Impact of climate change on our portfolios

Failure to achieve corporate development targets

Employees insufficiently equipped with the
knowledge and tools to achieve corporate
sustainability goals

OJOIONONONONC)

Low

Lack of engagement of JV partners on
sustainability matters

S
w
IS
o

Medium

2

T
&

=X

Probabability

—6 £

Hammerson assesses its risks by
identifying the most impactful and likely
sustainability factor using a matrix and
risk heat map.
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How do you
monitor and

manage
performance?




3.1 KPIs and targets

Identify KPIs that are directly relevant to your sustainability strategy and set challenging but
realistic targets that you can assess your performance against.

Clear presentation of progress towards targets will demonstrate to the reader that you are
holding yourself accountable to the goals you have set for your organisation.

Tips to make your reporting more effective:

Disclose sustainability KPIs Set specific and quantifiable  Disclose financial

most relevant to your short — and medium-term implications behind KPlIs.

business, including historic targets for these KPIs. Where relevant, align your

performance data to show sustainability KPls and

trends over time. targets to the Sustainable
Development Goals.

Of the FTSE 100 companies we reviewed:

‘96% ' ‘ 76%'

Disclose a range of
sustainability KPIs

(FTSE 250: 87%)

Disclose targets for each KPI
(FTSE 250: 52%)

24 | Purpose and impact in sustainability reporting | PwC

Rio Tinto website

Interactive charts

%m

All reports Protecting the environment

Custom chart

F v =

Compare data

100 -
90 4

804

Indexed relative to 2008

Key
Indexed relative to 2008

| Greenhouse gas emissions intensity -
Group intensity
million tCO2e

B Total greenhouse gas emissions -
Scope 1 emissions

) https://www.riotinto.com/ourcommitment/performance-tool-21474.aspx

Climate change

B Total greenhouse gas emissions -
Scope 2 emissions

Custom chart

We like Rio Tinto’s use of
interactive charts that allow
users to customise the chart
for different thematic areas.

H B E R <

<>

million tCO2e



https://www.riotinto.com/ourcommitment/performance-tool-21474.aspx

BT Digital Impact and Sustainability Report 2018/19, page 20 ‘ ‘

BT has disclosed quantitative KPIs since 1992. It clearly shows the
significant improvement that it has made towards its ‘journey to net
zero emissions’. BT aligns its KPIs with short and long-term targets.

Organisation
overview

Purpose

Strategy

Materiality

Stakeholder
engagement

Risks and
opportunities

KPls

and targets

Impacts

Governance

Value chain

Future proofing

Balanced
reporting

Assurance

Modern
Slavery

TCFD

SDGs

International

) https://www.btplc.com/Digitalimpactandsustainability/Ourreport/2019summary/assets/documents/BT-Digital-impact-and-sustainability-report.pdf PwC | Purpose and impact in sustainability reporting | 25


https://www.btplc.com/Digitalimpactandsustainability/Ourreport/2019summary/assets/documents/BT-Digital-impact-and-sustainability-report.pdf

WPP Sustainability Report 2018, page 7

3.2 Impacts

OUR IMPACTS

Provide a clear explanation and quantification of the social, environmental and economic

impacts of your business. We want to maximise the positive value

our business generates for shareholders
This demonstrates to the reader that you have a thorough understanding of your wider . 9 i L
impacts on society and the environment. This understanding will allow you to make more clients, our people and for wider society.
informed decisions towards being a more sustainable business.

Tips to make your reporting more effective: ENVIRONMENTAL ECONOMIC SOCIAL

e = =
Barseosol employment

Specifically discuss Disclose quantitative In monetary terms, disclose £3.8m gqgm

qualitatively which areas indicators of the your impact on society and 2 ke ,

of the environment and relative size of your the environment. Q £1 6bn

society you impact impact on society and Th acoaomy +

through your operations the environment.

E12ﬁ.§3b” £39.8m

and supply chains.

Social

£8.2b g“f;‘;ﬁ',"}]
—GE— o |

KEY Supplier partners

Of the FTSE 100 companies we reviewed:

WPP monetises the Diverse
(0) environmental, economic, @ pirect 227bn £’§:'Im
3 1 A) and social impacts of its @ ndirect + m
business operations. It + Positive
explicitly identifies the - Negative

direct and indirect impacts
showing the importance
placed on maximising ‘the
Specifically disclose the environmental and/or social positive value

impacts of the business for shareholders’.

(FTSE 250: 22%)

) ) o ) > https://www.wppage com/-/media/project/wpp/files/sustainability/sustainability- 4 https://www.wppage com/-/media/project/wpp/files/sustainability/sustainability-
26 | Purpose and impact in sustainability reporting | PwC report-2018/wpp-sustainability-report-2018.pdf?la=en report-2018/wpp-sustainability-report-2018-quantifying-our-impacts.pdf?la=en
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Organisation

overview
Northumbrian Water ‘Our contribution’ report 2019, page 22 Purpose
Strategy
I ‘ ‘ Materiality
TOTAL POTENTIAL OUTCOMES BENEFIT PER TOTAL BENEFIT
BENEFICIARIES ﬁgTMENT PERSON IN 2018 Stakeholder
Northumbrian Water measured the social engagement
value created by its initiatives. We like
CENTRAL i
ESTIMATE 357 X 64% £300,000 how they con_ducted exten_swe resear_ch Risks and
on the potential long term impacts of its opportunities
| | | | Operation, a|ongside deVeIOping impact
LOWER- thways to demonstrate thi
BOUND 357 X 100% X £470 - £170,000 pathways to demonstrate this KPls
ESTIMATE and targets
| | | |
UPPER-
BOUND 714 X 64% X £470 = £330,000 Impacts
ESTIMATE
Total benefit rounded to nearest £000. Other figures rounded to nearest whole number.
Governance
Contribution to local and Future proofing
Expenditure national economies
with local
businesses
Balanced
reporting
Gross value added
(contribution to GDP)
Assurance
NWG business
operations, Expenditure
construction with national
and businesses Modern
maintenance S|avery
TCFD
Expenditure
with overseas
businesses SDGs
International

) https://www.nwg.co.uk/globalassets/corporate/about-us-pdfs/nw-our-contribution-18_19-final.pdf PwC | Purpose and impact in sustainability reporting | 27
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3.3 Governance

Provide a clear explanation of the company’s sustainability governance structure and
explain how directors and staff are incentivised to deliver on the sustainability strategy.

This gives the reader confidence that the necessary framework and resources are in place
for the strategy to be delivered. Having senior staff members listed in the governance
framework further demonstrates your commitment to the strategy.

Tips to make your reporting more effective:

Identify the board Showcase how Report on how staff are
member responsible for sustainability governance incentivised to deliver on
sustainability issues and permeates through the sustainability strategy
outline your sustainability your business, e.g. throughout the company,
governance structure. through department and include financial and
heads with sustainability non-financial incentives
responsibilities. (e.g. remuneration,
employee awards).

Of the FTSE 100 companies we reviewed:

Barclays provide a
detailed description of its
board governance
framework. We like how
they disclose the impact
sustainability-related
performance has on
Directors remuneration.

93%

Describe the sustainability governance structure
(FTSE 250: 83%)
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Barclays ESG Report 2018, page 14

Governance and risk management overview

Our ability to meet our responsibilities to our key stakeholder
groups is underpinned by a strong commitment to the
way we do business — ensuring that we run our business
responsibly and manage our broader social and
environmental impacts appropriately.

As 3 global organisation with customers and
dlients active across all economic sectors and
financial services delivered through complex
regulated operations and infrastructure,

we aim to manage environmental, social and
governance issues effectively and consistenty
across the Croup's businesses with
appropriate governance and oversight.

This section provides summary information
on governance and risk management topics
from an ESC perspective with links to further
detail across the Annual Report and other
sources, including Barclays website and
additional disclosures.

Board Governance Framework

Board oversight

The Barclays PLC Board of Directors is
respansible for the overall leadership of the
Barclays Croup, including establishing its
Purpase, Values and Strategy and satisfying
itself as to the alignment of Barclays”
cultwre to its Purpose, Values and Strategy.
In 2018, the Board approved a new common
Furpaose for the Barclays Croup — Creating
opportunities to rise —which reflects
Barclays’ entrepreneurial spirit, relentless
quest for better customer and client centricity,
and our commitments to soCiety at large
and to our colleagues.

How we behave is instrumental in our
achieving the highest standards of
performance, adding value to our customers
and clients, and meeting our regulatory
obligations. The Board believes that its role
is to create and preserve value, not just for
shareholders but for all stakehaolders and

society more widehy. The impact of our
behaviour and business on customers and
clients, colleagues, wider saciety and the
enwironment is monitored by the Board
with support from the Barclays PLC Board
Reputation Committes.

Barclays PLC Board Reputation Committes
The Board Reputation Committee supports
the Board in promoting its collective vision

of Barclays" Purpose, Values, cutture and
behaviours. It reviews the management of
conduct and reputational risk and oversees
Barclays' conduct in relation to its corporate
and societal obligations, including setting the
guidance, direction and policies for Barclays'
approach ta customer and regulatony matters.
The comimittes reviews and approves Banclays
approach ta citizenship, environmental and
social matters, including advising management
on these matters. It also safequards the
independence of and oversees the

Barclays PLC
Repansible for the averall leadership of the Barclays Group

T

Audit Commitiee

= Reviews accourting
policies and financial
reports

= Monitors the Internal
control ervinonment

u Considers the adequacy
and scope of the internal
and extermal audit

n Reviews and monitors the

Bardlays Group's
Whistieblowing policies

Risk Commiktee

m Monitors and recommends
financial and cperational
risk appetite

m Monitors the financal and
aperational risk profie

m Reviews limits for types of
firancial ard operational
risk

@ Further detall on each Committee’s actvity in 2018
iz awailable iri the Dirsctors’ repart in thie Annual Repart

Reputation Commitiee
» Oversees Barclays' cubture

= Considers Barclays’
conduct and reputasional
risk Izmues and exposures

= Reviews and approves
Barclays’ approach to
cttrereship, emironmeral
and zocial matters

= Cwersees Barclays'
approach to customer and
reguiziony maers

Mominations Commitiee

= Reviews the composstion
of the Board

» Recomimends the
appointrent of new
Directors

n Considers succession plans
for the Chair and Croup
Chief Executive

n Oversees the annual Board
effecmveness review

) https://home.barclays/content/dam/home-barclays/documents/citizenship/ESG/Barclays-ESG-2018.pdf

Remuneration Commitbes

et pnnciples and
parameters of
remuneration for Bardays

m Corasders and approves
remuneration for executie
Directors and senior
e

= (versees employes share
schemes


https://home.barclays/content/dam/home-barclays/documents/citizenship/ESG/Barclays-ESG-2018.pdf

Anglo American Sustainability Report 2018, page 18-21

GOVERNANCE AND
MANAGEMENT APPROACH

The role of the Anglo American Board of directorsisto
promote and safeguard the long term success of the
business, while considering the interests of its various
stakeholders. A full account of our approach fo corporate
governance is available in the 2018 Anglo American
Annual Report.

Several standing committees — the Sustainability,
Remuneration, Momination and Audit committees —
are designated to take on certain responsibilities on
the Board's behalf.

The Sustainability Committee holds accountability for
overseeing how Angle American manages its most material
sustainability issues. The committee meets four times
ayearand comprises Jack Thempson (chairman of the
committee); Stuart Chambers (chairman of the Board);
non-executive directors lan Ashby, Molitha Fakude,

Mphu Ramatlapeng and Jim Rutherford; Mark Cutifani
(chief executive); and Tony O'Neill (technical director).

Jack Thompson will be stepping down from the Board and
as chairman of the committee on 30 April 2019, 1an Ashby,
who has served as amember of the committes since his
appointment in July 2017, will succeed Jack Thompsonas
committee chairman. Business unit heads, Group directors
of people and organisation and corporate relations, the
Group general counsel and company secretary, and the
Group head of safety and sustainable development also
participate in meetings.

In 2018, directors and non-executive members of the
committee visited the Gahcho Kué diamond mine in
Canada's Nerthwest Territories. The committee also
participated in Global Safety Day at several Metallurgical
Coal sites in Australia.

As part of its overall mandate to oversee audit, internal
control and risk management, the Audit Committee reviews
the principal risks to the Group, including those related to
catastrophicevent risk and material sustainability issues.

Sustainability considerations are firmly embedded into Anglo American’s
governance structures. In this section, we review the roles of the Board’s
Sustainability, Audit and Remuneration committees, as well as the Group’s
sustainability governance structure.

SUSTAINABILITY COMMITTEE
DISCUSSIONS IN 2018

At each meeting, the committee reviews
detailed reports covering the Group's
performance across a range of sustainability
areas and discusses significant social, safety,
health and environmental incidents. In addition
to the regular reports, the following matters
were discussed during 2018:

* Business unit updates from: Kumba Iron Cre, Nickel,

Iron Ore Brazil, Metallurgical Coal and PGMs
# Mining Charter Il
+ Material legal developments
* Mine-closure liabilities
= Sustainability Report assurance findings
» 2017 Social Way assessment results
# The basis for reporting on joint ventures
+ Operational risk reviews

+ Risk/liability of tailings storage facilities at
divested operations

= Materiality review
+ Feedback from external stakeholder research

+ Operational risk management capability
and training

+ Co-disposal area at Moranbah North
+ Sustainable Mining Plan implementation update
» Dust management at Sishen mine

» Anglo American's sustainability performance
and future sustainability trends

* Human rights
# Climate change

+ Socio-political trends

Policies and standards

Our sustainability standards are articulated in the

Anglo American Safety, Health and Environment (SHE)
Way, the Government Relations Way and the Social Way.

The "Ways' apply throughout the Group and setoutthe
vision, principles, policies, management system
requirements and performance expectations for managing
our core sustainability risks and opportunities. We also
promote comparable standards in non-managed joint
ventures and associate companies to the extent possible.

Group Technical Standards define the mandatory minimum
requirements we set for managing a wide range of specific
issues. In relation to sustainability, these include, forexample,
the management of water, energy, tailings-storage facilities
and various technical aspects of mining that relate to safety.

Through our responsible-sourcing programme, we aim
to ensure that those we do business with follow aset of
minimum standards of responsible business conduct that
are comparable to what we expect of ourselves.

ANGLOAMERICAN'S GOVERNANCE DOCUMENTS

GROUP POLICY Broad encompas

Permitting

Given that delays in acquiring permits, or failures to comply
with conditions attached to permits, can have high financial,
aperational and reputational costs, Anglo American has
established a cross-cutting permitting practice. Its flagship
project, the Minimum Permitting Requirements (MPR)
programme, was established in 2014 to support operations
in timeously obtaining the right permits and complying with
the conditions of existing permits. Meeting the MPR is part
of the critical foundations of our approach to sustainability;
it helps identify the areas within permitting that are subject
to risks and provides guidance in order to achieve sound
permitting practice. In 2018, atotal of 43 business units,
sites and projects were reviewed against the MPR, with
action plans in place to address gaps, aswell as plans

for annual reviews to ensure continuous improvement.
Forexample, Quellaveco's first-class permitting practice
developed since the MPR roll-out facilitated Board approval
of the feasibility study and the decision, in July 2018, to
move the project into construction phase.

From Novernber 2018, we have been deploying a state-of-
the-art IT solution to optimise permitting.

g statement of business intentions,

aspirations and/or commitments

GROUP TECHNICAL
STANDARD

GUIDELINES

SPECIFICATION

Defines the common business and
technical requirements

PROCEDURES

Expands upon the requirements
of a standard and provides the
expected approach on how

that criteria might be achieved,
inclusive of leading and

best practice.

B OwnedbyGroup functions
Owned by business units and for sites

Defines an explicit set of
technical requirementsto be
satisfied by a given design,
system or service.

Defines specific work, how
it should be done, and who
should doiit

4

The Anglo American sustainability report provides a detailed assessment of the governance and

management approach within the business. We like how the report discloses key discussion topics for

the sustainability committee.

) https://www.angloamerican.com/~/media/Files/A/Anglo-American-Group/PLC/investors/annual-reporting/2019/aa-sustainability-report-2018.pdf
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How do you
consider the
broader
viability
of the business?




- John Lewis Partnership Corporate Responsibility Report 2018/19, page 27
4.1 Value chain

,?
~

03.3  Never wasteful (V; r ‘
REUSE ano

REPURPOSE

Piloting fashion buy-back
Consider relevant upstream and downstream value chain aspects of your business in I8 Lk Bl ey

fashion buy-back service designed to reduce clothing landfll

order to take account of all environmental, social and economic impacts, both positive e o
and negative.

i mmedistely for each itemn regardiess of s condition.

This demonstrates you understand the wider influence you have on sustainability issues in ﬂﬁ"ﬁfﬁ'ﬁﬁ"ﬁ
society. By thinking holistically you may identify areas that create a greater positive impact et P i e b e s e

o liems bought back were then either resold, mended of
recycled.

than you can by changing your core operations.

Ofthe 133 customers who were invited o,

ay Ives s ot sustamable for the planet.
Tips to make your reporting more effective: b o e s il
e o e o

want to make it as simple as possible for john

. s . . . Lewis & Partners customers to benefit from
Consider the positive and/or  Report quantitative data on Set specific targets for e o I
negative impacts of your material impacts from material value chain e e
supply chain and/or your across your value chain, impacts and report on e

JOHN ATCHESON, CE0 o Sedter

products and services in both positive and negative progress towards them.
your sustainability reporting.  and strategies in place to
address these.

We've piloted an

innovative new approach

to clothing reuse and
recycling - see case study. 1

Of the FTSE 100 companies we reviewed:

In 2018, we collected over 66,000 of
our customers' mattresses, with 100% In 2018, we piloted
pr— of waste diverted from landfil in store shoe
collection and have
now partnered

John Lewis Partnerships

5 3 0/ emphasises the
0 Importance Of moving ouga awhncedispcsd In 2018, Our sofa reuse

service, we collect au er Waste scheme saw 6,500 items

towards a circular i s CARPETS s s 00k,
(WEEE) which is reused or recycled homes, then reused or

economy. They _ el % 57 b recycled by chartes

demonstrate how their colectng and helingover 1500

. . . reprocessing Garpet
business is helping to

offcuts generated by our
fitters and creating new

reduce waste. underkay from it

Include upstream and downstream impacts in
materiality assessments and/or target setting

(FTSE 250: 83%)
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Mondi Sustainable Development Report 2018, page 18

Our key resources

Our integrated value chain

Qur key outputs

-

High-quality, well-invested,
cost-advantaged integrated assets

Resins, films
and other raw materials

Engagement and collaboration
with customers and suppliers

Integrated across the value chain

Our integrated valus chain provides us with
compatithe atvantage and creates long-
termn valle by converting raw materials into
innovative and sustainable packaging and
paper solutions, using the Mondl Way as
our framewark.

Managing our risks

Successiuly managng our risks and
approprately ssting our ik appetits (s also
critical to ensuning we continue o generate
long-tarm value. We calegonse our risks into
sirategic risks, financial risks, operational
resks and complancs rsks.

9,000 1,500

CUSIOMens y liars

raw materials and other inputs

1%

26100  21%

Strong financial position
and cash flow generation

€1,226m BBB+fBaa1

oody's
reciit rating

s 79%

ips, of il

Pulp and
paper mills

_"_ Recycling
+

Converting
operations

@ ‘_ -\.
-

Packaging and
paper solutions

w

High-performing operations

23.6% 13

i

Innovative products and solutions

€2m 8

Sustainably managed natural
resources and outputs

10mG

100%

Support to regional economies
and local communities

€2a8m

€om ..

Mondi discloses an integrated value chain showing the value
created from converting raw materials into sustainable packaging.
We like how it linked the value chain to relevant KPI's.

) https://fr.zone-secure.net/-/Mondi_Group_Sustainable_Development_report_2018/-/#page=20
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Anglian Water Services Integrated Report 2019, page 22-23

4.2 Future proofing
HOW WE’RE ADDRESSING
OPPORTUNITIES AND CHALLENGES

We have identified the main factors that affect our business now and will
affect it in the future.

Disclose that you have considered the future resource constraints that might affect your ISSUES COMMON TO THE WHOLE WATER INDUSTRY
business e.g. non-financial capitals including natural capital and human capital.

This shows the reader that you are monitoring and minimising any resource risks in order to
prevent disruption to your organisation in the future.

-
)

-
&

Tips to make your reporting more effective: -

_ Intermediate Advanced oS R a6 : PLANNING FOR THE LONG TERM

Disclose significant use of Explain whether you expect Describe your strategy for ,
non-financials capitals, e.g.  that the availability of any managing your risks. REACHING BEYOND
water, land, timber. non-financial capitals might Consider the resilience of zgf::,'iﬁggg AND
be restricted in the future. your business to climate PERFORMANCE TARGETS
change by undertaking ;

scenario analysis, as per the
TCFD recommendations.

Of the FTSE 100 companies we reviewed:

Anglian Water Services

4 (0] demonstrate how it is
7 (0] addressing potential ‘
problems that will oy AFFORDABILITY AND CUSTOMER

heighten in the future, detisichmatapragioddaonspi A EXPECTATIONS
including climate change. : ‘ tal in the crest ‘

We like how it has
considered opportunities
Discuss future constraints on their most that may arise if
important non-financial capitals correctly addressed.

(FTSE 250: 50%)
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Organisation
overview

‘ ‘ Purpose

SSE identify material issues that are emerging in the

SSE Sustainability Report 2019, page 10

industry. It identifies the importance of the trends for its Strategy
business and how it may impact the value which it creates.
- Materiality
EMERGING TF
: Stakeholder
engagement
Risks and

The first and most significant trend in 2018/19 was the acceleration of evidence that supports a net zero carbon target in the UK.
The Intergovemmental Panel on Climate Change published their 15 degree report in November 2018, outining the effect that
15 degrees of global warming will have on ecosystems and human lives. That report also described the relatively short window
of opportunity that exists to prevent global temperature rises of more than 1.5 degrees. This prompted a business coaltion, which
included SSE, under the auspices of the Pringe of Wales's Corporate Leaders Group to urge the UK Government to pursue a net
zero target for 2050.

opportunities

KPls

and targets
At the same time public campaigners, from naturalist David Attenborough to school pupils across the world, helped bring climate
change to unprecedented levels of international public concem: This was followed by the publication of the UK's Committee on

Climate Change Net Zero Report in May 2019,

Impacts
X X vkl i The combination of strengthened public sentiment and increased scientific evidence provides a powerful impetus for accelerated
The combined challenge of maintaining a secure and affordable supply of energy, while policy action through the earty 2020s. SSE firmly supports the adoption of a net zero carbon target by 2050 for the UK and seeks
mitigating the impact of producing it = also known as the 'energy trilemma’ - remains the to play a practical role in delivering the renewable electnicity and grid infrastructure that will be required to achieve it
most material challenge to SSE’s business and the energy industry as a whole. Governance
SSE has mechanisms that allow it to identify further mpacts it SSE is also guided by intemational frameworks for sustainable
may have on society, the economy or the environment. Through  development and the increasing demand for environment, social
monitoring trends in the external environment and engaging with  and governance (ESG) disclosure to ensure it & addressing and
its key_s(a(enolc!efs SS.: is anle_:o entify matenal issues to |ts. repomn? onfh»e most matenal issues to sha_reho;dafs and wider In November 2018, the British Academy published The proposals by the Labour Party in the UK to bring Value chain
business and those with an interest in SSE and the widerindustry.  society, and therefore creating value in a sustainable way. its first tranche of research from its new international electricity networks into state control have stmulated a
research and public engagement programme debate about the way in which the private companies

The Future of the Corporation’ The aim of the deliver in the public interest. SSE has sought to respond
programme is to develop an evidence base that will constructively by working with stakeholders to provide
serve as a foundation to redefine business for the 21st evidence of the public interest delivered. While there s

SSE tracks existing and developing trends in the external environment which may nfluence the way it seeks to meet its business

Future proofing

objectives. These trends are not restricted to the energy sector alone, they extend to wider societal issues too. Tracking these trends century and build trust between business and society. overwhelming evidence that GB consumers have benefited
can highlight challenges and opportunities for the business, its stakeholders and society as a whole, and allows SSE to prepare or from lower costs, higher reliability and better-quality senice
respond appropriately. ; SSE believes this to be a hugely important piece following privatisation 30 years ago, SSE s proposing
of work and is supporting the programme as it progressive reform to the UK energy system. These reforms Balanced
. | progresses into a practical programme for action should focus firmly on delivering faimess to consumers, reporting
that places the creation of social value at the heart of enable increased involvernent of local communities and
Engaging constructively with its key internal and external positive environmental, social and economic impacts. business purpose ensure network companies contnbute to local economies,
stakeholders is crucial to help SSE identify issues which are, pay employees fairly and pay taxes on any profits eamed.
or are likely to become, matenal to the company or its Detais of how SSE engages with its six core groups of Assurance
stakeholders. By identifying issues that are most material to stakeholders and what ssues are matenal to them can be found
its stakeholders, SSE & able to focus and prioritise decision- on pages 12 and 13, alongside examples of speciic issues
making within the organisation, allowing it to achieve more engaged on in 2018/19 and how this impacted decision-making
Modern

With the transformation of local electricity gnids proving
to be the key enabler of a localsed, low-carbon energy
systern, developments in 2018/19 have accelerated

this transition. An important principle of the newdty
emerging ‘Distribution System Operator’ (DSO) role

s the significance of flexibility to accommodate

both new sources of electricity demand, like electric
vehicles, and new sources of electncity generation, like
small renewable generators. In 2018/19, the electricity
network industry agreed to a principle of flexibiity first
This means the industry will pursue ‘smart’ solutions to
accommodate both enhanced electncity supply and
demand before implementing costly network upgrades.
This is an important milestone in the development of the
smart grids the country will need in the future

With the dramatic reduction in the cost of delivering

offshore wind farms, the sector is expected to play a Slavery
highly significant role in the UK's decarborisation, with an

increase from 8GW today to at least 30GW in 2030. At the

same time, communities across the country are, rightly,

expecting to secure some benefit from investment in TCFD
offshore wind famms. The UK Government’s mechanism for

stimulating this large-scale private investment mechanism

SSE's Risk Management Framework and System of Internal Control allow it to manage and respond to 10 Group Principal Risks
identified for SSE, which outline the core uncertanties facing the company. Sustainability is considered to varying degrees throughout
all of the Prinapal Risks, with specific sustainability-related issues, in particular climate change, being highlighted as influencing factors

is the ‘Contract for Difference’ and in 2019 an important
deal was struck between the offshore wind industry and
the UK's Department for Business, Energy and Industral SDGs
Strategy. The objective of this Sector Deal is to build the
capability of the UK's supply chain through an industry
investment of up to £250m, supporting better, high-paying
Jobs nght across the UK

SSE & conscious that it does not operate in solation and to ensure it plays a part in addressing global challenges, thereby
considers the role its business plays in a national and intemational  enhancing the sustainability of its business and its capacdity to
context. Global frameworks provide SSE with a lens from which create value over the long-term

the company can address the issue of climate change and other

material sustainability-related ssues that face the business. They The most important of these frameworks is the UN's SDGs which
quide SSE to consider issues material to its business in a much are designed to address some of the biggest challenges facing

vader socketal and global sense, allowing it to focus its activities humanity. SSE has aligned its 2030 Goals directly to them International

> https://sse.com/media/623847/SSE-Sustainability-report-2019-FINAL-spreads.pdf PwC | Purpose and impact in sustainability reporting | 35
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How do you
report with
clarity
and
transparency?



Tesco ‘Little Help Plan’ 2018/19, page 18

5.1 Balanced reporting

Sourcing

Present information in a balanced and transparent fashion and explain where and how Action Latestresult _ Year Progress
improvements will be made. Lo : 000

Acknowledgement of not only your successes but also your negative sustainability impacts
gives the reader confidence that you are a self-aware organisation. One that is honest and
transparent about progress towards sustainability goals. Describing the actions you will take
to address poor performance and maximise good performance demonstrates that your
organisation is committed to achieving the sustainability targets that have been set.

Tips to make your reporting more effective:

Report progress against Explain poor performance If you reach targets

all targets, whether and how you will address it ahead of schedule, set
performance has been going forward. more challenging targets
good or bad. going forward.

Of the FTSE 100 companies we reviewed:

Tesco has demonstrated

(0) well-balanced reporting
8 O A) by identifying targets
which it has met as well

as those where they are
underperforming.

Give adequate attention to reporting negative and
positive performance

(FTSE 250: 83%)
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M&S Plan A report 2018, page 11

14

M&S clearly state
where they are on track
to meet their targets
(On plan) and where
they are falling short
(Behind plan). They
also explain actions for
the next year to try to
meet the target.

) https://corporate.marksandspencer.com/documents/reports-results-and-publications/plan-a-reports/plan-a-performance-update-2019
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5.2 Assurance

Enhance the credibility of your reported content by referencing, for example, independent
studies, external benchmarking, expert assess panels or external third party assurance.

This gives the reader confidence in the data and confidence in the integrity of your
sustainability reporting. It also gives management confidence in the company’s performance

over the period.

Tips to make your report more effective:

Obtain internal or external
assurance over the
sustainability data in

your report.

Reference independent
data, e.g. external
benchmarking, to
ensure the credibility of
your reporting.

Of the FTSE 100 companies we reviewed:

90%

Have external assurance on some
sustainability metrics

(FTSE 250: 83%)
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Include the assurance
opinion, which should
clearly state the scope of
the work, the assurance
standard followed and
the work completed,

in the report.

—k £

The scope of Centrica's
assurance includes
metrics covering
customers, carbon and
employees, as well as
those metrics relevant
to management's long
term incentive plans.

Centrica Assurance Statement 2018

pwc

I Independent Limited Assurance Report to the Directors of Centrica ple

The Board of Directors of Centrica ple ("Centrica”} engaged us to provide limited assurance on the information described

e e J:lsum

Ba;ulﬂn the pII}I‘.\ElIL‘IrH h\eh:w.' pl:rlunnellnudiheevld:m:t
we have obtained, nothing has come to our attention that
camses us o believe that the Selected Information for the year
ended 31 December 2008 has not been prepared, in all material
respects, in sccordance with the Reporting Criteria.

Thiz conclusion is to be read in the conbext of what we say in the
remainder of our report.

Sedected figformea o

The scope af ousr work was Fmited to assurance ower the information
miarked with the symbal © in Centrica’s Annusl Repart 2018 (the
“Selected Information”). The Selected [nformation amd the Reporied
Criteria against which it was assessed are summarised below,

Selected Information Reporting Criteria
Lot time injury Frequency rate
Total recordable injory frequency rabe
Sigmaficant process salety events (tier 1)
Provess salety frequency rate (e L and 2}
Fatalities
Centrica averall HPS
Comemer Net Promdter Seons NPS:
+ UK Home
» North America Home

+ Treland NP5 We assessed the

+ Conoected Home NP5 selected infarmation
Busines NFS: using the Contrics

* UK Business ;"w“w‘;'f

s Morth America Business eparting “a’“‘m‘
“T'oAR| earban cmisions asw o “';'1 el

N T — 7
COpE 2 EMiLS0NG

Emplnyes engagement Er_:l.un...h-?;'-w: nirica

The pertorman ce fram the [ong tarm Inentive
plans’ mon Anamcial KPls for:
= Process Zafety frequency rate (ter 1 and 2)
+ Tatal recordable injury frequency rate
& Eaost time injury frequency rate
= Significant process salery evenis (ler 1]
» Cenlrica overall NP3
=+ Britlsh Gas NPS
» Direct Enerfy NPS
»_Emqloyes engagement

Our assurance does not extend to information in respect of eardier pariods
or to any ather information inchaded in the Annusl Report 2018,
Frufessivnul standurds apgelioed wind Feeel ofussorance

We performed a limited assurance engagement in aceardance with
International Standard on Assurance Engagements gooo (Revised)
‘Assurance Engagements other than Audits and Reviews of Historleal
Financial Information’ and, in respect of the greenhouss pas emissions, in
accordance with Intermational Standard on Assurance Engagements 5410
‘Assurance engagements on greenhouse gas statements’, issoed by the
International Auditing and Assuramce Standards Board. 4 limited
assurance engagement is substantially les in scope than a reasonable
assurance engagement in relation 1o hoth the risk assessnent procedures,
including an understanding of internal control, and the procedures
performed in response to the assessed risks,

Crar Fedependenee and Qualfty Conteol

W applied the Institute of Chartered Accountants in England and Wales
[ICAEW] Code of Ethics, which includes independence and other
reguirements founded on fundamental prineiples of integrity, ohjectivity,
professional competence wnd due care, confidentiality and professional
behaviour.

‘wa apply International Standard on Guality Control (UK & Ireband) 1 and
accardingly malntaln a comprelsensive system. of quality contral including
documentsd] palicies and procedures regarding eompliance with ethical
regquirements, professional standards and applicable legal and regulatory
requirements.

Ot wiork was earried oul by an independent and multi-disciplinary team
with experience in sustainability reporting and assorance.

below and set out in Centrica’s Annual Report zm8, (the “Annual Report 2018") for the year ended 31 December 2018,

Understand! ng repov ru-r_u el measiurenent rrwhllurrul'rlm (L
The Selected Infarmation needs to be read and ur\.dﬂnmdmmhermm
the Reporting Criteria, which Centrica ks solely responsible for selecting
and applyving. The absence of a significant body of established practice o
which bo draw to evaluabe and measure non-financial information aflows
for different, but acceptahble, measurement techniques and can afect
comparability between entities and over time. The Reporting Criteria
wsed for the reporting of the Sedected Information are a5 at 31 December
>a1d.

Werk dona

W are requbred to plan and perform our work in onder to consider the

risk of material misstaterment of the Selected Information. In doing 5o,

we:

= made enguiries of Centrica’s management, inclading the Corporate
Citizenship {CC) team and thase with responsibility for OO managemeant
and group CC reporting:

= evaluated the design of the key structures, systems, processes and
cantrols for managing, recording and reporting the Selected
Infarmation. This Ineluded analysing and besting ever a selection of
Business Areas seleciad on the basis of their inherent risk and
materiality to the group, to understand the key processes and contrals
for reporting site performance data to the group OC team;

+ performed limited substantive testing on a selective basis of the Sclected
Information in relation 1o a selection of business areas, both remotely
and at corporate head office, to chedk that data bad been apprapriately
measured, recarded, collated and reported; and

» considered the dischosure and presentation of the Ssbected Informatbon.

Centrica’s reaponsibilities

The Directors of Centrica are respansible for:

= designing, implementing and malntakning internal contrals over
information relevant ta the preparation of the Sslected Information that
is free from material misstatement, whether doa to fraud or ermr;

= establishing objective Reporling Criteria for preparing the Selected
Informsation;

= measuring and repoeting the Selected Information based on the
Reporting Criteria; and

» the content of the Annual Repart 2008,

i responsibilities

We are respansible for:

= plunning and performing il engagement to obitain limited assurance

about whether the Selected Information is free from material
misstatement, whesher due to fraud or error;

« forming an independent conelusian, based on the procedures we have

performed and the evidence we have chtained; and

= reporting our eoncluaion ba the Dirsctors of Centric.

This repart, including our eonelusions, has been prepared slely for the
Baoard of Directoss of Centrica in accordancs with the agreement hetwesn
us, bo assist the Directors in reporting Centrica's corporate responsibility
perintmance and activities. Wa permit this report to be disdosed in the
Anmml Hsporl 2018 for the vear emded 31 Teeember 2008, amnd online at

asibility/our-perfonmance reports-daka to
ussigl Ilm Directors in responding 1o their governance responsibilities by
ohtaining an independent assurance report in connection with the
Selected Liformation. To the fullest sxiunt permitbed by Law, we o not
accep or assume responsibility toanvane other than the Baard of
Directors und Centrica for aur work or this report except where ferms are
expressly agresd between us in writing,

fironddaneelorgess LLE

PricewaterhouseCoopers LLE
Chartered Accountanis
London

20/ Fehruary 2019

) https://www.centrica.com/media/2387/pwc_assurance_statement_2018.pdf
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Unilever Assurance Report 2019

Independent Limited Assurance Report to the Directors of Unilever ple
The Board of Directors of Unilever plc (*Unilever”) engaged us to provide limited assurance on the information
p‘WC described below and set out in Unilever's Basis of Preparation 2018 for the 2018 reporting year.

Our conclusion

Work done

Based on the procedures we have performed and the
evidence obtained, nothing has come to our attention that
causes us to believe that in all material respects for
Unilever’s 2018 reporting year: (i) the Selected Information
has not been prepared; and (i) the Selected Statements are

W¢mmuh-dlophnandpedormmru\wﬂnmdenomsﬁet
the risk of material mi of the
Selected Statements. In doing so, we:

+ made enquiries of relevant Unilever management;
-ndmldt;heds@dlkkqmmmmnmmpmm

not fairly stated, in accordance with the Reporting Criteria. Information and Selected S This included visiting ten
3 facturing sites and deting three desktop reviews of site
This conclusion is to be read in the context of what we say in the le\!ldau.-ekdedanthebaﬁollhmnnhﬂmlmkmdmtﬂulm
remainder of our report. to the group, 1o und d the key s for
Selected Information and Selected Stalements ms e periirntance date snd ‘DMW!
Theuopeofourmkmlimhedlo muxhe' fi « perfi q . . Lacet
dices 1 and 2 (the “Selected 1 jon” and rormy llmmd yar mngma s basis of the
Sdrcted Statements”). Our munncednu nok mend to lntorm-non office and in relation to thinam mnuhdunn; “g ‘1o check that:
in respect of earlier periods, unless din (i) data had been approp d. collated and
1and 2. d; and (ii) activities set out by are appropriately
a'lbncedmdupoﬂedud
I'rnfuswrml~lamlunl-upphnlmullrnlu[uxsmumn . and p ion of the Selected Infc
We perfc alimlled in d ndSeledadsntmnn
I tional St d on A E. (keviud)
Amnmhpmmsotheﬂhn.\ndmmdla‘imd i Unilever's responsibilities
Whhmmn and.\nmpedaﬂhzmhmsepl mbummdl]nila'cmmpouhleﬂm-
er in | on P internal ds aver
3410°A infi 7 - mthe ion of the Selected [nf '
statements’, unndbyllnlmem:mulAudmn;md ! and Selected that is free from material misstatement,
Standards Board. Ahmhcd is 1 whuhudmloﬁwdormr
less in scope than a In:dmonto hi ing Criteria for prep the Selected
both the risk du including an of lnh—mnmndsdededsutemmu.
in!emaloonuol.mdll! du d in tothe . ring and the Selected Inf jon based on the
assessed risks. Oonseqlml)lhhtlda_-mmouamcdh- R ing Criteria and evidencing the Selected and
limited s lower than the + the content of the Unilever Basis of Preparation 2018.
aunnmlhltvmuldhnvebeen b d had a bl
engagement been performed. Our responsibilities
¥ Wemmponlible(m:
Our Independence und(}uuhlu(uulh:l 5 and p ing the to obtain Umited
We applied the Insti d A in England and assurance about whether the Selected Inf ion and Sel
Wdel(lﬁ\EW)Codechh whthdmhmdependmmand Statements are free from material misstatement, whether due to
0{1'8 q ents fous of i fraud or error;

v > and due care. confidentiality and . foeming an independent conclusion, based on the procedures we
pmﬁanomlbdmw have p d and t id we have obtained; and
WeappblutenubomlSundudonQuahtyCmN(UK)und * reporting our conclusion to the Di of Unilever.

ngly ) l)s(emo{qnallvmmml .

Taoaiiaa 8 ’pdxdu i " ‘This report, including our Jusi has been prepared solely for
with ethical requi PSS Xoa ud licablelegal the Board of Di of Unilever in d: with the
andmhloqnquiunnm bﬁwmnl».lomﬂlhrmnammupomn;bmhul
(huwurk\\uumdwtbynn di dent and multi-discipli ity p rities. We permik this report (o be
tearn with in bility fog et Tl disclosed online: -:mmmwum respect
ol 5 o oﬁhemmr!pmmgyur w:uuthebmdonm lupondmglo
lud«nl(uulumnpnrunuumlmrusurrmrul methodologies their go tin }u b)u*... .T - and
The Selected Infe and Selected S need 0 be read Selected Statements. To the fullest extent permitted by law, we do not

and understood together with the Reporting Criteria ("Unilever's
Basis of Preparation 2018°, available on Unilever’s website'), which
Unﬂemhmklympmm’ble{ondcdhgandappbing The absence

o{an;nlﬁunlhod) pndnmwhldllodnwto
allows for different,
bk hni and can affect comparability
huwnnmtmamdo\wum muparﬂn;mlmlmcdfulhe
reporting of the S are for

the 2018 reporting year.

! The maintenance and integrity of Unilever's website i the resporsibility of the

Directors; the work carried out by ws does not involoe consideration of these
matters and. chai that

o w nmq-mnopnnsbdaypruy nges -ua

hmﬂwmrian‘mplunmdm l’dcwrluvhﬁ

accept or assume responsibility to anyone other than the Board of
Directors and Unilever for our work or this report except where terms
are expressly agreed between us in writing.

\ o A e ama e pnn P
PricewaterhouseCoopers LLP
Chartered Accountants
London

13 March 2019

Appendix 1: Selected Information subject to limited assurance procedures

The Selected Information subject to Emited assurance procedures are set out below. The Reporting Criteria “Unilever’s Basis
of tion 2018~ wmmﬁmmﬂmmm

Preparal
Unilever's Basis of Preparation 2018 also explains the

Information.

USLYF Indicator

Reported performance
(Selected Information )

Health & Hygiene (pillar commitment)

* The b dpaoph dona ¥ hnsbyl.n
i 5 o nds )
mmwmmmwuﬁm
water by the end of 2018,

= The number of litres of clean drinking water provided

Waste (pillar commitment)
= The percentage change in Unilever’s waste impact (packaging
that is not recycled d, and left dt

or and leftover p ) per
use b the period d from 1
2010 to 31 D ber 2010 ("2010 baseline™) and the period
measured from 1 July 2017 to 30 June 2018 ("2018

Sustainable Sourcing - Sustainable Dairy

- The p of dairy products purchased from inabl
sources from 1 January 2018 to 3: December 2018

* 653 million people reached by the end of
208,

= 106 billion litres of clean drinking water by
the end of 2018, of which 10 billion litres
were provided in 2018.

-3xﬁmwthmmdmzh
use of our

md&mpcu:l purchased
sustainably from 1 January 2018 to 31
December 2018.

-blxafpmcmlspmdmng

Fairness in the workplace
« The of p spend with iers who
meet the mandatory requirements of Unilever’s bl
Sourcing Policy ("RSP”) from 1 January 2018 to 31 December

2018,
Opportunities for Women
* The percentage of women who were in Unilever management
mle-u at 31 December 2018;
. ber of women bled to access aiming to

pnmotetharnfﬂvuﬂ.hepalod 1 January 2017 to 30

aiming to
zoxoandsosewmhermw&nnd
bled to access
avnodlhr mmmmnmlvahemhthe
penudl.hlymnlnso

of the Unilever
RSP.

* 49% of women were in Unilever

roles as at 31 2018
= Enabled 8,891 women to access initiatives
aimed at promoting their safety.
+ Enabled 1,723 800 women to access
initiaty aimed at developing their skills_

Embladnwmwwnmu\s
aimed at expanding their
our retail value chain.

clearly too.

Unilever’s assurance statement includes a detailed description of
all the selected information subject to assurance and their
performance in the period. The reporting criteria is referenced

) https://www.unilever.com/Images/unilever-sustainability-sir-assurance-report-13-march-2019-final_tcm244-534609_en.pdf
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5.3 Modern Slavery

Disclose your slavery and human trafficking statement in accordance with the Modern
Slavery Act 2015.

In line with the UK Modern Slavery Act 2015, all companies with i) a global turnover of over
£36 million and ii) operations in the UK, are required to comply by publishing a modern
slavery statement annually. The statement demonstrates that you understand the potential
risks associated with modern slavery.

Tips to make your report more effective:

Publish a signed statement Disclose a statement that Ensure your Modern

on your website by a includes information against ~ Slavery Statement includes
director (or equivalent), the overview of the information against each
disclosing that your business, related policies, area that the government
company is in and risk assessments of guidance ‘Transparency in
accordance with the modern slavery risks. Supply Chains’

Modern Slavery Act. recommends.

Of the FTSE 100 companies we reviewed:

—k £

J Sainsbury plc conducts
a risk assessment to
understand which
suppliers are subjected to
the highest modern
slavery risk. We like the
use of a world map to
hotspot the key risks in its
supply chain.

96%

Discloses a slavery and human trafficking
statement in accordance with the Modern
Slavery Act 2015.

(FTSE 250: 100%)

42 | Purpose and impact in sustainability reporting | PwC

J Sainsbury plc Modern Slavery Statement, page 10

Risk assessment

Our Modern Slavery Risk Assessment Tool gives
us unique insights into slavery risks across

our complex global supply chain, not only at
product and service level but also for individual
ingredients and components.

This tool provides a level of detail that is unprecedented in our industry,
combining our own data with economic models of sectors such as
agriculture and manufacturing. This enables us to identify risks in multiple
tiers of our supply chain, so we can take action. Importantly, this includes
the lower tiers, where the risks are greatest but also more difficult to
identify. This year we expanded our tool to cover Argos.

Across our Group, we will use findings from our tool to inform our supplier
conversations, as we identify areas of risk in our supply chain.

How our tool, developed with PwC and human rights experts Ergon, works:

1. Sainsbury's data 2. Economic location
modelling

Compile spend, location

and product/service Use economic location

data from business N modelling to fill gaps and
units including Food unknowns in the Sainsbury’s
Commercial, Sainsbury’s dataset across supply chain
Argos, Sainsburny’s Bank and tiers

Procurement (goods and

services not for resale)

We continue to gather information on recruitment flows in our supply
chains and on the presence of labour providers, which is where the risk
of forced labour is highest. We also support industry initiatives to map
recruitrment flows and trends globally.

The tool has also proved useful in other areas. It is a great way to visualise
our supply chain and sourcing, so we now also use it to analyse our spend
in particular locations or on specific products and services, assessing how
important they are to us.

We can work with PwC to feed new information into our tool, continually
improving our approach to identify slavery risks in our supply chain.

3. Modern slavery risk 4. Modern slavery tool
scoring (Tablea

Develop modern slavery risk Present modern slavery

index and scoring based on
research and subject matter
expertise

risk for each business unit
using Tableau, an interactive
data visualisation software
programme

) https://www.about.sainsburys.co.uk/~/media/Files/S/Sainsburys/Sainsburys%20Modern%20S

lavery%20Statement%202018-19.pdf
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Kingfisher Transparency Statement 2018/19, page 4-5

our targets and
commitments

Our commitment to human
rights is integrated in our
sustainable growth plan -
our sustainability roadmap
up to 2025 - which sets out
how we will make it easy
for our customers to have
sustainable, good homes
(See wwwkingfisher.com/
sustainability).

This includes two targets
designed to promote human
rights and address modern
slavery risks (see table to
the right)

We support a number of
external initiatives that aim to
protect and promote human
rights. We are committed to
playing our part in working
towards the United Nations
Sustainable Development
Goals (SDGs)and are a
signatory to ‘Better Retail
Better World', the British
Retail Consortium (BRC)
commitments on the goals.
We are also a member of
the UN Global Compact and
report progress against its
10 principles annually in our
Sustainability Report

We believe it is important

to report openly on our
approach and progress.

Our Modern Slavery Act
Transparency Statement
2017/18 was ranked 1ith in
the Business & Human Rights
Centre’s report - FTSE 100 &
the UK Modern Slavery Act:
From Disclosure to Action.

It was ranked 12th in the
Global Governance FTSE 100
League Table compiled by
the non-profit Development
International (DI).

Targets Progress in 2018/19 Progress against target
Ensure all suppliers 995 production sites have On track to target
meet our ethical and had an ethical audit in the
environmental standards past two years. This is 47%
by 2020 of high-risk production
sites on Sedex. the online
To monitor progress. we supplier data exchange
require high-risk production (www.sedexglobal.com).
sites of finished goods for
resale to have an ethical See Due diligence
audit by 2020. We have processes section for
also started assessing our further details of our
suppliers of goods and supplier audit programme.
services not for resale using
the EcoVadis assessment
We will report progress
next year.
Establish strategic We have started engaging On track to target

community programmes
to achieve positive change
in key sourcing regions

by 2025.

Many of our community
programmes help to support
and promote human rights

with key suppliers and
stakeholders in Turkey and
China to identify where we
can make a difference for
communities, workers and
suppliers. including piloting
projects in our Turkish
ceramics supply chain, see
page 11

11

Kingfisher's human rights are integrated in its
sustainability strategy. We like how the company
disclosed relevant targets with clear deadlines.

goods for resale - supplier production
sites by continent (%)

14

Kingdfisher identify the supplier origin of its products,
allowing the company to focus greater attention on
the higher risks areas.

North America
1%

'stern Europe

6%

Asia Pacific
7%

) https://www.kingfisher.com/content/dam/kingfisher/Corporate/Documents/Sustainability/2019/Kingfisher%20MSA%20Statement%202018%2019.pdf.downloadasset.pdf

our supply chain

Our products are currently
sourced globally from around
2.800 suppliers and there
are around 3.700 production
sites' that supply us with
finished goods. The number
of suppliers this year is
around one-third lower than
in 2017/18, reflecting progress
on our ONE Kingfisher
transformation strategy.

The map shows the
percentage of production
sites by continent.

There are many more indirect
suppliers in our extended
supply chain. including
suppliers of raw materials
and component parts used in
the products we sell and buy.
Read more in Assessing risks
among materials suppliers.

We also source goods and
services not for resale from
around 400 key suppliers?
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Spotlight

TCFD
reporting




6.1 Current state of disclosure

The Task Force on Climate-related Financial Disclosures (TCFD) recommendations
present a framework for companies to identify and manage their climate related risks.
This is vital for investors, lenders and insurers to analyse and price climate risks and

opportunities. The recommendations are driven by 4 key pillars: Governance,
Strategy, Risk Management, and Metrics and Targets. They are underpinned by
11 disclosure recommendations.

Recommendation

Governance

Strategy

Risk Management

Metrics and Targets

Recommended
Disclosure

a. Board Oversight

b. Management's
Role

a. Risks and
Opportunities

b. Impact on
Organization

¢. Resilience of
Strategy

a. Risk ID &
Assessment
Processes

b. Risk Management
Processes

. Integration into
Overall Risk Mgmt

a. Climate-Related
Metrics

b. Scope 1,2,3 GHG
Emissions

c. Climate-Related
Targets

% Change
2016-2018

8%

7%

10%

10%

3%

2%

6%

6%

9%

4%

7%

2016
207
2018
2016
2017
2018
2016
2017
2018
2016
2017
2018
2016
27
2018
2016
2017
2018
2016
207
2018
2016
2017
2018
2016
207
2018
2016
2017
2018
2016
2017
2018

% of Companies that Disclose Information Aligned with TCFD
Recommended Disclosures
23%
25%
[ 31%
24%
27%
31
35%

38%
— 45%
37%

39%
P 47%
6%
7%
- o
24%
26%
I 32%
25%
26%
I 31%
11%
12%
I 17%

30%
— 3%
32%

36%

9%

0% 20% 40% 60% 80% 100%

Legend: | Percentage of companies that disclosed information aligned with TCFD recommended disclosures in 2018
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Task Force on Climate-related Financial Disclosures: Status Report page 8

Governance
The organization’s governance around climate-related risks
and opportunities

Strategy

Strategy
The actual and potential impacts of climate-related risks and
— - opportunities on the organization’s businesses, strategy,
Risk and financial planning
Management
—— Risk Management
e N
The processes used by the organization to identify, assess,
Metrics and manage climate-related risks

\and Targets / Metrics and Targets

The metrics and targets used to assess and manage relevant
climate-related risks and opportunities

FSB TCFD status report 2019

The TCFD status report released in June 2019 reviewed the reports of over 1,000
companies between 2016-2018 from across the globe. It concluded that the quality and
quantity of disclosures related to climate-related financial information has increased since
2016 but not at a quick enough pace. Other key conclusions include:

Progress was best among businesses who have previously engaged around
climate change;

Companies are not revealing the potential financial impact of climate risks on
their business;

Companies who are undertaking scenario analysis are not reporting on the resilience
of their strategies to the climate risks identified (recommendation with the lowest
number of disclosures); and

The involvement of more functions, outside of sustainability functions, is required to
fully implement the TCFD recommendations.

) https://iwww.fsb-tcfd.org/wp-content/uploads/2019/06/2019-TCFD-Status-Report-FINAL-053119.pdf
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6.2 Emerging best practice

Shell Annual Report 2018 page 72

1

We like Shell’s use of a simple
governance structure diagram
to explain who in the
organisation is responsible for
managing climate risks. It is
also good to see climate
considerations across multiple
committees.

[1] Oversight of climote change risk management

[2] Non-executive Directors appointed by the Boord to review and advise
on sustainability policies and practices including climate change

[3] Non-executive Directors appointed by the Board to oversee the effectiveness
of the system of risk management ond internal control.

[4] Non-executive Directors appointed by the Board to set the remuneration
policy in alignment with strategy.

[5] Responsible for implementing Shell's GHG strategy. They are represented in
the Safety ond Environment Leadership Team

Legal and General Investment Management TCFD report 2018 page 22

4

Risk management — Legal and General present a multi-layered approach to identifying
climate risks to its assets and associated engagement strategies.

PROCESSES FOR IDENTIFYING AND ASSESSING CLIMATE-RELATED
RISKS

Climate-related risks can be identified at the level of a company, sector, country or the entire
market. To systematically assess such risks, we utilise a multi-layered process. depicted below.

ESG for all clients and ESG for engagement
markets
ESG for sector views ESG for asset allocation

ESG scores to raise ESG for index funds

ESG integration ESG for active funds

Long
term themes

ESG

LGIM engages directly with companies and policymakers globally to ensure that the market
transitions to a low-carbon econemy in an orderly manner. The first step is identifying the
industries which contribute the most to global greenhouse gas emissions and therefore require
urgent action.

Source: IPCC, 2014

) https:/ireports.shell.com/annual-report/2018/servicepages/disclaimer.php

Electricity and
heat production

) https://www.lgim.com/files/_document-library/capabilities/Igim_tcfd_report.pdf

Climate change management organogram

Corporate and Audit

Committee
(AC) [3]

Social Responsibility
Committee (CSRC) [2]

CEO and Executive Committee —l

!

Remuneration

Committee
[REMCO) [4]

Mast senior individuals
with accountability for
climate change risk

E Hive Vice Pruidnnt, | managemaent
Sofety & Environment
! 1 e
Vice President, Group Carbon ~ | Safety and Environment
Leadership Team
wmm

Businesses and Functions [5] —

Global greenhouse gas emissions by sector Climate Impact Pledge

Sectors

Energy (oil & gas, mining, utilities), transport,
finance and agriculture

l

Companies
Largest in each sector

[

Direct engagement with consequences
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6.2 Emerging best practice

Strategy — Aviva go in to detail about the methodology behind its scenario
analysis and the scenarios they have used to analyse the possible
climate impacts to the business. It has also not been shy to disclose the
negative impacts which it faces.

48 | Purpose and impact in sustainability reporting | PwC ) https://www.aviva.com/content/dam/aviva-corporate/documents/socialpurpose/pdfs/climate-related-financial-disclosure-dashboard-2018.pdf



Organisation

overview
London Stock Exchange Group Corporate Sustainability Report 2018 page 32 ‘ ‘ Purpose
Strategy
Overall Pesh Metrics and targets — We like how
o R clearly the London Stock Exchange lays o
During the reporting period. we achieved an 18% reduction out its carbon KPI's and performance. Materiality
in our absolute carbon footprint and an 16% reduction in
Carbon Emissions per FTE. This is a slower rate of change 2620 Ruget- Beduca 100, by 20% pav S Reyean vl pox F1E
y . ; y i Progress against 2020 Target: Reduction of 70% per £m Revenue and reduction of 63% per FTE
to 2017, where LSEG achieved a 43% reduction in carbon 9 o pe Lo Stakeholder
emissions per FTE. This was due to significant action in 2018 2017 2016 Performance against 2018 target engagement
2017, where 64% of the Group's electricity was moved to Disclosure Indicator tCo.e tco.e 1€0,e Target Actual
Carbon Foot t Total Group Carbon Footprint 17.864 21,866 31,646 5% 16% A
production by natural renewable energy sources. (l:’lJ,e')‘ A : : il 1o possa p e ‘o 400,858 FTE ol RISksrtan('jt'
. 208 opportunities
We maintained our accreditation for our 1SO 14001 per FTE 299 398 i P PP
Environmental Management System by a UKAS accredited o B i S 1;; B tcoeperemrevenve B 1c0.e per em Revenue kPl
Scope 1 1414 . s

body. The system initially covers the UK property portfolio
and we are assessing expansion to cover further locations

cope 2 - Market Based 7132 11,694
e 2 - Location Based 19,169 21.850
e 3 2 7.320

and targets

In 2018 we built on the setting of Scope 1 and Scope 2

> 3 (Electricity T&D) S27 932
science-based targets, by completing a review of our Scope Data Centres 3441 6975 208 Impacts
3 emission sources with SBTI. We continue to develop our Offices 5.884 7.261 8314
scope 3 target, in order for us have all 3 scopes targets Tenants 171 545 1.538
verified bg the SBTI. Fugitive Emissions Emissions from Aircon & Refrigeration 485 887 114 CVETERNEE
. . : Value chain
Of the companies reviewed: The future of TCFD reporting

As evidenced by the status report, there is still a way to go with TCFD

reporting and even companies who are highlighted as demonstrating Future proofing
best practice could, in most cases, be further improved. As disclosures
develop in coming years, the following key themes are likely to arise: Balanced
» Currently scenario analysis is discussed qualitatively, moving reporting
3 3 0/0 4 3 0/0 2 2 0/0 forward, companies need to begin disclosing the quantitative results.
» Taking this one stage further, companies should eventually calculate Assurance
and disclose the financial implications of the climate risks which
have been identified as potentially impacting their business
strategies. “812?/2:;
» Responsibility for climate change can be taken by a specific climate
Are a TCFD signatory Are a beginning to report Are undertaking scenario or sustainability committee or can be encompassed within other
Of which, FTSE 100 (50%) against the TCFD analysis Of which, FTSE committees such as risk and or remuneration. Successful climate JCED
recommendations 100 (68%) governance can take many forms, so long as climate issues are
Of which, FTSE 100 (61%) discussed widely and these actually inform decision making at the SDGs

most senior level.

» Regulation will strengthen and policies, like that of the PRA on
banks and insurers management of climate risk, are likely to follow International
in other sectors and parts of the world.

) https://www.lseg.com/sites/default/files/content/documents/LSEG%20Corporate%20Sustainability%20Report%2031%20December%202018. pdf PwC | Purpose and impact in sustainability reporting | 49
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7.1 Reporting on the SDGs

Growing importance of SDGs

With the growing risks of climate change, alongside the increasing demand for resources, the UN SDGs should
be at the heart of all executive agendas. 193 governments have agreed to these 17 Global Goals underpinned
by 169 targets, to transform the world by a 2030 deadline. If we are going to achieve this, businesses must play
their role in contributing towards the targets.

Why should companies be reporting on SDGs?

» The SDGs provide a common language for stakeholders, including investors, regulators, as well as
governmental organisations. Understanding the material ESG issues will improve our ability to focus and
effectively coordinate.

» The SDGs can unlock opportunities for organisations. It is estimated that $12 trillion in potential business
opportunities, as well as millions of job created or retained, are linked to the Goals.

» SDG reporting supports good management of the SDGs that allows management to effectively integrate the
goals into its business strategy and operations.

» By disclosing the contribution made towards the SDG goals, organisations and governments can assess the
annual progress that has been made towards the 2030 targets.

i) SUSTAINABLE Sy,
\“*@ ” DEVELOPMENT Zans AL

NO GOODHEALTH QUALITY GENDER
POVERTY AND WELL-BEING EDUCATION EQUALITY

Rviif w —/\*\/\ A4

DECENT WORK AND ! 10 REDUCED
ECONOMIC GROWTH INEGUALIIIES

£

CLEAN WATER
AND SANITATION

a

1 CLIMATE 1 4 LIFE 15 LIFE 1 PEAGE, JUSTICE 17 PARTNERSHIPS
ACTION BELOW WATER ON LAND AND STRONG FOR THE GOALS
INSTITUTIONS

" SUSTAINABLE
@ 1 DEVELOPMENT
CALS

12%

Of companies mention the SDG'’s in their
annual corporate or sustainability report

69%

of companies mention how their
business impacts on the SDG'’s

ny
12%

Of companies disclosed targets
with a quantitative ambition
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7.2 Journey of SDG Reporting

Best practice reporting

Aligning contribution

Identify specific indicators you can
use to measure your contribution
towards the goals.

Regularly, collect quantitative data for
each indicator and disclose the
impact your business is having
towards the goals.

Prioritising SDGs

Link the prioritised material issues to
the relevant SDGs at a target level.

Identify SDG targets that your
company can make the largest
contribution towards.

Understanding material issues

* Review the SDGs at a target level
and evaluate how they relate to
your business.

Prioritise the material issues to
your business, identified by
key stakeholders.

Integrating SDGs with business
strategy

« Align the company strategy,
(including objectives, material issues,
company targets) with specific SDG
targets that reflect its impact.

) https://www.pwc.com/gx/en/sustainability/SDG/sdg-reporting-2018.pdf

How to integrate the SDG goals in your organisation

An Analysis of the Goals

and Targets

The Analysis of the Goals and Targets is

the first target-level tool for business to
comprehensively understand their possible
contribution and impacts on each SDG target.
It contains a list of established business
disclosures, including qualitative and
quantitative indicators from existing reporting
frameworks to help identify the most material
SDG issues to one's business and improve
corporate reporting by using the available
indicators under the relevant targets.

Integrating the SDGs into
Corporate Reporting:

A Practical Guide

UNGC and GRI (with technical support from
PwC) have published a practical guide to
support corporate reporting on the SDGs.
This guide is an important contribution to
helping business embed the SDGs in their
existing reporting processes in alignment with
the Ten Principles of the UN Global Compact,
the UN Guiding Principles on Business and
Human Rights and the GRI Standards.

It completes a toolkit developed by the Action
Platform to promote and facilitate effective
corporate reporting on the SDGs.®

Organisation
overview

Purpose

Strategy

Materiality

Stakeholder
engagement

Risks and
opportunities

KPIs
and targets

Impacts

Governance

Value chain

Future proofing

Balanced
reporting

Assurance

Modern
Slavery

TCFD

International

PwC | Purpose and impact in sustainability reporting | 53


https://www.pwc.com/gx/en/sustainability/SDG/sdg-reporting-2018.pdf

7.3 Best practice

Tui Sustainability Report 2018, page 10 SSE Sustainability Report 2019, page 17

TUI'S SUSTAINABILITY STRATEGY 2015 - 2020 13 &

&

The UN's Sustainable Development Goal (SDG) 13, Climate Action, urges immediate global
acticn to reduce carbon emissions and tackle climate change. SSE's performance against
Climate Action’s specific targets is summarised below, followed by an explanation of the targets,
their relevance to 55E and a summary of S5E's contribution.

betterholidays
betterworld TUI's contribution st s an
TUI Sustainability Strategy 2020 to the SDGs 131 Westher-related resilience expanditure by SSEN Distribution:
Climate Owverhead line replacement and refurbishrment Em 364 356
adaptation Tree cutti £ 197" 77
0000 q — ing m A 7
O Reducingthe Step i Flood protection Em 08 15
environmental impact . Q
of holidays Ilghtly 132 o . . N
Scope 1 carbon emissions? Million tonnes CO_ e BAL 1016
J Integrate Seope 2 cabon emissions® Million tonnes CO_ e 072 091
national policy - " - -
Creati i g mxense W0 Scope 3 carbon emissions Million tonnes CO_e 929 1063
[@] r:ea m% pasi I\f? d Make j'yw" -9 Total carbon emissions® Million tonnes CO_a 18 83~ 2170
change for people an \ - — -
pudnst bl a difference “| (e'0] Carbon intensity of S5E= genarated elechoty® 9CO e per kKWh 784 305
S5E's CDP Climate Change Programme response scone Rating A- B

. . . T e 17 e
Pioneering sustainable Lead - .
tourism across the world the way !!“ fl/‘ @
1L
o0 Building the best place p—
to work where people are Care "“
passionate about what more “|

they do

Tui demonstrates the
importance SDGs play in
developing its business
strategy by aligning the
prioritised SDGs to the
relevant strategic theme.
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4

SSE prioritise SDGs at a
target level. We like how
they aligned KPlIs to SDGs
at a target level, as well as
explaining the importance
they are to SSE.

Climate

adaptation

121 Strengthen
resilience and
adaptive capacity
o clirmate-related
hazards and natural
disasters in all
countries

S5E is concemed o ensure the reliability
of electricity supples toits customer s,
The phiysical impact of clirmate changs,
suich as extrerne weather, has the
potential to interrupt this supply of
energy. Extrerne weather events pose a
particular thoeat to the resilience of SSE's
electicity networks, Other risks include
flocding af assets, such as electrical
sub-statiors and generation plant

SSEN invests in its distribution networks in storm
resibence activites;

SSEN provices a Resllient Comimwuinites Fund o
support loeal communities equip themselves to
respond to emergency incidents.

) https://www.tuigroup.com

Integrate
national policy
122 Imtegrate
climate change
rneasunes and
policies into
mational policies,
strategies and
planning

Climate change policy in the UK is
underpinned by the Climate Change Act
2008 and in Ireland it is the Climate Act
2015. These laws provide the legislative
context for business decisions taken

by SSE, of which its target to reduce

the carbon intensity of the electricity it
generates by 50% by 2030 is the most
irnpartant in aligring with these national
policies. Furthermore, SSE works closely
arnd constructively with governments

o support the formation of policy in
support of the Paris Agreement on
Climate Change.

S5E made the case for a net zero carbon target in the
UK for 2050;

S5E reduced the carbon intensity of the electricity it
generated as well ac its total carbon ermissions;

S5E continued its advocacy for a strong carbon price;
S5E made progress inits 2018 CDP subrmission and in
rneeting the Task Foree on Clirmate-related Financial
Drschosures (TCFD) recommendations,

SSE Disclosed, for the first ime, the financial
quantification of its most material climate-related risks
and kow-carbon opportunities.

) https://sse.com/media/623847/SSE-Sustainability-report-2019-FINAL-spreads.pdf


https://www.tuigroup.com/damfiles/default/tuigroup-15/de/nachhaltigkeit/berichterstattung-downloads/2019/nachhaltigkeitsbericht-de-en/TUI_CSR18_EN.pdf-5940a155fe7c4eb56170bf97e3b69ec6.pdf
https://sse.com/media/623847/SSE-Sustainability-report-2019-FINAL-spreads.pdf

CRH Sustainability Report 2018, page 20

Supporting the
UN Sustainable
Development
Goals

Business is increasingly seen as
having a key role to play in responding
to society’s global challenges. The UN
SDGs have become the platformn for
stakeholders to work together to
develop solutions on a global stage.

Like many companies, we are on a joumey to
ambed the SDGs Into our business planning
and activities, with a focus on those SDGs that
most closaly align to the areas where we have
the greatest influanca and impact.

The SDGs represant a real opportunity for
sustainable business growth = fostaring

new opportunities and partnerships while
contributing to socatal challenges and
protecting the emdronment. Here, we provide
Soma examples 1o show how our activities
contribute to our four focus SDGs.

Looking to the futune, we will work to furthes
align our processes with the SDGs, putting
them front and cantre of owr post-2020 targets
and short, medium and long-temn action plans.
‘We continue towork in collaboration with
others to better measure our contribution to the
datalad targats behind each SDG.

YWy
42 cyD sales revenue

of proeducts with enhanced
sustainability attributes

An increasing number of our producis ane
helping customers to build sustainable atrutures
and achieve higher scones in green building
rating achemes. For example, Oldeastie
BuildingErmvelope®, part of our Americas Products
Division, manudactured and supplied a eustom

er urtain wall, s
for the $250 million Avalon North Station
apartment complex which achieved Leadership in
Enargy and Envirenmental Design (LEED®) silver
certification. Read more about our sustainable
products attributes on page 37.

1 .5m tonnes CO,

avoided due to our reduction target

We achieved this success mainly through
investments in alternative fusls, altamative
raw materials and operational excellence. For
axample, Cementbouw, part of our Europe
Materials Division, uses silicate-based
genpolymers in the manulacture of products,
which are sourced from slag, mineral dust

of other by-products, helping to reduce the
G0, footprint of a product by up to B0%.
Read maore about how we are achieving our
reduction target on pages 56-57.

14

CRH integrated the SDGs throughout
the sustainability report, including the

CEO message, materiality

assessment, and targets. We like how
they showed the contribution they
have made towards the SDGs.

) https://www.crh.com/media/1022/crh-sustainability-report-2018.pdf

) (A,

>1,300 s

across Group locations

When 8 Company recognises its sl within their
COMMUNItY &5 an employer and provider, everyans
o regular 1t with
meighbours and communities. Examples of

our shared global approach 1o community

& oUp Can be n
paga 51

32 m tonnes

alternative raw materials
consumed

asphall pavement

for 2236 of otal asphall reqirernents Smongst our
cormganies in the US in 201E. Rizad morne about our
‘elosad-loop’ economy on page 36,

Setting out

our sustainabiity
targets and
ambitions

Our Group-level targets focus our
efforts on the areas that are most
important for delivering long-term
value by v ging our sustainability
risks and opportunities. They are
complemented by business
specific mefrics, monitoring and
reporting to track results across key

As we ook towards setting targets

beyond 2020, we plan to use our materiality
assessment processes to more explicitly
ink our targets to our focus UN SDGs and
the Paris Cimate Agreement.

We are wsing
this symboal
TARGET throughout this

Report 1o highlight
further details
about each of

our sustainabiity

targets
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https://www.crh.com/media/1022/crh-sustainability-report-2018.pdf
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8.1 Trends

The Building Public Trust Sustainability reporting award only examines UK
companies as well as certain inbounds, (i.e. those which have a large UK
presence). It is therefore interesting to look at international sustainability
reporting best practice and compare it to that of the UK.

Some key observations of international reports:
There is a greater uptake of integrated reporting;

Many reports demonstrated a strong case for climate action and have a good
consideration of climate risks and opportunities;

Many reports acknowledged their negative impacts as well as positive; and

There is a strong sense of innovation, both in reporting methods and through
sustainability practices.

—hkk

The Commonwealth Bank of Australia uses a diagram to communicate the
scenario analysis which it has undertaken. You can clearly see both the impacts
on and strategic responses from its insurance, retail lending, wealth and
business lending businesses. The scenario analysis and climate risk sections of
the report are strong TCFD reporting examples.

58 | Purpose and impact in sustainability reporting | PwC

Commonwealth Bank of Australia Annual Report 2018, page 51

) https://www.commbank.com.au/content/dam/commbank/about-us/shareholders/pdfs/results/fy18/cba-annual-report-2018.pdf
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Aegon Responsible Investment Report 2018, page 32

Eni Annual Report 2018, page 108

Results (insurance-linked equity) are summarized in the table below:

Unit Equity

Absolute Footprint tC02Ze 867,000

Relative Intensity tC0Z2e/EURmM AuM 114

Weighted Average Carbon Intensity tC0Ze/EURmM revenue 208

Carbon Risk / Vulnerability (See notes) 585
%% AuM 99%
Coverage
Corporate Fixed Income (by sector)
Financial Weight Emissions Weight
3%
15% = 13%
2%
33%
33%
42% 1% 48%
5% 4%

@ Cornsumer Products Healthcare @ Consumer Products

@ Enen Utilities @ Industrial & Matenals @ Energy & Utilities

@ Financlals @ [T & Telecom @ Financals

11

Aegon uses metrics including carbon intensity and risk to evaluate the climate related
risk to their investments.

) https://www.aegon.com/globalassets/corporate-
2018/sustainability/aam-responsible-investment-report-2018.pdf

GOVERMANCE

Eni's decarbonization strategy is part of a structured system

of Corporate Governance; within this, the Board of Directors
(BoD) and the Chief Executive Officer [CED] play a central role
inm the main aspects linked to climate change. The BoD

examines and approves, based on the CED's proposal, the Stratepic
Plan, which sets out strategies and includes objectives also on
climate change and energy transition. Eni's economic and financial
exposure to the risk that may derive from new carbon pricing
mechanisms is examined by the BoD both in the phase leading up
the authorisation of every investment and in the following half-year
monitoring of the entire project portfolio.

The BoDis also informed annually on the result of the impairment
test carried out on the main Cash Generating Units in the E&P sector
and elaborated with the introduction of a carbon tax valued according
to the IEA SDS scenario [see pages 39-100). Finally, the BoD is
informed on a quarterly basis of the results of the risk assessment
and monitoring activities of Eni's top risks, including climate change.
Since 2014, the BOD has been supported in conducting its duties

by the Sustainability and Scenarios Committee [CSS), withwhom
examines, on a periodic basis, the integration between stratepy,
future scenarios and the medium/long-term sustainability of the
business, During 2018, the CSS discussed in detail climate change
issues at all meetings, including the decarbonisation strategy,
energy scenarios, renewable energies, research and development

to support the energy transition, climate partnerships and water
resources and biodiversity issues?, Since the second half of 2017,

the BoD and the CEQ are also supported by an Advisory Board,
composed of international experts, called to analyze the main
geopolitical, technological and economic trends, including issues
related to the decarbonization process®. In 2018, Eni also contributed
tothe “Climate Governance™ initiative of the World Economic Forum
[WEF], with the involvement of the Eni BoD. From 2015, the CEQ also
chairs the Steering Committee of the Climate Change Program, a
cross-functional working group composed of members of Eni's top
management that assists the CED in developing and monitoring

an appropriate short/medium/leng-term decarbenization stratepy,
The strategic commitment to reduce greenhouse gas emissions is
part of the Company’s key goals. Therefore, the CED's short-term
incentive plan includes the objective of reducing the intensity of GHG
direct emissions from upstream operated activities by 12.5%, This
objective is consistent with the target of reducing greenhouse gases
by 2025 announced to the market and is applied to the incentives for
Company managers who have a strategic role on this matter.

11

Eni’'s TCFD governance section clearly sets out how the board
addresses climate risk and how they are supported by the CSS
committee. The CEO is also engaged through an incentive plan
related to carbon intensity.

) https://www.eni.com/docs/en_IT/enicom/publications-
archive/publications/reports/reports-2018/Annual-Report-2018.pdf
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https://www.eni.com/docs/en_IT/enicom/publications-archive/publications/reports/reports-2018/Annual-Report-2018.pdf
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thl Integrated Annual Report 2019, page 2&20

60 | Purpose and impact in sustainability reporting | PwC } http://www.thlonline.com/Financiallnvestorinformation/Documents/Annu
alResultsDocsFY19/thl-FY 19-Integrated-Report.pdf

thl's report starts with a At s o S i e
strong rationale for e e el Rnacstas _anh
transforming its strategy uld include decarbonisation of the globa

to become future-fit. It's economy, enhancement of biosphere carbon
strategy is based on 6 nks, behavioural changes, technologica
capitals: financial, f vations, new governance ar n
manufactured,
intellectual, human, This is why we are ready to start our change
social and natural. This more aggressively and we are doing something
diagram clearly diffcrcm with‘our voice. This is what you can
expectin our mtcgratcd report and our actions

demonstrates the :
going forward.

business’ interaction
with society and the
environment and thl’s
key goals.

{ I PROTECTING AND ENHANCING OUR ENVIROMMENT

Megative climate impact du Our custamer journay

erm

Maersk Sustainability Report 2018, page 16

11

thl and Maersk acknowledge that
their businesses contribute to climate
change, both good examples of
balanced reporting.

https://www.maersk.com/-/media/ml/about/sustainability/sustainability-
new/files/apmm_sustainability_report_2018_a3_190228.pdf


http://www.thlonline.com/FinancialInvestorInformation/Documents/AnnualResultsDocsFY19/thl-FY19-Integrated-Report.pdf
http://www.thlonline.com/FinancialInvestorInformation/Documents/AnnualResultsDocsFY19/thl-FY19-Integrated-Report.pdf

Tony’s Chocolonely Annual Fair Report, page 31

The true costs of a bar, as

calenlated by True Price.
total: €1.94
. social true costa &€ 7.93 .
envirenmental &#
‘true coats & '

Danone Integrated Annual
Report 2018, page 34

Tony’s Chocolonely has
valued the social and
environmental impacts of
its chocolate bars in
comparison to an average
bar. A strong
improvement in these
impacts has been
demonstrated between
2013 and 2017.

CHR Hansen Sustainability Report 2018-19, page 27

—kk

CHR Hansen calculates
the proportion of its
revenue which contributes
to the Sustainable
Development Goals on an
annual basis.

COMMERCIAL PERFORMANCE 2819 201718 2meN17 2516 2014,/15
Revenue contribution to the UN Global Goals

(Gross revenue contribution, % B2 82 81 - -
Better farming

Farmland treated with natural solutions, ha. 3 7m 32m 13m 2.2m -
Accumulated ha. {since base year 2015/16) 10.4m 6.7m 3.5m 2.2m -
Good health

Products with a documented health effect, no. 1 1 -
Acrumulated no. of products (since base year 2015/16) 4 3 2 1 -
Food waste

Yogurt waste reduction, tons 180,000 170,000 130,000 100,000 -
Accumulated tons (since base year 2015/16) 580,000 400,000 230,000 100,000 -

) https://www.chr-hansen.com/_/media/files/chrhansen/home/sustainability/reporting- P https://tonyschocolonely.com/storage/configurations/tonyschocolonelyco ) https://iar2018.danone.com/
m.us/files/jaarfairslag/2017-2018/tonyjfs_201718_complete_eng.pdf

and-disclosure/2018-19/chr-hansen-sustainability-report-2018-19.pdf

A PIONEERING LEARNING
PLATFRM TO CO-BUILD
OUR STRATEGIC AGENDA

“To shape our future, employees need to know
where we stand in our One Planet. One Health'
Journey and understand the sustainability
challenges and opportunities that come

with our Danone 2030 Goals. We created a
pioneering e-learning platform, which includes
a wealth of internal resources and extensive
learning programs from partners such as the
UN Institute for Training and Research (UNITAR)
and the Ellen MacArthur Foundation, to help
our teamns become experts on topics ranging
from climate change or circular economy

to agriculture and nutrition”

- . s et

g OV P ONE WEMTH

Learning to bulid
New Futures

Danone has developed an innovative
new app to educate its employees on
its strategy and key sustainability
challenges the company faces.
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For more information contact...

www.pwc.co.uk/sustainabilityreportingtips ...and refer to our other sustainability reporting research, available online

SDG Reporting Challenge 2018: Empty promises? Does
business really care about the SDGs?

) https://www.pwc.com/sdgreportingchallenge

Alan McGill Gordon Wilson

E: alan.d.mcgill@pwc.com E: gordon.x.wilson@pwc.com
M: +44 (0) 7711 915663 M: +44 (0) 7901 670585

GHG Market Sentiment Survey 2019

» hitps://www.pwc.co.uk/sustainability-climate-change/pdf/the- =
latest-trends-and-developments-in-2019.pdf DIETA pwc

The Low Carbon Economy Index 2019:

Natasha Mawdsley Liron Mannie Emissions Relapse

. . The Low Carbo omy Index 2019 = > https://www.pwc.co.uk/services/sustainability-
E: natasha.x.mawdsley@pwc.com E: liron.e.mannie@pwc.com P g Y

¢ climate-change/insights/low-carbon-economy-
M: +44 (0) 74830407346 M: +44 (0) 7706285066 index.html
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